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Conducting  business  since  1900. 

Boston’s  world-renowned  Symphony  Hall,  home 
of  the  Boston  Symphony  Orchestra,  is  an  apt  i^resentation 
of  the  city’s  devotion  to  the  arts. 
Constructed  at  the  turn  of  the  century,  the  building’s  superior  acoustics 
enhance  the  performance  of  each  musician.  The  edifice  and  performers 
who  appear  there  are  an  important  part  of  the  city’s  heritage. 

Boston,  Symphony  Hall  and  The  Globe. 
It’s  a  tradition  we’re  proud  to  share. 
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Does  media  get 
failing  grades 
on  biz  coverage? 
(See  page  9) 

K.C.  goes  all 
out  to  impress 
debate  ceverers 
(See  page  10) 

Toronto  Sun 
founder  dropped 
as  columnist 
(See  page  13) 
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To  Complete  your  Windy 
City  buy,  you  need  the 


Prevailing  Westerlies 

_ _ WISCONSIN  - , 


Why?  Because  Greater  Chicago 
Newspapers  dominate  3  affluent  major 
markets  with  an  average  EBI  of  $31,973. 

in  the  Chicago  market.  Greater  Chicago 
Newspapers,  the  "prevailing  westerlies,”  have 
always  been  a  "market  apart,"  reaching 
households  NOT  reached  by  the  Chicago  Tribune 
and  the  Chicago  Sun-Times. 

Greater  Chicago  Newspapers  now  reach  over 
1 67,000  households  in  affluent  Lake,  Kane,  Will, 
Kendall  and  Grundy  counties.  These  same  counties 
have  an  average  EBI  of  $31,973  and  represent 
some  of  the  strongest  buying  power  in  the  nation. 
For  example,  in  recent  data  ranking  household 
buying  power  in  315  metropolitan  areas  across  the 
nation.  Lake  County,  IL  was  ranked  5th,  Will  and 
Grundy  counties  were  ranked  1 2th  and  Kane  and 
Kendall  counties,  1 7th! 

To  complete  your  Chicago  buy,  you  need  the 
"prevailing  westerlies"  from  the  "market  apart." 

A  GCN  buy  is  ideal  for  upscale  marketers. 

Source:  Soles  Marketing  &  Management's  1 984  Survey  of  Buying  Power. 
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Represented  Nationally  by  Sawyer-Ferguson-Walker  Co.,  Inc. 


AURORA 

Beacon-News 
(312)  844-5858 


JOLIET 

Herald-News 
(815)  729-6137 
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ELGIN 

Courier-News 
(312)  888-7790 


WHEATON 

Daily  Journal 
(312)  231-7971 


LAKE  CO. 

News-Sun 
(312)  336-7000 


LOOK  WHAT'S  UP 
AT  THE  POST-DISPATCH. 


With  Saturday  figures  reaching 
234,994,  up  90,785.  Sunday  up  24,511 
to  479,075.* 


Plus  YOU,  the  total  market 
coverage  option  that  includes  31% 
paid  circulation.  Every  Wednesday. 

Take  a  good  look  at  those 
numbers.  No  other  paper  in 
St.  Louis  can  give  you  that  kind 
of  exposure.  That  kind  of  selling 
power.  Every  morning,  7  days  a 
week. 

For  more  information  or  a  free 
copy  of  YOU,  call  Gerry  Anderson 
at  314-622-7454. 


SI  LOUIS  POST-DISMTCH 

The  Pulitzer  Publishing  Company 


*Newspaper  Publisher's  Statement  9/30/84  as  filed  with  the  Audit  Bureau  of  Circulation,  subject  to  audit. 
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the  future  belongs  to  newspapers  with  the 
foresight  to  gather  and  evaluate  their  business 
liTforrpatibn  today.  Because  they  can  spot  trends, 
analyze  cash  flow,  and  capitalize  on  new  markets. 

Tf)is  l!(ind;of  top  line  management  begins  with 
■onl^e  Systems  that  provide  the  inside  information 
needed  to  control  bottom  line. 

By  working  wjth  many  leading  groups  and  inde¬ 
pendent  newspapers,  we’ve  develop^  a  comprehen¬ 
sive  group  of  circulation,  advertising  and  financial 
management  systems  to  cover  every  aspect  of 
your  business.  Inside  and  out. 

Currently  in  use  by  a  variety  of  newspapers  — 
larg^  &  small  —  nationwide. 

>  Circulation,  Advertising  and  Business 
I  Systems  For  Newspaper  Decision  Makers 


C01.LIO9I 


JLACKSON.IIMC. 


(813)  872-9990 

3707  West  Cherry  Street 
Tampa,  Florida  33607 
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OCTOBER 

30/11-2— Audit  Bureau  of  Circulation,  Royal  York  Hotel, 

Toronto. 

31/11-2 — Suburban  Newspapers  of  America,  Advertising 

Conference,  Waldorf  Astoria,  New  York. 

NOVEMBER 

12- 17— Society  of  Professional  Journalists,  Sigma  Delta 

Chi,  Annual  Convention,  Hyatt  Regency,  Indianapolis. 

13- 15 — Washington  Journalism  Center,  Conference  for 

Journalists,  Dmgs  in  America:  Criminal  and  Social  Issues,  Watergate 
Hotel,  Washington,  D.C. 

15- 16 — Pacific  Northwest  Daily  Newspaper  Editorial  Writers 

Conference,  Airport  Sheraton,  Portland. 

27 — Washington  Journalism  Center,  What  We  know  and  Don’t 
Know  About  the  Weather,  Watergate  Hotel,  Washington,  D.C. 

27-30— Associated  Press  Managing  Editors  Conference 

Hyatt  Regency,  Miami. 

DECEMBER 

11-13 — Washington  Journalism  Center,  Confere’nce  for  Journalists, 
The  Economic  Outlook  for  1985,  Watergate  Hotel,  Washington,  D.C. 

Seminars!  Workshops!  Clinics 

OCTOBER 

29/11-2— ANPA,  Hands-on  Seminar,  Newspaper  Quality  Control 

The  Newspaper  Center,  Reston,  Va. 

30-31— ANPA  Special  Technical  Symposia:  Pressroom  Options 

Ramada  Hotel  O'Hare,  Chicago. 

NOVEMBER 

1- 3— Southern  Graphic  Arts  Congress,  Seminar  Program, 

Orange  County  Civic  Center,  Orlando. 

2- 3— California  Newspaper  Publishers  Association,  Inside 

Classified  Sales  Seminar,  Royal  Oak  Motor  Hotel,  San  Luis  Obispo,  Calif. 
4-14 — American  Press  Institute,  Classified  Advertising 

Managers,  Reston,  Va. 

7-8 — New  England  Newspaper  Association,  Shared  Mail 

Workshop,  Howard  Johnson  57,  Boston. 

9 — New  England  Newspaper  Association,  Copy  Editing 

Workshop,  Sheraton-Lincoln  Hotel,  Worcester,  Mass. 

11- 16 — Poynter  Institute  for  Media  Studies,  Writing 

Center:  Reviews  and  Criticism,  St.  Petersburg. 

12- 14 — ANPA,  ASNE,  APME,  Leadership  in  the  Newsroom 

Workshop  for  Editors,  Sheraton-Dallas  Hotel  and  Towers  Dallas. 
12-16— ANPA,  Hands-on-Seminar,  Advanced  Offset  Press 

Operations,  The  Newsroom  Center,  Reston,  Va. 

14 —  New  England  Newspaper  Association,  Newspaper  in  Education 
Workshop,  Kennedy  Middle  School,  Natick,  Mass. 

15 —  New  England  Newspaper  Association.  National  Advertising 
Seminar,  Marriott,  Nevtrton,  Mass;  and  Workshop  on  Quality  Control 

in  Newspaper  Production,  Lawrence  Eagle-T ribune.  North  Andover,  Mass. 

16- 18— Mid  America  Press  Institute,  Feature  and  Selections, 

Radisson  Hotel,  St.  Louis 

17- 18— Oklahoma  Press  Association  Clinic,  Lincoln  Plaza 

Convention  Center,  Oklahoma  City. 

25- 30— American  Press  Institute,  Marketing  the  Daily 

Newspaper,  Reston,  Va. 

26- 30 — ANPA,  Hands-on-Seminar,  Newspaper  Color  Separation 

Techniques,  The  Newsroom  Center,  Reston,  Va. 

DECEMBER 

1 — Hoosier  Press  Association,  Newsroom  Seminar,  Convention 
Center,  Indianapolis. 

2-8— Poynter  Institute  for  Media  Studies,  Newspaper 
Design:  Artists  and  Illustrations,  St.  Petersburg  Calif. 

2-12— American  Press  Institute,  News  Editors  and  Copy 

Desk  Chiefs,  Reston,  Va. 

3*5— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation 

Department,  Brown  Palace  Hotel,  Denver. 
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Marshall  Field  buys 
Pioneer  Press  chain 

Marshall  Field  V  is  back  in  newspapers. 

Field  Corp.  announced  Oct.  22  that  it  had  signed  a  letter 
of  intent  with  Time  Inc.  to  purchase  Pioneer  Press,  a  chain 
of  30  suburban  Chicago  community  newspapers  and  Q,  a 
quarterly  magazine. 

Field  and  his  stepbrother  Frederick  “Ted”  Field  in 
January  sold  the  Chicago  Sun-Times  to  Australian  Rupert 
Murdoch  as  part  of  their  liquidation  of  Field  Enterprises. 

In  June,  Marshall  Field  formed  Field  Corp. ,  with  offices 
in  the  Sun-Times,  and  announced  it  would  actively  pursue 
media  properties. 

Terms  of  the  Pioneer  purchase  were  not  announced. 

However,  since  the  summer,  when  it  was  first  revealed 
that  Time  was  interested  in  selling  the  chain  it  has  owned 
since  1969,  industry  analysts  have  speculated  that  Pioneer 
would  sell  for  $25  to  $40  million. 

In  the  purchase  intent  announcement.  Field  Corp.  said  it 
would  continue  to  seek  other  media  properties. 

“We  believe  the  type  of  narrowly  targeted  publishing  in 
which  Pioneer  specializes  offers  exciting  opportunities  for 
growth  in  this  area  and  elsewhere,”  Field  Corp.  president 
and  chief  executive  officer,  Lee  M.  Mitchell  said  in  a 
statement. 

The  announcement  added  that  Marshall  Field  does  not 
intend  to  take  an  active  role  in  them. 

Pioneer  has  had  a  “great  deal  of  independence”  under 
Time  ownership,  president  and  publisher  David  C.  Simpson 
said. 

Speaking  to  E&P  the  day  the  announcement  was  made, 
Simpson  indicated  there  was  reason  to  believe  that  that 
independence  would  continue. 

He  added  that  he  hoped  to  stay  on. 

“My  understanding  was  that  price  was  not  the  only 
consideration  tin  examining  bids),”  he  said.  “There  had  to 
be  some  understanding  of  how  we  worked  as  well.” 

About  65  parties  showed  interest  in  Pioneer,  of  which 
10  pursued  acquisition  “with  due  diligence,”  Simpson 
said. 

He  added  he  could  not  say  how  many  companies  actual¬ 
ly  made  a  bid. 

During  the  1960s  and  early  1970s,  Time  acquired  a  num¬ 
ber  of  a  newspaper  properties.  When  it  purchased  Pioneer 
for  $1.35  million,  the  chain  owned  22  weeklies. 

Within  a  year,  the  company  added  10  semi-weekly  pub¬ 
lications  and  in  1979  it  added  the  10-paper  Pickwick  Papers 
chain. 

A  number  of  newspapers  were  later  merged  or  folded. 

Pioneer  now  has  a  combined  circulation  of  about 
163,000. 

Time  apparently  soured  on  newspapers  after  it  took 
heavy  losees  and  finally  folded  the  Washington  Star. 

Though  the  company  says  Pioneer  is  profitable,  it  has 
reportedly  been  on  the  market  various  times  over  the  past 
few  years. 

Efforts  to  sell  Pioneer  were  accelerated  this  summer 
when  Salomon  Brothers  was  retained  to  write  a  pro¬ 
spectus. 

New  York  Times  sells  weekly 

The  New  York  Times  Co.  announced  the  sale  of  the 
weekly  Anna  Maria  Islander  to  Asterisk  Printing  Co.  of 
Fort  Lauderdale,  Fla. 

The  Islander,  a  six  column  tabloid  published  every 
Thursday,  has  circulation  of  7,000  and  serves  Anna  Maria 
Island  and  Longboat  Key  on  Florida’s  Gulf  Coast. 

Robert  Woodruff  of  Kennebunkport,  Maine,  was  the 
broker  in  the  sale. 

Terms  of  the  cash  transaction  were  not  disclosed. 
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The  Largest  and  Most  Complete 
Display  of  the  Latest  Printing 
Equipment  and  Supplies  in  the 
World  During  1985 


the  massive  PRINT  80  wM  tse  over¬ 
whelmed  by  the  new  records  for 
size,  atterxlance  and  comprehen¬ 
siveness  set  by  PRINT  85. 

For  thousands  of  ways  to  get 
more  work  done,  nxxe  quickly,  and 
with  rTX)fe  profit,  PRINT  85  is  a 
must.  Pre-regl^  now,  atfid  don’t 
miss  the  premier  worldwide  show 
of  1985. 

Managed  by 


For  the  graphic  arts  professional, 
the  most  comprehensive  display  of 
printing  equipment  and  sup^ies  in 
the  world  during  1985. 

For  commercial  printers,  infant 
printers,  quick  printers,  business 
forms  printers,  book  printers,  small 
printers,  larger  printers,  typog¬ 
raphers,  binders,  platemakers  ar^ 
all  others  with  an  interest  in  the 
graphic  arts  industry,  PRINT  85  is 
the  one  trade  show  you  must 
attend. 

PRINT  85  offers  the  visitor  a  tn^ 
all-erKX}mpassing  array  of  exhibits 
in  every  facet  of  the  graphic  arts 
industry,  spread  over  more  than 
600,000  net  square  feet  of  exhibit 
space  utilizing  both  buildings  of  the 
McCormick  Place  Complex.  Even 


The  World’s  Largest  Official 
Graphic  Arts  Industry 
Exhibition  in  1985 


NAPL 


April  13-20,  1985 
Chicago,  Illinois,  U.S.A. 


IF  PRE-REGISTERING  MORE  THAN  ONE  PERSON,  MAKE  COPIES  OF  THE  FORM  AND  ENCLOSE  THEM  WITH  PAYMENT 


The  World's  Largest  Graphic  Arts 
Industry  Exhibition  in  1985 
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April  13-20, 1985 
McCormick  Place  Complex 
Chicago,  Illinois,  USA 


ADVANCE  REGISTRATION 

PMNTSS 

CHICAGO,  USA  •  APRIL  13-20,  1965 

1.  Um  on#  form  por  poroon.  Make  copies  if  registenng  more 
than  one  person  and  use  one  name  per  registration  form.  We 
must  heve  e  neme  for  each  registratton  form  Children  over  14 
re(|ufre  regiemtlon.  No  one  under  the  ege  of  14  wM  be 
edmitted,  unleee  eccompenled  by  e  pefenl. 

2.  Eneloee  $0.00  check  or  monoy  order  (U.S.  funds)  for  each 
registrent.  If  payment  ie  not  enclosed,  form  cannot  be  pro* 
cesaed.  No  refunds.  Aleke  check  ouf  fo  PRtNT  65. 


3.  The  leal  day  you  may  maM  this  form  Ie  February  IS,  lOOS. 
After  that  date,  you  may  register  at  the  show  for  $15.00  per 
person.  Forms  postmarked  after  February  15  will  be  returned 
to  you.  Your  entrance  badge  wtN  be  mailed  to  you  if  you  pre- 
re^er.  Allow  six  weeks  for  processing 
U.S.  Fundi  Only 
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A  challenge  to  media 

A  majority  (58%)  of  the  public  report  they  frequently  get 
information  about  the  economy  from  television;  slightly  more  than 
half  (55%)  cite  newspapers  as  a  frequent  source;  one-third  (33%)  cite 
radio;  just  over  one-quarter  (26%)  cite  magazines.  By  contrast, 
schools,  stockbrokers,  lawyers  and  bank  officers  each  were  cited  by 
less  than  10%  of  the  public  as  a  frequent  source  of  information, 
according  to  a  national  survey  of  “The  American  Public’s  Knowledge 
of  Business  and  Economy”  sponsored  by  the  Hearst  Corporation. 

In  spite  of  this,  the  study  shows  “a  large  segment  of  the  American 
public  is  sadly  deficient  in  its  knowledge  of  basic  business  and  eco¬ 
nomic  facts  of  life,”  according  to  Frank  Bennack,  Jr.,  Hearst  presi¬ 
dent  and  chief  executive  officer.  “The  media,  which  people  say  are 
their  primary  sources  of  their  business  and  economic  information,  do 
not  appear  to  be  making  any  significant  impact  on  this  ignorance.” 

He  said  the  results  of  the  survey  reflect  poorly  on  several 
institutions  in  our  society:  The  educational  system  as  well  as  the 
media. 

Mr.  Bennack  noted  that  in  spite  of  the  unprecedented  attention 
being  given  within  media  to  business  news  and  business  information 
the  ignorance  persists.  Perhaps  “we  in  the  media  have  been 
informing,  not  educating,  the  general  public,”  he  said.  “Of  course, 
that  is  our  job,  to  inform,  but  in  some  instances  we  must  make  an 
extra  effort  to  interest  and  explain,  to  educate  as  well  as  inform. 
Otherwise,  we  end  up  speaking  over  the  heads  or  beyond  the 
understanding  of  large  numbers  of  people.”  This  is  an  area  in  which 
the  business  community  and  media  should  bury  the  hatchet  and  work 
together  in  an  educational  program  so  the  public  can  be  better 
served,  he  suggested. 

The  results  of  the  Hearst  survey  are  astonishing.  The  suggested 
remedy  is  basic  although  it  will  take  the  most  imaginative  brains  in 
business  and  media  to  devise  methods  to  make  a  lot  of  economic  news 
informative  as  well  as  interesting.  If  it  doesn’t  fill  the  latter  require¬ 
ment  it  won’t  be  read.  Businessmen  and  editors  have  disagreed  for 
decades  over  what  is  newsworthy  in  the  economic  sphere. 

Placing  the  blame  for  the  public’s  ignorance  in  this  area  will  require 
the  efforts  of  some  brilliant  social  scientists.  A  lot  of  editors  will  say 
“the  educators  had  them  first.”  But  isn’t  it  possible  that  the  prolifera¬ 
tion  of  media  and  the  continual  bombardment  of  the  senses  visual  and 
auditory  with  information  serious  and  trivial  has  had  a  lot  to  do  with? 
It  has  not  only  dulled  those  senses  and  reduced  the  public’s  attention 
span  to  the  length  of  a  20  or  30-second  commercial  but  has  curtailed 
the  public’s  ability  to  retain  much  of  what  it  hears  or  reads  as  well. 
Advertisers  have  always  known  that  a  sales  message  must  be  repe¬ 
ated  and  repeated.  Even  then  the  recall  surveys  frequently  show  a 
staggering  lack  of  awareness.  Just  as  the  public  has  developed  a 
tune-out  ear,  it  selects  the  news  it  wants  to  hear  and  read  and  rejects 
that  in  which  it  has  no  interest. 

That’s  what  business  and  media  are  up  against.  Together  they  can 
do  a  lot  to  stimulate  the  interest  as  well  as  educate  the  public  in 
economic  and  business  affairs  if  they  will  only  give  it  a  try,  as  Mr. 
Bennack  suggested. 
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Letters  to  the  Editor 


Says  publishers  working  for  candidates  are  unethical 


“It’s  not  ethical  for  a  publisher  to 
work  for  a  political  candidate.’’  (See 
E&P.  Sept.  29). 

The  “publisher”  represents  the 
ownership  of  a  newspaper.  He  may  be 
the  owner  (the  best  situation).  A 
newspaper  is  two  undivided  halves: 
management  (the  publisher),  and  the 
editors  and  reporters.  Together  they 
make  the  newspaper  one  readers  love 
to  read  and  businesses  love  to  adver¬ 
tise  in.  They  succeed,  and  fail, 
together.  And  the  buck  always  stops 
at  the  publisher’s  desk. 

Editors  and  reporters  must  always 
be  fair,  even-handed,  unflapable, 
and  all  those  good  things  people  say 
the  press  (and  I  do  not  include  broad¬ 
cast)  must  be.  The  publisher  must  be 
an  individual,  the  more  the  better, 
with  opinions,  political  positions. 


whatever  he  wants  so  long  as  he  fills 
the  position  of  “the  publisher”  and 
limits  his  activities  to  the  editorial 
page  and  community  leadership. 
Whatever  he  thinks  he  ought  to  do, 
except  commit  crimes,  is  ethical. 

Newspapers  today  have  fewer  and 
fewer  publishers.  That  means  less 
leadership,  less  community  focus, 
less  opportunity  to  “love  ”  or  “hate” 
the  owner  of  the  newspaper.  You  can¬ 
not  love  a  corporate  body! 

This  vacuum  is  filled  (someone  has 
to  do  it)  by  editors  and  reporters. 
Without  the  so  important  property 
interest,  they  see,  report,  and  com¬ 
ment  on  events  through  “socialist” 
eyes,  not  “free  enterprise”  eyes. 
They  focus  on  social  issues,  not  on 
what  makes  America  wealthy  and 
able  to  face  social  issues. 


Chain  newspaper  ownership  must 
solve  the  problem  of  providing  their 
newspapers  and  their  communities 
with  people  with  an  ownership 
interest  and  a  stake  in  the  enterprise 
so  they  can  be  publishers. 

The  Los  Angeles  Times  no  longer 
fills  this  position;  and  the  man  it  says 
is  “publisher”  has  just  been  given 
collateral  responsibility  for  a  news¬ 
paper  in  Dallas.  The  Examiner  has 
filled  the  position  and  the  other  day  he 
got  local  recognition — reported  in  the 
Times — for  filling  a  publisher’s 
shoes — leading  in  the  community. 


W.J.  Valentine 

1046  East  45th  Way 
Long  Beach,  Calif.  90807 


Additional  census  data  marketing  points 


After  reading  Beverly  Barnum’s 
informative  artical  outlining  the  uses 
of  computerized  1980  census  data  for 

He  supports 
Hall  of  Fame  idea 

The  suggestion  for  a  journalism 
Hall  of  Fame  certainly  merits  atten¬ 
tion  and  support. 

I  would  like  to  call  attention  to  the 
existing  Hall  of  Fame  established  by 
the  Deadline  Club  (the  New  York  pro¬ 
fessional  chapter  of  Sigma  Delta  Chi) 
in  1975.  There  are  now  62  journalists 
who  have  been  selected  and  a  com¬ 
mittee  is  currently  working  on  selec¬ 
tions  to  be  announced  at  our  spring, 
1985  banquet. 

Our  awards  are  restricted  to  jour¬ 
nalists  who  have  worked  in  the  New 
York  area,  but  because  of  the  city’s 
prominence  in  our  profession,  the 
honorees  represent  many  of  the 
immortals.  They  include:  Walter 
Cronkite,  William  Randolph  Hearst, 
High  Baillie,  Henry  Luce,  Pauline 
Frederick,  Edward  R.  Murrow, 
Grantland  Rice,  Damon  Runyon, 
Lowell  Thomas,  Bernard  Kilgore  and 
Arthur  Brisbane. 

Joseph  L.  Oppenheimer 


marketing  purposes  (E  &  P,  Sept.  22), 
1  can  offer  a  few  additional  points: 

1.  The  service  is  not  necessarily 
expensive,  because  it  is  available  to 
individual  newspapers  for  specific 
projects  at  costs  as  low  as  a  few  hun¬ 
dred  dollars. 

2.  The  information  can  be  updated 
annually,  so  that  current  data  is  avail¬ 
able. 

Here  at  Gazette  Press  in  Berkeley, 
Calif.,  working  with  30  Western 
newspapers,  we  have  found  that  the 
uses  for  this  data,  broken  down  to 
postal  carrier  routes,  are  as  varied  as 


the  individual  newspapers. 

For  example,  one  daily  newspaper 
with  no  marketing  department  needed 
a  complete  demographic  profile  of  the 
retail  trading  area;  another  wanted  an 
analysis  of  coverage  near  a  regional 
shopping  center,  and  a  third  news¬ 
paper  wanted  to  offer  a  new  Mer¬ 
cedes-Benz  dealer  100%  household 
coverage  in  upscale  postal  carrier 
routes. 

As  one  advertiser  commented, 
“This  information  takes  the  guess 
work  out  of  marketing.” 

Lynn  Fenstermacher 
(Fenstermacher  is  a  consultant  to 
Gazette  Press,  which  is  a  division  of 
Greater  Buffalo  Press.) 


Gabe  Mirkin^ 


The  Column  for  Hish-Energy  Living 

Gabe  Mirkin,  M.D.,  sives  readers  straisht  talk  on  what  fitness  really  is 
and  how  to  reach  that  state.  Typical  topics:  Running  Can  Improve  Your 
Sex  Life,  Vitamins  Aren’t  Necessarily  an  Athlete’s  Best  Friend,  How  to 
Conquer  Midday  Slump.  Available  weekly  by  wire  or  mail;  750  words. 

To  order  call  Dan  Barber  or  Chuck  Weiss  212-972-1070/Paul  Finch  213-852-1579. 

SPECIAL  fEAllRES-SliTOICArKX^  S^US 

200  Park  Ave.,  New  York,  N.V  10166 


EDITOR  &  PUBLISHER  for  October  27,  1984 


7 


Goss  C'150  Press 


GOSS  TWO-MGE- 
WIDE  PRESSES: 

DESIGNED  TO  MAXIMIZE 
PRODUCTIVITY 

For  100  years,  we’ve  been  designing  presses  to 
help  improve  the  productivity  and  quality  of  web 
printing.  Today’s  Goss  presses  have  a  wide  range  of 
capabilities  to  meet  your  specific  production 
requirements. 

The  Goss  Community®  Family- With  over 
15,000  units  installed,  it  is  the  most  popular  web 
offset  press  in  the  world.  Depending  on  your 
choice  of  folder,  the  Community  can  print  up  to 
16,000, 18,500  or  25,000  cph.  It  is  offered  with  a 
wide  range  of  cutoffs  and  in  press  configurations 
from  floormounted  to  fourhigh.  The  Community 
is  available  with  heatset  capability  and  the  Goss 
Universal®  three-color  unit. 

The  flexible  Goss  Urbanite®-Printing  up  to 
50,000  cph,  the  proven  Urbanite  has  a  worldwide 
reputation  for  delivering  award-winning  color  and 
for  the  reliable  performance  of  over  5,000  installed 
units.  Floor-mounted  or  stacked-unit  arrange¬ 
ments  provide  the  flexibility  for  black  and  white  or 
color  printing  that  both  newspaper  and  contract 
work  require. 

The  versatile  Goss  C'150-Designed  for  a  wide 
range  of  applications,  including  general  commer¬ 
cial  work,  the  C-150  operates  at  speeds  up  to  950 
fpm/30,000  iph.  This  press  offers  flexibility,  fast 
makeready  and  good-quality  color  with  heatset 
capability.  Ease  of  operation  is  built  into  its  proven 
press  design. 

All  of  these  presses  are  backed  by  reliable  and 
responsive  Goss  service  and  support  from  installa¬ 
tion  on  throughout  the  life  of  the  press.  Contact 
Goss  Newspaper  Products,  Graphic  Systems 
Division,  Rockwell  International, 

3100  South  Central  Ave.,  Chicago,  IL  60650. 
312-656-8600. 
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Are  the  media  to  blame? 

Hearst-sponsored  survey  shows  a  majority  of  Americans 
iack  a  clear  understanding  of  basic  economic  concepts 


Although  the  majority  of  Americans  say  the  news  media 
are  their  primary  source  of  economic  information,  the 
public  displays  a  “clear  lack  of  understanding"  about 
basic  economic  concepts,  according  to  a  recent  survey  by 
the  Hearst  Corporation. 

Hearst  commissioned  the  survey  last  summer.  It  was 
conducted  by  Research  &  Forecasts,  Inc.,  of  New  York 
City  and  involved  completed  telephone  interviews  with 
1 ,006  respondents  selected  at  random  so  as  to  reflect  var¬ 
ious  demographic  groups. 

The  main  findings,  according  to  Hearst’s  president  and 
chief  executive  officer  Frank  Bennack  jr.,  are  that  “a 


He  said  the  news  media  shouid  strive 
to  bring  business  news  “right  down  to 
the  factory  fioor.  Emphasize  the  iocai 
angie.  Focus  on  community  concerns.” 


large  segment  of  the  American  public  is  sadly  deficient  in 
its  knowledge  of  basic  business  and  economic  facts  of  life" 
and  that  “the  media,  which  people  say  are  the  primary 
sources  of  their  business  and  economic  information,  do 
not  appear  to  be  making  any  significant  impact  on  this 
ignorance." 

The  survey  found  that  high  percentages  of  Americans 
don’t  know  the  definition  of  Gross  National  Product,  how 
many  Americans  are  employed,  how  many  are 
unemployed,  what  suggested  retail  price  means,  what  the 
Dow  Jones  Industrial  Average  actually  represents,  or 
what  percentage  of  the  federal  budget  goes  to  defense 
spending  and  what  percentage  goes  towards  social  pro¬ 
grams. 

And  despite  all  the  attention  given  to  the  deficits  in  the 
presidential  campaign,  the  survey  found  only  35%  of  the 
public  knew  that  the  1984  federal  deficit  is  projected  to  be 
around  $200  billion. 

On  the  positive  side,  86%  of  the  respondents  knew  the 
minimum  wage  is  $3.35  an  hour  and  68%  knew  the  correct 
definition  of  consumer  price  index. 

“Perhaps  most  significantly,”  Bennack  stated,  “only 
one  in  five  Americans  correctly  realizes  that  the  after-tax 
profits  of  America’s  largest  corporations  in  1983  was  less 
than  15%  of  sales.  Actually  the  average  was  only  5%  of 
sales.” 

Bennack  said  four  out  of  five  people  thought  after-tax 
profits  were  higher  than  15%,  with  1 1%  of  the  respondents 
saying  after-tax  profits  averaged  over  50%  of  sales. 

“With  a  finding  like  that,  there  is  little  reason  to  wonder 


why  business  is  so  often  cast  as  the  villain  in  so  much  public 
and  political  discussion,"  Bennack  stated. 

Bennack  suggested  that  despite  the  increasing  amount  of 
time  and  space  being  devoted  by  the  media  to  business 
coverage,  the  news  organizations  have  been  “informing 
but  not  educating"  people  about  business  and  economcs. 

“Of  course  it  is  our  job  to  inform,"  he  continued,  “but 
in  some  instances  we  must  make  an  extra  effort  to  interest 
and  explain,  to  educate  as  well  as  inform.  Otherwise  we 
end  up  speaking  over  the  heads  or  beyond  the 
understanding  of  a  large  number  of  people." 

Bennack  said  too  many  people  fail  to  see  the  relevance 
of  business  news  to  their  personal  lives. 

He  said  the  news  media  should  strive  to  bring  business 
news  “right  down  to  the  factory  fioor.  Emphasize  the  local 
angle.  Focus  on  community  concerns.  Make  the  connec¬ 
tion  between  individuals  and  business  very  direct  and  very 
immediate.” 

Achieving  these  objectives  “Will  require  close  coopera¬ 
tion  between  the  m^ia  and  the  business  community," 
Bennack  stated.  “Unfortunately,  a  number  of  personal 
attitudes  will  have  to  be  changed  here  because  the  relation¬ 
ship  between  people  in  the  media  and  people  in  business  is 
so  often  clouded  by  preconceptions  and  antagonisms,  both 
real  and  imagined  on  both  sides,  that  an  adversarial  atmos¬ 
phere  can  dominate  every  exchange.” 

Bennack  said  he  believed  the  “antagonistic  atmos¬ 
phere"  between  business  and  the  media  “contributed  to 
the  sad  results”  of  our  survey. 


Gannett  unifies  its 
nationai  saies  force 

Gannett  Co.  has  merged  its  national  newspaper 
advertising  sales  unit  into  Gannett  Media  Sales  in  order  to 
take  advanatage  of  the  “great  opportunities"  in  selling 
“networks  of  media  packages,"  said  Raymond  Gaulke, 
GMS  president. 

The  merger  means  that  Gannett  now  has  a  single  selling 
organization  to  represent  all  of  its  media:  newspapers, 
broadcast  and  outdoor. 

Previously,  Gannett  Newspaper  Advertising  Sales  was 
a  separate  division  within  the  company,  although  William 
Shannon,  GNAS  president,  reported  to  Gaulke. 

Shannon  now  is  senior  vice  president  for  retail  market¬ 
ing  of  is  “responsible"  for  selling  GMS  services  including 
newspapers  to  large  retail  chains  such  as  Sears,  Allied, 
Federated  and  K  mart,  Gaulke  said. _ 
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Debate  sponsor:  too  many  cooks  spoiled  the  soup 


The  controversy  concerning  the 
selection  of  panelists  for  the  pre¬ 
sidential-election  debates,  said  the 
president  of  the  National  League  of 
Women  Voters,  was  too  many  cooks 
spoiling  the  soup. 

Dorothy  Ridings,  head  of  the 
NLWV,  said  the  1984  debates  were 
marred  by  the  excess  of  consultants 
from  both  camps  picking  and  choos¬ 
ing  from  the  list  of  journalists  pro¬ 
vided  by  the  League. 

“There  were  too  many  people 
involved  on  both  sides.  They  each  had 
a  dozen  or  so  people  making  com¬ 
ments  about  the  panelists,”  Ridings 
explained,  saying  the  initial  intent 


was  to  give  the  candidates  some  free¬ 
dom  of  choice.  “There  is  room  for 
some  form  of  challenge.  We  want 
them  to  be  able  to  exert  their  best 
efforts.” 

One  League  spokesperson  said  that 
exertion  leaned  closer  to  “media 
manipulation.” 

As  the  original  process  suffered 
considerable  abuse  when  the  candi¬ 
dates  exhausted  a  list  of  about  100 
“honorable,  forthright,  decent”  jour¬ 
nalists,  the  League  and  the  camps  sat 
down  Oct.  13  to  redefine  the  selection 
process. 

“Everyone  agreed  to  give  it  a  good 
faith  effort,”  Ridings  said. 


The  panel  for  the  Kansas  City 
debate  was  selected  differently  from 
the  panel  for  the  first  presidential 
debate.  This  time,  the  league  said, 
three  of  the  panelists  were  chosen 
from  an  original  list  of  12  and  the 
fourth  substituted  for  one  correspon¬ 
dent,  Hedrick  Smith,  who  withdrew 
his  name  from  consideration. 

The  four  who  appeared  at  the  final 
debate  were  Georgie  Anne  Geyer, 
syndicated  columnist  for  Universal 
Press  Syndicate;  Henry  Trewhitt, 
diplomatic  correspondent  for  the 
Baltimore  Sun',  Morton  Kondracke, 
executive  editor  of  The  New  Repub¬ 
lic.  and  Marvin  Kalb,  cheif  diplomatic 


Smoothing  the  way  for  the  press 

Kansas  City  spent  big  bucks  to  make  the  media  feei 
at  home  during  iast  week’s  Presidentiai  debate 


By  Carla  Marie  Rupp 

j  Last  weekend  Kansas  City  scored 
i  high  with  national  and  world  media 
j  members  in  making  smooth  the  way 
!  for  press  coverage  of  the  second  Pre- 
j  sidentia!  debate  of  1984. 

!  The  city’s  top  public  relations  peo¬ 
ple  earned  respect  for  their  careful 
attention  to  details. 

With  President  Reagan  and  Walter 
I  Mondale  the  real  “stars”  of  the 
debate  on  the  night  of  Oct.  21,  the 
I  Midwest  city  put  on  a  “positive  face” 
j  for  itself. 

j  The  day  after  the  debate  this  week, 

1  the  comments  were  all  of  a  “positive 
i  reaction”,  according  to  Chris  Clous- 
er,  vice  president  of  public  affairs 
with  Hallmark  Cards,  who  was  co- 
I  chairman  of  the  debate  host  com- 
mittee  along  with  Barbara  Bailey,  the 
!  debate  coordinator  from  the  League 
of  Women  Voters,  the  debate's 
sponsor. 

Clouser  said  the  real  work  on 
arrangements  started  a  month  ago 
when  they  talked  with  people  in 
charge  of  the  1980  debates  in  two 
other  cities.  Clouser,  Bailey  and  Rick 
Moore,  of  the  Kansas  City  public  rela¬ 
tions  firm  of  Moore,  Hoch  &  Associ¬ 
ates,  went  to  the  first  Reagan- 
Mondale  debate  in  Louisville,  Kent., 
to  observe  operations  and  hopefully 
learn  from  any  mistakes  there. 

Moore  said  he  noticed  only  about 
75  journalists  in  the  press  room  in 
Louisville  during  the  debate. 


“1  think  a  lot  of  them  must  have 
stayed  in  their  hotel  rooms.  But  that 
was  not  the  case  in  Kansas  City.  We 
had  between  300  and  400  working 
journalists  in  the  Exhibition  Hall, 
which  was  turned  into  a  press  room, 
and  it  was  right  below  the  Music  Hall, 
the  scene  of  the  debate.  About  400 
journalists  and  technicians  watched 

“Prominent”  journalists 
who  were  recognized  at 
the  debate  hall  gates 
were  able  to  be  cleared 
in  Kansas  City  without 
extra  hassles,  organizers 
said. 

the  debate  from  inside  the  Music  Hall. 

“We  went  the  extra  length  in  Kan¬ 
sas  City  to  make  sure  that  all  of  the 
journalists  had  easy  access  form  one 
location  to  another.  It  was  just  a  mi- 
nute-and-a-half  walk.  But  in  Louisvil¬ 
le,  the  press  room  was  three  or  four 
blocks  away  from  the  debate,  and  it 
was  pouring  rain.  It  was  not  con¬ 
ducive  to  walking  back  and  forth,” 
said  Moore. 

Just  before  the  7  p.m.  CST  starting 
time  of  the  Kansas  City  debate, 
Moore,  Clouser  and  other  press 
organizers  went  to  the  press  area  and 
“pulled  up”  between  50  and  60  more 
journalists  without  Music  Hall  debate 
tickets  so  they  could  sit  in  the  coveted 


press  seats  that  had  remained  empty 
at  the  last  minute. 

“The  Kansas  City  Star  and  Times 
had  seven  or  eight  reporters  seated  in 
the  debate  hall  and  when  we  looked 
around  we  were  able  to  seat  five  or  six 
more  from  those  papers,"  said 
Moore.  In  Louisville,  Moore  said  he 
remembered  seeing  about  100  press 
seats  that  remained  empty  during  the 
debate. 

Another  change  that  was  made  for 
the  better  of  the  press  was  having  an 
abundance  of  League  of  Women  Vot¬ 
ers’  people  at  the  entrances  along  with 
security.  “Prominent”  journalists 
who  were  recognized  at  the  debate 
hall  gates  were  able  to  be  cleared  in 
Kansas  City  without  extra  hassles, 
organizers  said. 

In  Kansas  City,  between  1400  and 
1500  press  people  had  been  given 
credentials,  said  Moore,  the  League’s 
spokesman.  “One  of  our  goals  was  to 
make  it  easy  for  them.” 

Prime  Time  News  Bureau,  the  two- 
person  public  relations  arm  of  Kansas 
City’s  economic  development  coun¬ 
cil,  made  available  important  lists  of 
information  to  assist  journalists.  They 
answered  reporters  questions  of 
where  to  eat  late  on  Sunday  night, 
how  to  get  a  taxi,  where  to  go  and 
what  to  see. 

“We  think  it  all  went  very  well,” 
said  Clouser.  “We’re  very  pleased.” 

A  country  music  concert  held  next 
door  to  the  debate  site  and  attended 
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correspondent  for  NBC  News. 

Criticism  erupted  from  the  industry 
during  the  first  debate  in  Louisville, 
Kent. ,  when  it  became  known  that  the 
candidates  mutually  had  selected 
only  Jim  Wieghart  from  Scripps- 
Howard  as  a  panelist.  New  York 
Times  reporter  Gerald  Boyd  declined 
serving  on  the  panel  once  he  heard 
that  the  candidates  could  not  agree  on 
nearly  100  of  his  colleagues.  News 
stories  and  editorials  chastized  Presi¬ 
dent  Reagan  and  presidential-hopeful 
Walter  Mondale  for  wielding  such 
zealous  and  unnecessary  power  over 
the  debate. 

Ridings  said  the  league  had  con¬ 
ducted  a  thorough  search  for  memb¬ 
ers  of  the  press  who  would  “make 
good  panelists,"  and  found  no  short- 


‘There  were  too  many 
people  Involved  on  both 
sides.  They  each  had  a 
dozen  or  so  people 
making  comments  about 
the  panelists”  Ridings 
explained,  saying  the 
Initial  intent  was  to  give 
the  candidates  some 
freedom  of  choice. 


by  6,000  people,  could  have  been  a 
real  problem  with  the  “sound  bleed¬ 
ing  over,”  some  said.  “We  were  very 
concerned  about  the  Merle  Haggard 
show,”  said  Clouser,  “but  it  worked 
out  fine,  thanks  to  the  sponsor,  Phillip 
Morris,  who  kept  the  sound  down.” 

Organizers  of  other  Presidential 
debates  told  Kansas  City  officials, 
“Don’t  subscribe  to  boosterism,  but 
just  help  the  press  do  their  job  better. 
Make  transportation  easy  and  help 
with  accomodations.” 

“Well,  we  tried  to  fashion  a  pro¬ 
gram  for  those  details,”  said  Clouser. 
“First,  we  put  together  a  package  of 
events  to  help  the  media  do  their  job, 
and  secondly,  we  tried  to  have  events 
that  involved  Kansas  Citians.” 

Debate-related  activities  filled  the 
weekend.  A  90-minute  debate  was 
turned  into  an  extravaganza  that  was 
called  a  “Celebration  of  American 
Democracy.”  Kansas  City  was 
decked  out  with  bunting,  banners  and 
American  flags. 

The  media  was  feted  with 
invitations  to  a  Saturday  evening  con¬ 
cert  with  Nicolette  Larson  and  satirist 
Mark  Russell,  a  Sunday  morning 
breakfast,  followed  by  a  Kansas  City 
Jazz/Champagne  and  Barbeque  Bash. 

There  was  a  pre-debate  panel  dis¬ 
cussion  featuring  Edward  Rollins,  the 
Reagan-Bush  national  campaign 
director;  Hodding  Carter,  former 
State  Department  official  under  Presi¬ 
dent  Carter;  and  several  other  jour¬ 
nalists,  followed  by  a  reception  buf¬ 
fet,  “Taste  of  Kansas  City.” 

Another  reception  was  held  follow¬ 
ing  the  debate  at  Bartle  Hall. 

Then  on  Monday  morning,  some 
journalists  stayed  over  to  attend  a 
post-debate  forum  at  the  Lyric  Thea¬ 
ter. 

Street  construction  outside  the 
facilities,  several  hundred  anti¬ 


abortion  demonstrators,  throngs  of 
people  —  these  faced  press  organiz¬ 
ers. 

“1  really  feel  the  press  responded 
great  to  the  debate  and  to  the  events,” 
said  Christie  Wyatt,  Mayor  Richard 
L.  Berkeley’s  executive  assistant. 

“When  we  have  events  of  a  nation- 
lal  nature  in  Kansas  City,  it’s  always 
our  intention  to  showcase  or  highlight 
our  city.  We  did  that  with  the  World 
Series,  the  playoffs,  with  Michael 
Jackson  and  now  with  the  debate. 
We’re  getting  pretty  good  at  it.  We've 
had  a  lot  of  media  in.” 


“When  we  have  events 
of  a  national  nature  in 
Kansas  City,  It’s  always 
our  intention  to 
showcase  or  highlight 
our  city.  We  did  that  with 
the  World  Series,  the 
playoffs,  with  Michael 
Jackson  and  now  with 
the  debate.  We’re  getting 
pretty  good  at  it.” 


Mayor  Berkley  said  he  wanted  peo¬ 
ple  “to  know  that  this  is  a  nice  city.” 
It  was  reported  that  about  $250,000  in 
private  money  was  spent  on  the 
debate  and  the  events  surrounding  it. 

Carolyn  Long  of  the  local  League  of 
Women  Voters  said  the  bulk  of  that 
money  went  to  activities  related  to  the 
press.  The  supporters  then  hoped  for 
some  positive,  nationwide  publicity 
to  enhance  Kansas  City. 


age  of  qualfied  journalists.” 

The  1976  debates,  she  said,  were 
“without  one  single  bit  of  trouble,” 
with  the  1980  debates  following  suit. 
“There  were  some  modifications,  but 
it  was  basically  the  same”  as  1976. 

The  camps  eventually  agreed  upon 
Wieghart,  Diane  Sawyer  of  CBS 
News  and  Fred  Barnes  of  the  Balti¬ 
more  Sun,  for  the  first  presidential 
debate. 

Those  serving  as  panelists  for  the 
vice-presidential  debate  were  Jack 
White,  a  Time  magazine  corres¬ 
pondent;  Robert  S.  Boyd,  Washing¬ 
ton  bureau  chief  of  Knight-Ridder 
newspapers;  John  Mashek,  national 
correspondent  of  L/.S.  News  and 
World  Report’,  and  Norma  Quarles  of 
NBC  News. 


That  campaign  started  for  reporters 
right  in  the  registration  room,  where 
there  was  a  slide  show  of  Kansas  Ci¬ 
ty’s  landscape. 

“It’s  a  soft  sell,  said  Patty  Nolte, 
the  representative  of  the  Convention 
and  Visitors  Bureau  of  Greater  Kan¬ 
sas  City,  who  said  “any  time  th^ 
national  media  focus  on  Kansas  City 
for  a  positve  event,  it  helps  enhance 
us  as  a  major,  attractive  city.” 

Alexandra  Mezey  of  the  Prime 
Time  news  Bureau,  said  she  knew  the 
press  people  were  coming  for  a  poli¬ 
tical  story.  “But  if  they  have  time,  we 
may  see  a  little  bit  about  the  city.” 

Beverly  Haskins,  her  boss,  said, 
that  under  normal  times,  “our  mis¬ 
sion  is  to  communicate  positive  stor¬ 
ies  about  Kansas  City,  but  these  were 
political  reporters  who  were  not  com¬ 
ing  to  write  about  Kansas  City.  But 
certain  publications  were  able  to  be 
connected  to  stories.”  She  cited  the 
Voice  of  America  Radio,  USA  Today, 
the  Associated  Press  and  a  German 
station,  for  being  able  to  be  in  touch 
with  the  mayor  and  learn  more  about 
Kansas  City. 

“A  lot  of  people  were  working 
very,  very  hard,  and  there  was  not 
one  hitch.  There  was  a  real  growing 
awareness  of  itself  as  a  city  here  in 
Kansas  City,”  said  Haskins. 

Whether  or  not  it  results  in  feature 
articles  on  Kansas  City,  the  “city  put 
its  best  foot  forward,”  Haskins  said. 

Over  100  volunteers  from  the 
League  greeted  all  of  the  press  with 
each  incoming  airplane.  Posters  and 
billboards  noted  the  occassion  of  the 
big  debate  and  a  multitude  of  details 
portrayed  Kansas  City  in  a  positive 
light. 

“It  could  mean  a  lot  of  good  press,” 
Tracey  Leiweke,  a  member  of  the 
host  committee  said  as  the  weekend 
was  winding  down. 
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Audit  Bureau  under  fire 

Newspaper  financial  officers  are  the  latest  group  to  complain 
about  various  aspects  of  circulation  reporting  methods 


By  Mark  Fitzgerald 

Finance  officers  and  controllers  are 
the  latest  group  of  newspaper 
executives  who  have  expressed  some 
dissatisfaction  with  the  Audit  Bureau 
of  Circulations’  reporting  methods. 

In  a  general  session  at  the  37th 
annual  convention  of  the  Institute  of 
Newspaper  Controllers  and  Finance 
Officers  devoted  exclusively  to  ABC, 
a  number  of  financial  executives 
echoed  a  common  complaint  by  many 
publishers  that  the  Audit  Bureau  has 
not  adapted  its  reporting  methods  to 
modem  marketing  conditions. 

INCFO  delegates  suggested  a  num¬ 
ber  of  changes  for  ABC,  including 
proposals  that  it  speed  up  its  repor¬ 
ting;  audit  total  market  distribution 
products;  add  a  management  letter  to 
audits  commenting  on  a  newspaper's 
financial  management  practices; 

I  Under  the  present 
!  system,  Clements 

complained,  “audits  are 
five-to-six  months  out  of 
date  by  the  time  we  get 
*hem” _ 

loosen  reporting  requirements  for 
newspaper  in  education  programs; 
and,  especially,  that  it  add  more 
demographic  and  readership 
information. 

“In  many  areas  now,  newspapers 
are  competing  for  an  audience  against 
everything  else  —  direct  mail,  broad¬ 
cast,  shoppers,  magazines,  even 
sporting  events,”  Tampa  (Fla.)  Tri¬ 
bune  controller  George  T.  Gleason  Jr. 
said.  “Its  more  important  to  keep 
market  coverage  than  just  to  sell  more 
papers  that  are  included  in  paid 
circulation.” 

The  Audit  Bureau,  however,  has 
not  seemed  to  recognize  that  chang¬ 
ing  market,  he  added. 

“Many  U.S.  circulation  directors 
feel  that  ABC  is  not  keeping  up  with 
the  times,  and  many  feel  changes  are 
needed,”  Gleason  said.  “I  personally 
contacted  10  different  circulation 
directors  —  ail  10  said  changes  are 
needed  (in  ABC)  very  badly  to  meet 
changes  in  the  market.” 

All  10  circulation  directors  said 
ABC  reports  are  “very  late,” 


Gleason  said,  and  that  more  market 
zones  than  simply  Retail  Trading 
Zone  and  Primary  Market  Area  —  the 
basic  ABC  classifications  —  are 
needed. 

“This  area  is  one  that  I  see  as  the 
most  important  area  needing 
change,”  Gleason  said.  “We  need  a 
breakdown  as  far  as  (paid  circulation 
in)  residential  and  apartment  units, 
with  the  apartments  broken  down 
even  more,  say  to  more  or  less  than 
five  units.” 

ABC’s  reliance  on  U.S.  Census 
data  for  demographic  information  can 
make  its  reports  “misleading,” 
Gleason  added. 

Another  finance  officer.  New 
Haven  (Conn.)  Register  vice  presi¬ 
dent  and  circulation  director  Marvin 
S.  Clements  Jr.,  said  ABC  should  be 
providing  demographic  information 
on  single  copy  sales  as  well. 

And  Clements  said  ABC  audits 
should  include  a  management  letter, 
just  as  corporate  financial  audits  do. 

“A  management  letter  might  be 
beneficial  to  the  circulation  director, 
the  controller  and  the  publisher,” 
Clements  said.  “We  need  to  know  the 
state  of  our  financial  management.” 

Clements  also  suggested  that  ABC 
“lead  the  way  in  assisting  newspapers 
and  major  software  developers  to 
develop  a  standard  (computerized) 
audit  form.”  The  current  hand  audit 
has  “served  its  purpose,”  he  said. 

Under  the  present  system,  Cle¬ 
ments  complained,  “audits  are  five- 
to-six  months  out  of  date  by  the  time 
we  get  them.” 

ABC  was  represented  by  auditing 
services  vice  president  Richard 
Deneen,  who  conceded  that  the 
Schaumberg,  Ill. -based  auditor  was 
running  late. 

“We  are  late  right  now,  about  two 
months  late  even  conducting  audits,” 
he  said. 

One  big  reason,  Deneen  said,  was 
that  the  first  audit  of  USA  Today  drew 
away  16  auditors. 

“Quite  frankly,  it  took  more  time 
than  we  thought  (it  would),”  he  said. 

Another  six  to  eight  auditors,  he 
said,  were  tied  up  in  the  special  audit 
arising  from  the  lawsuits  between  the 
Trenton  (N.J.)  Times  and  the  Trento- 
nian. 

In  that  connection,  Gleason  denied 


a  charge  made  by  Ralph  Ingersoll, 
president  of  the  Trentonian’s  publish¬ 
ing  company,  that  during  depositions 
in  the  litigation  it  was  revealed  ABC 
“has  no  written  audit  procedures.” 
(E&P,  Sept.  29). 

“We  do  have  written  audit  pro¬ 
cedures,  we  do  have  audit  manuals  for 
field  auditors,”  he  said. 

The  problem  was  that  the  attorneys 
did  not  understand  procedures  used 
during  critical  situations  like  the 
Trenton  special  audit. 

“To  put  it  in’ perspective,  I  sat  in  a 
meeting  with  these  lawyers  and  it  took 
them  four  hours  to  agree  that  ‘40% 
ofF  was  the  same  thing  as  ‘60%  of,”’ 
Deneen  said. 

Commenting  on  the  proposal  for 
circulation  software  development, 
Geneen  said  this  is  something  ABC 
president  David  Kiel  is  “most 
interested”  in. 

And  he  said  that  the  Newspaper-in- 
Education  program  was  “well  sup¬ 
ported”  by  ABC,  but  that  abuses 
have  occurred  that  the  bureau  must 
guard  against. 

“We  are  late  right  now, 
about  two  months  late 
even  conducting  audits,” 
he  said. 

One  big  reason, 

Deneen  said,  was  that  the 
first  audit  of  USA  Today 
drew  away  16  auditors. 


“We  have  found  literally  truck¬ 
loads  of  papers  delivered  to  a  school 
loading  docks  and  never  opened,” 
Deneen  said. 

ABC  was  defended  on  its 
demographic  reporting  practices  by 
VancouveriB.C.)  Sun  publisher  E.H. 
“Bill”  Wheatley  who  said  the  report¬ 
ing  changes  some  newspaper  seek  are 
opposed  by  advertisers  and  ad  agenc¬ 
ies,  who  comprise  the  majority  of  the 
Bureau’s  board. 

Smaller  dailies  also  oppose  recurr¬ 
ing  proposals  such  as  counting  greater 
number  of  bulk  sales,  Wheatley 
added. 

“It’s  a  democratic  organization,” 
he  said. 
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Toronto  Sun  founder  is  fired  as  its  columnist 

Peter  Worthington  has  his  column  dropped  for  stating  that 
competing  newspapers  do  a  better  job  of  informing  readers 


By  Mark  Fitzgerald 

Toronto  Sun  columnist  Peter 
Worthington  was  dropjsed  from  the 
paper  he  helped  found  after  he  told  an 
interviewer  that  competing  papers  do 
a  better  job  of  informing  readers. 

In  an  interview  published  in  the 
Edmonton  (Alb.)  Journal  and  picked 
up  by  the  Canadian  Press,  Worthing¬ 
ton  said  the  Sun  newspapers  in  Tor¬ 
onto,  Edmonton  and  Calgary  did  a 
good  job  of  presenting  alternate 
opinions  —  but  not  of  presenting 
news. 

“The  Edmonton  Journal,  the  Cal¬ 
gary  (Alb.)  Herald,  the  Toronto 
(Ont.)  Star  and  the  (Toronto)  Globe 
and  Mail  are  going  to  inform  people  as 
to  what’s  happening  far  more  than  any 
of  the  Suns,”  Worthington  was 
quoted  as  saying. 

“If  I  was  in  Edmonton,  I’d  read  the 
Journal  if  I  had  only  one  newspaper, 
no  question,”  Worthington  added. 
“The  value  of  the  Sun  is  not  its  news 
value,  but  its  columnists,  its  opinions, 
its  editorial  line.” 

After  the  comments  were  distrib¬ 
uted  by  CP,  Toronto  Sun  president 
Douglas  Creighton  sent  Worthington 
a  letter  dropping  the  column. 

“In  view  of  your  commments  today 
(Oct.  5),  the  relationship  we  have  had 
at  the  Toronto  Sun  is  finished  as  of 
now,”  Creighton  wrote. 


Creighton,  Worthington  and  execu¬ 
tive  vice  president  IXmald  F.  Hunt 
founded  the  Toronto  Sun  in  1971. 

For  1 1  years,  Worthington  was  edi¬ 
tor-in-chief  of  the  tabloid. 

“But  he  sure  as  hell 
lost  out  when  he 
announced  our 
competition  does  a  better 
job  than  us,”  Creighton 
said. 

Worthington  resigned  as  editor  and 
from  the  chain’s  board  of  directors 
about  18  months  ago  to  pursue  a  poli¬ 
tical  career. 

He  w'as  defeated  in  last  month’s 
general  election  as  the  Progressive 
Conservative  candidate. 

Since  the  resignation,  Worthington 
wrote  a  twice-weekly  column  on  a 
freelance  basis,  Creighton  said. 

“While  he  quit  (as  editor  and 
director),  in  our  view  he  never  stop¬ 
ped  speaking  for  the  Sun,”  Creighton 
told  E&P. 

Creighton  said  he  was  willing  to 
believe  Worthington’s  defense  that  he 
had  defended  the  Sun  papers  through 
most  of  the  two-hour  interview. 

“But  he  sure  as  hell  lost  out  when 
he  announced  our  competition  does  a 


better  job  than  us,”  Creighton  said. 

“You’d  have  to  do  a  lot  of 
defending  after  you  made  a  statement 
like  that.” 

Worthington,  57,  made  his  com¬ 
ments  while  on  a  promotion  tour  for 
his  autobiography,  “Looking  For 
Trouble.” 

The  book,  describing  his  varied  life 
as  soldier,  foreign  correspondent  and 
millionaire,  has  been  on  the  market 
for  just  one  month  and  is  number  five 
on  national  bestseller  list. 

In  comments  published  in  the 
Globe  and  Mail  after  his  column  was 
dropped,  Worthington  did  not  sound 
repentent. 

“When  we  started  the  Sun,  it 
wasn’t  meant  to  cover  all  the  news,” 
Worthington  said.  “We  never  pre¬ 
tended  to  be  the  New  York  Times. 
“Physically  you  couldn’t  get  all  those 
stories  in  the  paper.  The  Sun’s 
strength  is  in  its  opinions  and  col¬ 
umns.  Take  that  out  and  there’s  not 
much  left,  besides  the  axe  murders 
and  the  Sunshine  Girl  (the  page  three 
cheesecake  picture).” 

Worthington’s  column  has  been 
picked  up  by  the  Calgary  Herald,  a 
Sun  newspaper  competitor. 

Worthington  also  said  he  would  be 
doing  a  daily  one-minute  political 
commentary  for  a  Toronto  radio  sta¬ 
tion. 


McClatchy  Newspapers  countersue  Sen.  Laxalt 


The  McClatchy  Newspapers  have 
filed  a  $6  million  counter  suit  in  feder¬ 
al  court  against  Nevada  Senator  Paul 
Laxalt,  charging  him  with  attempting 
to  “chill  public  discussion”  of  the 
management  of  a  casino  he  once 
owned. 

The  newspapers’  action  follows 
Laxalt’s  $250  million  libel  suit  against 
the  McClatchy  chain  for  allegations 
that  substantial  sums  of  money  were 
skimmed  from  the  Carson  City  casino 
formerly  owned  by  Laxalt  and  his 
family  and  that  the  casino  had  ties  to 
organized  crime  figures. 

Laxalt,  chairman  of  the  Reagan- 
Bush  campaign,  termed  the  reports  in 
a  1983  story  by  reporter  Denny  Walsh 
as  “wholly  false,  misleading  and 
libelous.”  The  article  whch  appeared 


in  the  three  Bee  newspapers,  did  not 
say  that  Laxalt  knew  about  the 
alleged  skimming,  a  scheme  by  which 
cash  profits  are  not  reported  for  tax 
purposes. 

McClatchy’s  counter 
claim  seeks  $1  million  In 
general  damages  and  $5 
million  in  punitive 
damages. 

The  counter  suit  claims  the  Bee 
papers  have  been  “chilled  and  bur¬ 
dened  in  the  exercise  of  their  First 
Amendment  rights”  in  connection 
with  publishing  the  casino  article.  It 
also  charges  that  Laxalt  misused  his 


position  as  a  U.S.  senator  to  obtain 
letters  from  FBI  Director  William 
Webster  and  former  Deputy  U.S. 
Attorney  Edward  Schmults  to  refute 
allegations  that  he  had  interfered  with 
federal  investigations  into  Nevada 
gambling. 

Laxalt’s  suit  was  filed  in  the  Carson 
City  state  court  but  McClatchy  has 
moved  to  have  both  suits  tried  in 
Federal  court  on  the  basis  that  more 
than  one  state  is  involved. 

In  its  suit,  the  McClatchy  newspap¬ 
ers  declare  that  the  Walsh  story, 
which  alleged  that  the  Laxalt  family 
employed  persons  with  ties  to  orga¬ 
nized  crime,  is  protected  under  First 
Amendment  rights. 

The  story  said  $2  million  in  profits 
(Continued  on  page  31) 
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The  libel  suit:  a  political  weapon? 

Philadephia  Inquirer’s  executive  editor  says  new  strategies 
must  be  developed  to  deal  with  libel  suits  by  public  officials 


By  Andrew  Radolf 

Eugene  Roberts,  executive  editor 
of  the  Philadelphia  Inquirer,wamcd 
the  Southern  Newspaper  Publishers 
Association  about  the  growing 
tendency  of  public  officials  to  use  libel 
suits  to  further  their  own  political 
ends  and  called  for  “new  strategies” 
to  deal  with  the  problem. 

Roberts  headed  up  a  panel  on  libel 
that  was  the  key  session  at  SNPA’s 
annual  convention  in  Boca  Raton, 
Fla. 

“The  real  danger”  to  newspapers 
“is  public  figures,  especially  public 
officials,  using  libel  suits  as  a  political 
weapon,”  Roberts  said. 

Roberts  said  that  although  these 
public  officials  may  ultimately  lose 
their  cases  on  appeal,  their  real  goal  is 
to  manipulate  public  opinion  and  get 
themselves  “safely  through  the  next 
election.” 

The  editor  also  warned  against  the 
trend  for  private  foundations,  such  as 
the  Capital  Legal  Foundation  and  the 
American  Legal  Foundation,  to  en¬ 
courage  litigation  by  offering  financial 
and  legal  assistance  public  figures 
suing  the  media. 

Roberts  expressed  concern  about 
punitive  damages  in  libel  cases,  not¬ 
ing  that  28  states  do  not  allow 
insurance  against  such  awards. 

The  freedom  of  juries  to  award 
“uninsured  punitive  damages”  will 


‘T/ie  real  danger”  to 
newspapers  “is  public 
figures,  especially  public 
officials,  using  libel  suits 
as  a  political  weapon,” 
Roberts  said. 


lead  to  “an  absolute  freeze”  on  the 
role  of  the  press,  Roberts  said. 

He  advised  publishers  to  develop  a 
“cadre  of  expert  witnesses  who  are 
credible”  in  explaining  newspaper 
editorial  operations  to  libel  trial 
juries. 

Roberts  saw  some  good  news  in  the 
decision  of  Judge  Pierre  Leval,  who 
is  presiding  in  the  Westmoreland  vs. 


Eugene  Roberts 


trial,  to  forbid  the  attorneys  from 
using  the  word  “malice”  in  front  of 
the  jury. 

judge  Leval  reasoned,  Roberts 
said,  that  juries  confuse  the  word 
“malice”  as  it  is  used  in  a  con¬ 
stitutional  sense  in  libel  law  with  the 
common  term  for  hatred  and  ill  will 
that  appears  in  the  dictionary. 

The  constant  use  of  the  word 
“malice”  by  plaintiffs  attorneys  “can 
confuse  juries,”  Roberts  said,  adding 
that  he  hoped  Judge  Levafs  ruling 
would  set  a  precedent  for  future  trials . 

Steve  Lovelady,  the  Inquirer’s 
associate  executive  editor,  told 
SNPA  that  it  is  “most  often  the  ordin¬ 
ary  story”  rather  than  the  extensive 
investigation  “for  which  juries  are 
handing  us  our  heads  on  a  platter.” 

Lovelady  recounted  two  cases 
where  libel  actions  resulted  from  just 
one  sentence  in  otherwise  routine 
stories. 

Henry  Kaufman,  general  counsel 
for  the  Libel  Resources  Defense  Cen¬ 
ter  in  New  York,  noted  that  libel 
defendants  have  been  winning  more 
libel  trials  with  juries  than  in  the  past. 

In  the  last  two  years,  juries  have 
found  for  libel  defendants  in  four  out 
of  10  cases,  while  in  the  previous  eight 
years  they  found  for  the  defendants  in 
only  20%  of  the  time. 


Yet  the  media  is  still  doing  worse 
than  defendants  in  other  civil  actions, 
who  tend  to  win  at  the  jury  level  60% 
to  70%  of  the  time,  he  said. 

Juries,  in  finding  against  the  media, 
also  tend  to  give  “incredibly”  higher 
awards  than  in  other  civil  cases.  Kauf¬ 
man  said  jury  awards  in  libel  cases 
average  over  $2  million,  and  over  $3 
million  when  punitive  damages  are 
involved. 

Kaufman  said  that  product  liability 
awards  average  only  around  $800,000 
and  medial  malpractice  awards  aver¬ 
age  about  $700,000. 

Yet  the  media  still  enjoys  a  healthy 
success  rate  in  the  appellate  courts, 
with  60%  of  libel  awards  overturned 
and  another  10%  significantly  mod¬ 
ified.  “No  million  dollar  awards  have 
been  affirmed,”  Kaufman  said,  say¬ 
ing  the  average  affirmed  award  is 
$100,000  and  the  largest  recently 
affirmed  award  was  $400,000. 

Kaufman  said  that  the  recent  U.S. 
Supreme  Court  in  Bose  v.  Consumer 
Union,  which  upheld  the  right  of  de 
novo  review  by  appellate  judges, 
“assured  the  (media’s)  record  of  suc¬ 
cess  in  libel  appeals  will  continue.” 

All  the  speakers  at  the  libel  session 
agreed  that  although  the  media 
ultimately  wins  over  90%  of  libel 
cases  that  are  tried  on  the  merits,  the 
trend  for  more  litigation  will  continue. 


Roberts  said  that 
although  these  public 
officials  may  ultimately 
lose  their  cases  on 
appeal,  their  real  goal  is 
to  manipulate  public 
opinion  and  get 
themselves  “safely 
through  the  next 
election.” 


As  a  result,  news  organizations  can 
look  forward  to  “soaring”  libel 
insurance  costs,  more  sophisticated 
lawyers  getting  involved  and  there¬ 
fore  higher  legal  fees,  and  more  “dis¬ 
ruption”  of  editorial  staffs  who  are 
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distracted  from  doing  their  jobs  by  the 
threat  of  litigation. 

Summed  up  Roberts.  “Unless  we 
get  some  sweeping  changes  in  libel 
law,  public  figure  cases  will  only  get 
worse.” 

Political  endorsements 
Newspapers’ endorsements  of  poli- 
ticaf  candidates  have  resulted  in  a 
majority  of  readers  thinking  news 
coverage  is  biased,  according  to 
Deanne  Termini,  senior  vice  presi¬ 
dent  of  Belden  Associates. 

Belden  research  has  found  that  49% 
of  all  adults  disapprove  of  political 
endorsements  by  newspapers.  An 
even  greater  number,  54%,  believe 
that  newspapers  slant  their  coverage 

‘That’s  cause  for  great 
concern,”  Termini  said. 
“Peopie  don’t  separate 
editorials  from  news 
coverage.” 

of  political  candidates  to  agree  with 
their  endorsements,  Belden  found. 

"That’s  cause  for  great  concern,” 
Termini  said.  “People  don’t  separate 
editorials  from  news  coverage.” 

Yet  readers  do  “appreciate”  hav¬ 
ing  opposing  views  “side  by  side”  on 
the  editorial  pages,  she  said.  Fifty- 
two  percent  of  all  adults  “like  very 
much”  having  opposing  views,  while 
another  19%  like  the  idea  “some¬ 
what,”  according  to  Belden’s 
research. 

The  charge  that  they  are  biased  or 
slanted  the  news  topped  Belden’s  list 
of  “major  criticisms  of  newspapers.” 

Other  criticisms  included  “too 
much  bad  news,”  inaccurate  report¬ 
ing  —  both  factual  and  typographical 
errors,  irrelevant  content,  not  enouch 
local  news,  too  long  stories,  too  many 
jumps,  and  poor  organization. 

Termini  noted  that  when  people 
cite  “not  enough  time”as  their  reason 
for  not  reading  a  daily  paper,  “they’re 
really  saying  the  newspaper  is  not 
compelling  enough  for  them  to  read.” 

The  public’s  image  of  the  press  as 
an  institution  tends  to  be  much  lower 
than  their  view  of  local  dailies.  Ter¬ 
mini  noted. 

This  finding  of  Belden’s  closely 
tracked  other  newspaper  research, 
including  a  recent  study  by  Ruth 
Clark  that  was  presented  last  spring  at 
the  American  Society  of  Newspapers 
Editors  convention  in  Washington. 

For  example,  Belden  found  88%  of 
adults  in  several  metro  markets  found 
their  local  paper  easy  to  read,  while 
85%  said  it  was  useful.  The  same 
study  found  75%  of  the  adult  respon¬ 


dents  saying  their  newspaper  was 
fair,  74%  saying  it  was  believable  and 
66%  saying  it  was  accurate. 

On  the  negative  side,  only  3%  of  the 
adults:  said  their  newspaper  was 
difficult  to  read,  6%  said  it  was  not 
useful,  10%  said  it  was  unfair,  6%  said 
it  was  not  believable  and  8%  said  it 
was  inaccurate. 

However,  only  59%  of  the  adults 
said  their  newspaper  offered  com¬ 
plete  and  indepth  reporting  while  18% 
said  the  reporting  was  incomplete  and 
shallow. 

Only  47%  of  the  respondents  con¬ 
sidered  their  newspapers  to  be 
unbiased,  compared  to  22%  who  said 
they  were  biased. 

The  relatively  high  biased  rating  re¬ 
sulted  from  the  “general  image  of  the 
press,”  the  “bad  news  syndrome,” 
and  a  reaction  against  perceived 
“editorial  excesses,”  Teri^ini  said. 

To  improve  their  images  with  read¬ 
ers,  Termini  made  several  sugges¬ 
tions:  Make  the  newspaper  as  access¬ 
ible  as  possible  and  encourage  reader 
particpation;  have  more  stories  about 
the  resolution  of  problems;  become 
visually  appealing;  promote  the  pap¬ 
er’s  usefulness;  promote  the  news¬ 
paper’s  actions  as  a  community  force; 
try  to  give  a  iocal  perspective  to  non¬ 
local  news. 

Publishers  and  j-schools 

Ralph  L.  Lowenstein,  dean  of  the 
College  of  Journalism  and  Com¬ 
munication  at  the  University  of  Flor¬ 
ida,  called  on  publishers  to  work  more 
closely  with  university  administrators 
in  order  to  improve  journalism 
schools. 

“You  can  be  a  very  powerful  force 
for  change,”  Lowenstein  said. 
“Intervention  by  publishers  and  edi¬ 
tors  can  force  a  university  to  restruc¬ 
ture  communication  education  so  it 
makes  sense.” 

Lowenstein  said  publishers  and 
editors  “should  do  more”  to  encour¬ 
age  journalism  schools  in  their  areas 
to  seek  accreditation  if  they  do  not 
already  have  it. 

This  will  “help  raise  the  standards” 
of  journalism  schools  and  improve  the 
quality  of  journalism  students,  he 
said.  But  newspapers  should  also  take 
accreditation  into  account  in  their 
“hiring  procedures,”  he  said. 

Newspaper  executives  should  also 
“examine”  the  funding  of  journalism 
programs  in  comparison  to  other  dis¬ 
ciplines  at  their  local  universities, 
Lowenstein  said.  “You  can  make  a 
stronger  case  for  correction  of  dis¬ 
parities  than  can  the  average  journal¬ 
ism  administrator.” 

Lowenstein  noted  that  enrollment 
at  his  journalism  school  is  now  62% 
female  and  38%  males. 


“We  are  attracting  more  women 
because  they  see  opportunities  in 
communications  and  recognize  that 
there  are  fewer  barriers  against 
women  in  this  industry  than  in  oth¬ 
ers,”  he  said,  adding  that  women  stu¬ 
dents  “were  as  good  or  better  than  the 
males  students  in  each  major  we 
offer.” 

As  for  minorities,  Lowenstein  said 
they  make  up  9%  of  his  school’s  stu¬ 
dents. 

“We  could  make  greater  headway 
if  every  newspaper  determined  that  it 
was  going  to  support  one  minority 
scholarship  each  year  and  then  set  us 
loose  to  recruit,  encourage  and  advise 
that  student  from  high  school  to 
graduation,”  he  said. 

Lowenstein  said 
publishers  and  editors 
“should  do  more”  to 
encourage  journalism 
schools  in  their  areas  to 
seek  accreditation  if  they 
do  not  already  have  it. 

Lowenstein  remarked,  however, 
that  attracting  minority  students  to 
print  journalism  “remains  one  of  our 
most  frustrating  tasks.” 

He  said  that  if  journalism  schools  in 
general  get  3%  to  4%  minority 
enrollment,  they  “are  lucky.” 

He  pointed  out  that  even  Florida’s 
9%  minority  enrollment  is  “mislead¬ 
ing”  because  many  of  those  students 
are  majoring  in  broadcasting,  public 
relations  or  advertising  and  not  print 
journalism. 

Third  class  mail 

James  H.  Hollis,  vice  president  and 
director  of  the  insert  division  of  the 
Newspaper  Advertising  Bureau, 
issued  a  stern  warning  about  the 
growing  competition  from  third  class 
mailers  and  told  what  newspapers 
must  do  to  meet  that  challenge. 

The  key,  Hollis  believes,  is 
developing  effective  programs  for 
reaching  non-subscribers  with  news¬ 
paper  advertising. 

Non-subscriber  products  should  be 
tabloids  "even  though  that  costs 
more,”  Hollis  said.  Yet,  the  product 
must  be  “as  inexpensive  (to  the 
advertiser)  as  possible”  and  have  the 
highest  possible  readership. 

Newspapers  should  not.  however, 
send  their  non-subscriber  products 
“out  into  bordering  counties  where 
there  is  no  possibility  of  having  those 
customers  come  in.”  Hollis  .said. 
“You’re  selling  the  retailer  something 

{Continued  on  piifte  28) 
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Hargraves:  changing  one  sentence  can  improve  shieid  iaw 


By  M.K.  Guzda 

While  editorial  writer  Rick  Hargraves  shared  a  jail  cell 
during  the  Independence  Day  holiday  with  a  petty  thief 
and  drunk  driver,  he  thought  about  how  to  change  the 
Illinois  shield  law  that  landed  him  there. 

Hargraves,  then  a  writer  for  the  Belleville  (ill.)  News- 
Democrat,  spent  three  days  in  the  county  jail  for  refusing 
to  reveal  his  confidential  sources  to  a  judge  deciding  not  a 
criminal  case,  but  a  libel  suit. 

Now  that  his  rote  in  the  libel  case  has  terminated,  (the 
confidential  sources  came  forward,  see  E&P,  July  14), 
Hargraves  is  soliciting  the  help  of  Illinois  Gov.  James  R. 
Thompson  to  change  one  sentence  in  the  state  shield  law 
that  excludes  protection  to  those  reporters  subpeonaed  in 
libel  suits. 

“Except  for  one  sentence,  the  Illinois  shield  law  pro¬ 
vides  what  I  believe  to  be  such  a  reasonable  bal¬ 
ance  .  .  .  ,”  Hargraves,  now  with  the  St.  Louis  Globe- 
Democrat,  wrote  to  Gov.  Thompson  on  Sept.  28.  “But 


“Except  for  one  sentence,  the  Illinois 
shield  law  provides  what  I  believe  to  be 
such  a  reasonable  balance  .  .  . 
Hargraves  .  .  .  wrote  to  Gov.  Thompson 
on  Sept.  28. 


one  offending  sentence  absolutely  guts  an  otherwise  good 
law. 

“It  states:  ‘The  privilege  conferred  by  these  Sections  is 
not  available  in  any  libel  or  slander  action  in  which  a 
reporter  or  news  medium  is  a  party  defendant.’ 

“So  any  time  a  public  figure  is  embarrassed  by  anything 
published  or  broadcast  about  him,”  Hargraves  continued, 
“all  he  has  to  do  to  discover  the  source  of  the  embarrassing 
information  is  to  file  a  libel  suit  and  name  as  defendants  the 
reporter  as  well  as  his  newspaper  or  broadcast  station.” 

Making  the  reporter  a  defendant,  Hargraves  said,  wipes 
out  any  privilege  the  reporter  has  to  maintain  the  con¬ 
fidentiality  of  his  sources.  The  libel  case  may  have  no 
merit  and,  even  if  it  does,  there  may  be  other  reasonable 


ways  the  plaintiff  can  discover  what  information  he 
believes  he  needs  to  assure  a  fair  trial. 

But  because  of  this  one  sweeping  sentence  in  the  shield 
law,  none  of  that  matters  in  Illinois,  he  said. 

“The  way  this  law  has  been  interpreted  was  not  what  the 
legislature  intended,”  he  said.  “I  don’t  think  they  wanted 
an  outright  sanction  of  political  witchhunts.” 

In  his  case,  a  precedent  has  been  set  since  he  appealed 
unsuccessfully  to  the  U.S.  Supreme  Court  when  the  lower 
courts  would  not  include  him  under  the  existing  shield  law. 
The  only  alternative  is  to  convince  the  state  legislature  to 
delete  that  one  sentence,  the  34-year-old  said. 

So  far,  the  governor  and  attorney  general  Neil  Hartigan 
have  expressed  interest  in  Hargraves  proposal,  he  said. 

“They  seem  to  think  what  I’m  asking  is  a  reasonable 
balance  and  what  they  intended  in  the  first  place.  But 
nothing  is  going  to  happen  until  after  the  election,”  and 
when  the  legislature  meets  for  a  new  session  in  January,  he 
said. 

He  has  no  particular  sponsor  for  a  bill  necessary  to 
change  the  law  yet,  he  said,  but  he  has  been  trying  “to 
marshall  leaders  from  both  parties.” 

Dave  West,  executive  director  of  the  Illinois  Press 
Association,  said  the  association’s  board  decided  in  Sep¬ 
tember  “to  support  a  reasonable  effort  to  change  the  shield 
law,”  but  would  not  initiate  any  action.  West  said  that 
support  depends  on  “exactly  what  the  proposal  is,”  and 
there  will  have  to  be  “specific  legislation  before  we  make 
our  judgment.” 

Chicago  Tribune  attorney  Lawrence  Gunnels  said  he 
would  like  to  see  the  law  amended,  “naturally,  being  a 
media  lawyer,  but  as  how  we’ll  do  in  the  good,  ole’  Illinois 
general  assembly,  I  don’t  know.” 

Hargraves’  legal  expenses  were  assumed  under  an 
insurance  policy  held  by  Capital  Cities  Communications, 
the  owner  of  the  40,()00-circulation  Belleville  News- 
Democrat. 

“Another  reporter  is  going  to  be  faced  with  Costello  v. 
Hargraves  30  years  from  now  and  that’s  not  right,”  he 
concluded.  “I  got  out  of  jail  because  they  (the  confidential 
sources)  had  the  political  and  personal  courage  to  come 
forward.  It  shouldn’t  be  like  that.  It  produces  a  real  chilling 
effect.” 

Currently,  26  states  have  shield  laws  while  24  do  not. 


Canadian  govt.’s  intervention  in  newspapers  may  be  over 


Government  intervention  in  Cana¬ 
dian  newspapers  is  probably  at  an 
end,  a  prominent  columnist  says  — 
but  the  concentration  of  ownership 
should  still  concern  the  industry. 

“The  government  has  been  beaten 
back.  I  don’t  think  you’ll  see  from 
here  to  the  end  of  the  century  a  gov¬ 
ernment  that  will  dare  put  its  hands  on 
newspapers,”  Southam  Newspapers 
Services’  Ottawa  bureau  chief 
Charles  Lynch  told  the  35th  annual 
meeting  of  the  Institute  of  Newspaper 
Controllers  and  Finance  Officers  in 
Vancouver,  B.C.,  earlier  this  month. 

“What  remains  an  open  question, 
however,  is  the  question  open  in  the 
first  place:  Is  that  degree  of  ownership 
in  the  public  interest?  ”  Lynch  asked. 

In  Canada,  about  two-thirds  of  the 


total  daily  newspaper  circulation  in 
the  country  is  divided  between  news¬ 
papers  owned  either  by  Southam  or 
the  rival  Thompson  newspaper  chain. 

“I  think  our  system  of 
ownership,  while 
imperfect,  is  infiniteiy 
preferabie  to  pubiic 
ownership  of 
newspapers,”  Lynch  said. 

A  few  years  ago,  the  Kent  Royal 
Commission  advanced  a  wide- 
ranging  set  of  proposals  aimed  at 
stopping,  and  indeed  reducing,  that 
concentration  of  ownership.  The  pro¬ 
posals  were  included  in  a  con¬ 


troversial  bill  which  was  eventually 
dropped  by  the  government. 

The  proposals  were  defeated. 
Lynch  said,  after  an  unprecendented, 
unified  lobbying  effort  by  Canadian 
publishers. 

Despite  the  victory,  however,  he 
said  the  concentration  should  con¬ 
cern  newspapers  as  well. 

“The  problem  remains,”  he  told 
E&P,  “even  though  there  is  really 
now  not  much  (independent  owner¬ 
ship)  left  to  limit.” 

But  he  also  said  that  on  balance  the 
Canadian  ownership  situation  still 
serves  the  public  interest. 

“I  think  our  system  of  ownership, 
while  imperfect,  is  infinitely  prefer¬ 
able  to  public  ownership  of  newspap¬ 
ers,”  Lynch  said. 
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Finally,  after  all  these  years... 

A  SINGLE  VEND  INSERT 


THAT  FITS  INTO  YOUR 


EXISTING  'HONOR  BOXES' 


No  special  tools 
No  rework  of  existing  rack 

Now,  at  last,  a  steel  fabricating 
company  with  1 10  years  of  skill  and 
experience  has  designed  the  ultimate 
(and  only  practical)  one-paper  vending 
insert  for  your  present  honor  boxes. 

NewsVendOne’*' by  Medart,  Inc.,  is  a 
revolutionary  new  vending  insert 
designed  to  meet  the  needs  of 
newspapers  and  publishers  today  and 
into  the  21st.  century. 

The  NewsVendOn^  Insert,  with  its 
exclusive  patented  design,  is  ruggedly 
constructed  of  heavy  gauge  steel,  but 
priced  so  you  can  get  your  investment 
back  in  a  hurry. 

Why  continue  to  sell  all  your  papers 
for  the  price  of  one?  Install  the  quick 
loading,  easy-to-operate  insert...  B| 

and  get  in  now  on  the  hottest  thing  to 
hit  the  newspaper  industry  since  pH 

Watergate.  ! 

•  Takes  papers  up  to  3"  thick. 

•  No  complicated  adjustments  to  suit  J 

newspaper  thickness.  l  ~ 

•  Installs  in  under  10  minutes.  j , 

•  Nutdriver  and  wrench  only  tools  ■  • 

needed.  |  ; 

•  Dispenses  papers  one  at  a  i  ^ 

time. ..every  time.  |  ; 

•  Eliminates  pilferage  and  stolen  papers  ! 

•  Easy,  foolproof  operation. ..not 

affected  by  rain  or  snow.  § 

•  Completely  mechanical. ..no  batteries, 

electrical  components,  other  complex 
elements.  [  ^ 

•  Key  operated,  easy  bulk  ;  ® 

loading... anyone  can  do  it. 

•  Holds  22"  of  papers.  f 

•Fits  most  models  including  stackers.  T 

•  Priced  right  to  pay  for  itself  in  a  \ 

very  few  months.  ^ 


Bnewsvendone 


newsvendone 


For  more  information,  call  Curtis  Bowie, 
President,  NewsVendOne',“lnc. 


A  division  of  Medart.  Inc 


J 

mm 

1 

J 

Copyrights.  1983  and  1984.  by  NewsVerxfOne.  IrK.  All  rights  reserved. 

Patents  pending  in  U.S.  Patent  Office.  NewsVendOne  is  a  trademark  of  NewsVendOne.  IrK. 


(601)  453-2506,  or  write  him  at  Box  658, 
Greenwood,  Mississippi  38930. 


Judge  reinstates  $3.6  million  libel  suit 


An  Indian  tribe’s  $3.6  million  suit 
against  the  New  Mexican  of  Santa  Fe 
was  reinstated  by  a  Federal  district 
judge,  two  weeks  after  the  tribe  com¬ 
plained  that  the  daily  violated  a  settle¬ 
ment  with  an  apology  and  article  that 
“demeaned  and  ridiculed”  the  tribal 
community. 

In  setting  aside  the  settlement  and 
reinstating  the  lawsuit,  Judge  San¬ 
tiago  Campos  said  the  complaint  of 
the  Santo  Domingo  pueblo  “was  not 
unjustified.” 

The  dispute  (E&P,  Oct.  5)  between 
the  Indian  community  and  the  Gan- 
nett-owned  New  Mexican  stems  from 
pictures  of  a  religious  dance  a  staff 
photographer  took  from  a  low-flying 
plane  in  January. 

When  the  newspaper  twice  pub¬ 
lished  the  pictures,  the  Santo 
Domingo  pueblo  —  which,  like  sever¬ 
al  other  New  Mexican  pueblos,  for¬ 
bids  picture-taking  of  cermonies  — 
sued,  claiming  invasion  of  privacy. 

After  four  months  of  negotiations, 
on  Sept.  14,  the  New  Mexican 
reached  a  wide-ranging  settlement  in 
which  it  agreed  to  publishan  apology 
from  the.  publisher  and  the  photo¬ 


grapher,  Michael  Heller. 

Among  other  things,  the  newspaper 
also  agreed  to  assign  a  part-time 
reporter  to  Indian  affairs,  hire  an 
Indian  intern  for  the  summer  and,  “at 
its  discretion,”  run  free  ads  for  pueblo 
commercial  ventures. 

However,  two  days  after  the  apolo¬ 
gy  ran,  the  Indians  went  back  to  Judge 
Santos  to  set  aside  the  settlement. 

The  Indians  said  they  were  particu- 


The  Indians  said  they 
were  particuiariy  nettled 
by  a  72-inch  article  in  the 
paper’s  news  section 
which  one  of  the 
pueblo’s  attorneys, 
Richard  Hughes,  called 
“a  cheap  shot— and  a 
very  mean  one.” 


larly  nettled  by  a  72-inch  article  in  the 
paper’s  news  section  which  one  of  the 
pueblo’s  attorneys,  Richard  Hughes, 
called  “a  cheap  shot  —  and  a  very 
mean  one.” 


Hughes  said  the  article  “deliber¬ 
ately  seeks  to  embarass  and  ridicule 
the  pueblo  and  its  members.” 

Much  of  the  article  was  taken  from 
the  extensive  depositions  of  tribal 
officials.  One  refers  to  the  sacred 
dance  as  “doings,”  another  calls  him¬ 
self  “the  boss,”  and  is  quoted  at 
length  saying  he  feared  that  if  the 
pueblo  was  photographed,  “Russian 
spies”  would  come  and  “blow  up”  a 
nearby  dam. 

In  a  memorandum  submitted  to  the 
court,  pueblo  attorneys  said  the  arti¬ 
cle  preyed  on  the  tribal  people’s 
“imperfect  understanding  of  Eng¬ 
lish”  for  its  “mocking  discussion”  of 
issues  raised  by  the  suit. 

The  New  Mexican  published  a 
second  apology  Sept.  27,  even  though 
the  paper’s  attorney,  John  Went¬ 
worth,  said  the  first  apology  was 
“broader  and  more  conciliatory  than 
was  required”  by  the  agreement. 

However,  the  pueblo  contends  in 
its  memorandum,  “Nowhere  does  the 
New  Mexican  apologize  ‘for  taking 
the  photgraphs  .  .  .  ’  as  it  had  agreed 
to  do  only  four  days  before.” 


“Can  ordinary  people  be  reached 
with  complicated  truths?” 

—Edward  R.  Murrow 
Lectures  on  Communications  in  the  Modem  World,  1959 


We  think  so. 

We’ve  found  people  want  accurate  information— complicated  or  not— to  help  them  understand 
the  role  of  chemicals  in  our  society,  and  to  put  any  associated  "risk"  into  its  proper  perspective. 

Since  1975,  our  best  scientists  have  traveled  the  country  to  discuss  issues  and  answer  questions. 
To  continue  this  dialogue,  we’ve  launched  our  newest  group  of  "Visible  Scientists”  on  an 
ambitious  nationwide  schedule. 

We  think  "ordinary”  public  concerns  deserve  extraordinary  attention. 

Dow  information  line  . . . 

For  news  media  only 
800-258INFO 

(800)  258-4636 


'Trademark  of  The  Dow  Chemical  Company 


18 


EDITOR  &  PUBLISHER  for  October  27,  1984 


MINOLTA 


U  Please  have  my  dealer  contact  me  for  a  demonstration  of  the  Minolta  Beta  450Z's 
sizing  capabilities. 

□  Please  send  me  mote  information. 

Name _ 

Title _ 

Company _ 

Address _ City - 

State _ Zip _ Telephone _ 


Address _ City _ 

State _ Zip _ Telephone- 

Mail  to  Minolta  Corporation.  Business  Equipment 
Division.  101  Williams  Drive.  Ramsey.  N.l. 07446 

BETA.THERE'S  NO  OTHER  COPIER  ON  EARTH  LIKE  IT. 


^I>- 


01984  Minoka  Corporation 


'WHArMYCAMERA 
USEDTODOFOR^ 
MVMINOLIA 
BETACOnERIKKS 
F0R4C:' 


—Barbara  Winkler,  Advertising  Director 
The  Daily  Ardmoreite.  Ardmore,  Oklahoma 

"This  copier  has  revolutionized  ad  sizing  for  us." 
says  Advertising  Director  Winkler.  "Now  we  don’t 
have  to  go  to  the  camera  nearly  as  often." 

The  copier  is  the  Beta  450Z  from  Minolta.  With 
the  exclusive  Beta  zoom  lens  that  can  reduce 
and  enlarge  to  a  virtually  limitless  range  of  copy 
sizes.  From  almost  50%  larger  than  the  original  to 
50%  smaller. 

The  dramatic  cost  saving  isn’t  the  only  way 
the  Beta  450Z  is  making  news  at  the  The  Daily 
Ardmoreite. There’s  also  the  time  saved.  As  much 
as  an  hour  or  two  a  day. 

As  for  copy  quality,  notes  Ms.  Winkler.  "The 
Beta’s  copies  are  so  good  our  composing  room  can 
simply  take  the  copies  and  paste  them  up." 

For  more  on  how  the  Beta  450Z  can  make  your 
life  easier,  see  your  Minolta  dealer.  Look  in  the 
Yellow  Pages  under  the  Minolta  trademark. Or  call 
toll-free  ^0-526-5256.  In  New  lersey.  201-342-6707. 

The  Minolta  Beta  450Z.The  first  copier  in  the 
world  that  sizes  like  a  camera. 


LEGAL  BRIEFS 


Both  parties  appeal 
libel  decision 

Both  William  Shockley  and  the 
Atlanta  Constitution  have  appealed  a 
Sept.  14  verdict  that  found  the  news¬ 
paper  and  a  reporter  guilty  of  libeling 
Shockley  —  but  awarded  him  just  $  1 . 

Shockley  Filed  his  appeal  with  the 
11th  U.S.  District  Court  of  Appeals 
and  the  newspaper  did  the  same  the 
next  day. 

In  its  verdict,  a  jury  decided  the 
newspaper  libeled  the  physicist  in  an 
article  by  former  health  and  science 
writer  Roger  Witherspoon  that  com¬ 
pared  Schockley’s  controversial 
genetic  views  about  the  innate 
intelligence  of  ethnic  and  racial 
groups  to  Nazi  experiments. 

Neither  side  has  yet  filed  briefs  on 
the  appeals,  but  it  is  expected  that 
Shockley  will  appeal  the  monetary 
value  of  the  verdict.  The  Con¬ 
stitution’s  appeal  will  be  based  on  the 
trial  judge’s  instruction  to  the  jury 
that  it  could  not  consider  whether  the 
article’s  statements  were  intended  to 
be  opinion,  not  fact. 

A  lawyer  invovled  in  the  case 
estimated  an  appeal  hearing  would 
not  be  until  February  at  the  earliest. 

Holies  must  disclose 
his  conversations 

Harry  Hoiles,  a  major  shareholder 
of  Freedom  Newspapers  who  is  suing 
to  dissolve  the  company,  lost  an 
appeal  before  the  California  Supreme 
Court  that  now  opens  the  way  for  a 
trial  date  to  be  set  in  the  case. 

Hoiles  asked  the  state  Supreme 
Court  to  rule  that  John  Stahr,  a  Free¬ 
dom  Newspapers  attorney,  must  dis¬ 
close  conversations  he  had  with  com¬ 
pany  directors  about  planning  strat¬ 
egy  for  the  lawsuit. 

The  court  rejected  Hoiles’  argu¬ 
ment  that  the  meetings  were  family 
gatherings  and  thus  not  protected  by 
the  lawyer-client  privilege  of  con- 
fldentialty.  The  court  said  the  con¬ 
fidentiality  privilege  did  apply. 

I  Hoiles  charged  in  his  1982  lawsuit 
that  the  families  of  his  sister,  Mary 
Jane  Hoiles  Hardie,  and  his  late 
brother,  Clarence  Hoiles,  have  con¬ 
spired  to  to  bar  him  and  his  family 
members  from  management  of  Free¬ 
dom  Newspapers  and  have  limited 
the  marketability  of  his  stock  and 
depressed  its  value. 

The  lawsuit  seeks  to  dissolve  the 
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company  and  distribute  its  assets  pro¬ 
portionally. 

Hoiles  last  April  resigned  his  post 
as  director  of  editorial  policy  for  Free¬ 
dom  Newspapers,  contending  the 
company  no  longerfbllows  libertarian 
philosophy. 

In  February,  1982,  Hoiles  was  re¬ 
moved  from  his  seat  on  the  executive 
committee  by  a  majority  made  up  of 
Hardie  and  Clarence  Hoiles  family 
members.  The  majority  acted  after 
Hoiles  rejected  a  proposal  that  he 
head  a  new  charitable  foundation  and 
also  promise  not  to  sell  his  stock  to 
outsiders. 

Freedom  Newspapers,  which  was 
founded  by  R.C.  Hoiles  in  the  1930s, 
owns  30  dailies  and  four  television 
stations. 

CBS  News  loses 

fight  to  get  gun  list 

A  California  appeal  court  has 
turned  down  CBS  News  efforts  to  get 
the  names  of  persons  licensed  to  carry 
guns  in  Los  Angeles  County. 

Newspapers  throughout  the  state 
have  also  made  efforts  in  the  past  to 
obtain  such  a  list. 

The  court’s  decision  was  a  victory 
for  Los  Angeles  County  Sheriff  Sher¬ 
man  Block,  who  argued  that  release  of 
the  names  would  endanger  the  35  per¬ 
mit  holders,  among  them  celebrities 
and  government  officials. 

In  April  1983,  KCBS  Channel  2  in 
Los  Angeles  and  reporter  John  Pauly 
invoked  the  state’s  open  records  law 
to  get  copies  of  all  current  gun  per¬ 
mits. 

In  court  statements,  CBS  attorneys 
said  the  permits  were  sought  in  con- 
nection  with  the  station’s 
investigation  into  whether  Block  had 
issued  them  to  friends  and  political 
contributors. 

A  similar  reason  for  a  similar  requ¬ 
est  was  given  earlier  last  year  by  the 
Sacramento  Bee,  which  obtained  dis¬ 
closure  of  the  names  of  gun  permit 
holders,  following  election  charges 
that  Sacramento’s  incumbent  sheriff 
had  played  favorites  in  issuing  the 
licenses. 

About  two  years  ago,  the  San  Jose 
Mercury  News  was  unsuccessful  in 
getting  the  names  of  gun  licensees  in 
connection  with  its  investigation  into 
whether  the  sheriff  had  handed  out 
permits  to  members  of  an  “Honorary 
Deputies  Association’’  as  payoffs  for 
political  contributions. 

News  Mercury  executive  editor 
Robert  D.  Ingle  said  the  paper  had 


learned  independently  that  one  of  the 
permit  holders  had  been  convicted  of 
a  crime. 

In  the  CBS  case,  the  appeal  court 
overturned  a  lower  court  order  in  the 
network’s  favor.  The  unanimous 
opinion  written  by  Judge  Lynn  Com¬ 
pton  declared  that  CBS’  request  con¬ 
tained  “no  compelling  interest’’  serv¬ 
ing  the  public  welfare. 

He  stated  further  that  allegations  of 
possible  cronyism  by  the  sheriff  were 
“nothing  but  the  wildest  speculation 
based  on  no  facts  or  expertise  on  the 
part  of  CBS.’’ 

The  court  also  ruled  that  the  gun 
permit  records  were  exempt  from  dis¬ 
closure  under  the  state’s  public  rec¬ 
ords  law. 

Release  of  the  gun  holder’s  names 
could  provide  a  “veritable  shopping 
list  of  weapons  potentialy  available 
for  theft,”  the  court  opinion  contin¬ 
ued.  Licensees  also  could  expect  to 
be  contacted  by  reporters,  “not  al¬ 
ways  a  pleasant  experience,”  Com¬ 
pton  wrote. 

CBS  attorney  Herbert  Schoenberg 
had  argued  that  the  list  of  licensees 
had  been  public  throughout  the  state 
for  years  without  any  issue  being 
raised. 

“Anyone  could  walk  in  and  look  at 
them  and  nobody  thought  anything 
about  it,”  he  said. 

Schoenberg  declared  after  the 
decision  that  the  network  had  not 
decided  on  whether  or  not  to  appeal. 

$1  million  libel 
suit  tossed  out 

A  California  judge  has  tossed  out  a 
$1,015,000  libel  suit  against  the 
Orange  County  Register  by  a  former 
state  senator. 

Superior  Court  Judge  Judith  Ryan 
ruled  the  Register  did  not  libel  John 
Briggs  in  a  story  about  the  state  attor¬ 
ney’s  report  into  alleged  corruption 
by  the  former  lawmaker. 

Briggs  had  claimed  the  story  and 
headline  “were  false  and  misleading” 
and  contained  incorrect  and 
inaccurate  statements  concerning  the 
attorney  general’s  report. 

The  story  noted  that  Briggs,  now  a 
Sacramento  lobbyist,  allegedly 
helped  a  Los  Angeles  doctor  obtain 
state  contracts  in  exchange  for  the 
doctor’s  purchase  of  $77,000  worth  of 
insurance  from  a  company  owned  by 
Briggs. 

Register  attorney  Duff  Helsing 
said,  “It’s  a  big  victory,” 
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In  New  England, 

WE'RE  HIGH  ON 
TECHNOLOGY 

A  fiber  optic  system  for  a  Nevada  telephone  company,  missile  detection 
radars  for  helicopters,  multiple  access  terminals  for  private  satellite 
communications  networks,  flight  control  actuators  for  F-16  fighters — these 
are  just  a  few  of  the  products  of  New  England’s  high  technology  industry  that  is 
keeping  this  region’s  economy  buoyant  in  comparison  to  so  many  other 
sections  of  the  country. 

Federal  Reserve  figures  for  1 983  show  that  New  England,  in  contrast  to  the  rest  of 
the  country,  had  a  notable  increase  in  new  car  installment  credit  over  the  year. 
Unemployment  in  the  New  England  states  is  below  the  national  rate  of  7.9,  for  a 
regional  average  of  5.7,  and  Vermont  as  low  as  5.6  according  to  the  Fed’s  latest 
published  figures  for  1984. 

Newspapers  sell 
New  England. 

Sophisticated  high-tech  industries  with  their  trained  and  educated  personnel 
have  had  the  corollary  effect  of  dramatically  increasing  employment  in  the 
finance  and  service  industries  and,  consequently,  retail  sales.  New  England 
daily  newspapers,  with  home  coverage  exceeding  that  of  most  other  regions, 
can  claim  to  be  among  the  nation’s  most  effective  advertising  media. 

Smart  marketing  starts  with  New  England  daily  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (AD&S)  The  Advocate  (Stamford)  (E&S) 

The  Lewiston  Daily  Sun  (M)  Boston  Herald  (M&S)  Bridgeport  Post-Telegram  (M&E) 

Lewiston  Journal  (E)  Cape  Cod  Times  (Hyannis)  (M&S)  Bridgeport  Post  (S) 

Sunday  Sun-Journal  (S)  The  Enterprise  (Brockton)  (E&S)  Bristol  Press  (E) 

Maine  Sunday  Telegram  (S)  The  Daily  Transcript  (Dedham)  (E)  Greenwich  Time  (E&S) 

Portland  Press  Herald  (M)  Gardner  News  (E)  Hartford  Courant  (M&S) 

Portland  Express  (E)  Lynn  Item  (E)  Manchester  Journal  Inquirer  (E) 

The  Middlesex  News  (E&S)  Meriden  Record-Journal  (M) 

NEW  HAMPSHIRE  The  Patriot  Ledger  (Quincy)  (E)  Middletown  Press  (E) 

Pittsfield  Berkshire  Eagle  (M)  New  Britain  Herald  (E) 

Union  Leader  (M)  Salem  Evening  News  (E)  New  Haven  Journal-Courier  (M) 

Nashua  Telegraph  (E)  Springfield  Daily  News  (E)  New  Haven  Register  (E&S) 

New  Hampshire  Sunday  News  (S)  Springfield  Union  (M)  New  London  Day  (E&S) 

Springfield  Republican  (S)  Register  Citizen  (Torrington)  (E) 

VERMONT  The  News  Tribune  (Waltham)  (E)  Waterbury  American  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E)  Waterbury  Republican  (M&S) 

Burlington  Free  Press  (M&S)  Worcester  Telegram  (M-S) 

Rutland  Herald  (M&S)  Worcester  Gazette  (E) 


The  Newport  Daily  News  (E) 
Providence  Bulletin  fE) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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NEWSPEOPLE  IN  THE  NEWS 


JACQUES  CLAFIN  is  the  newly  appointed 
deputy  international  editor  for  United  Press 
International.  He  will  report  to  international 
editor  Jock  Payton  on  production  of  the  news 
report  for  subscribers  outside  the  U.S. 

Clafin,  a  native  of  Paris,  has  been  with  UPl 
since  1975,  first  as  an  editor  on  the 
European,  Middle  East  and  Africa  desk,  sta¬ 
tioned  in  Brussels. 

He  later  transferred  to  Africa  as  a  corre¬ 
spondent  and  was  named  bureau  chief  of  the 
^lisbury,  Rhodesia  (now  Zimbabwe)  office, 
serving  through  1981  when  he  transferred  to 
the  international  desk  in  New  York. 


Jack  Connors,  veteran  Buffalo 
journalist,  was  named  editor  of  Busi¬ 
ness  First,  which  will  publish  its  first 
edition  November  12.  A  native  of  Buf¬ 
falo,  he  joins  the  business  newspaper 
from  the  Niagara  Gazette,  Niagara 
Falls,  New  York,  where  he  was  news 
editor  the  past  two  years.  Before  that, 
Connors  worked  for  the  Buffalo 
Courier  Express  as  assistant  city  edi¬ 
tor  for  the  Sunday  edition  and  special 
projects. 

The  staff  includes: 

Dominic  Cappa,  associate  editor, 
who  most  recently  was  assistant  news 
editor  of  the  Gannett-owned  Ft. 
Myers  News-Press. 

Also  most  recently  with  the 
Niagara  Gazette  and  now  joining  the 
business  newspaper,  are: 

Monica  A.  Roland,  associate  edi¬ 
tor  of  the  weekly  magazine  section; 
Bob  Bukaty,  photographer;  Donna 
R.  Collins,  reporter;  Donald  P. 
DePERRO,  reporter;  and  Bruce  W. 
Hyland  Jr.,  reporter. 

Others  joining  the  new  staff  are 
Clifford  N.  Carlsen,  as  editorial 
tesearch  director,  and  Michael  Mar- 
ZEK,  reporter.  Carlson  was  with  the 
Portland  (Ore.)  Busness  Journal  as 
research  associate.  Marzek  was  with 
Business  First  of  Columbus. 

* 

Bob  Morgan,  former  sports  writer 
for  the  Lynn  (Mass.)  Daily  Item  and 
more  recently  a  copywriter  at  Arnold  & 
Company,  Boston,  has  been  named  a 
copywriter  at  Schneider  Parker  Jakuc, 
Boston. 

♦  ♦  * 

Organizational  changes  in  the 
circulation  department  of  the  Penin¬ 
sula  Times  Tribune,  Palo  Alto,  Calif., 
include: 

Clint  Becker,  formerly  circula¬ 


tion  manager,  to  consumer  marketing 
manager;  Bob  Lampkin  and  Pat 
Cole,  former  home  delivery  super¬ 
visors,  to  home  delivery  managers; 

Lynne  Jorat,  office  supervisor,  to 
office  manager;  and  Linda  Noverr, 
carrier  coordinator,  to  circulation 
promotion  coordinator. 


Darryl  M.  Wharton,  assistant 
general  manager  of  The  Scripps- 
Howard  Supply  Company,  was 
appointed  to  the  alumni  executive 
council  of  the  Cornell  Graduate 
School  of  Management. 


Chauncey  Brandom  has  trans¬ 
ferred  to  the  New  Orleans  office  of 
USA  Today  from  Dallas  as  customer 
delivery  manager. 

New  regional  circulation  manager 
in  New  Orleans  is  Robert  Bartoluc- 
ci.  He  was  zone  sales  manager  at  the 
Chicago  Sun-Times. 


Michael  W.  Bucken,  previously 
editor  of  the  Putnam  (Conn.)  Obser¬ 
ver-Patriot,  was  named  New  England 
correspondent  for  Electronic  News,  a 
Fairchild  Publications  business  news¬ 
paper,  based  in  the  Boston  office. 


Creighton 


Stovsky 


NEW  ASSIGNMENTS  AT  POST-DISPATCH— 

In  a  reorganization  of  the  features  sections  at  the  St.  Louis  Post- 
Dispatch,  Jim  Creighton  was  appointed  features  director.  He  pre¬ 
viously  headed  the  Everyday  section. 

Renee  Stovsky,  PD  Magazine  editor,  has  moved  to  Creighton’s 
former  post. 

Robert  Duffy,  formerly  arts  editor,  is  now  editor  of  the  magazine. 

Also,  Jim  Hanselman,  formerly  assistant  editor  of  Everyday,  has 
become  features  production  director.  Gail  Pennington,  a  copy  editor 
for  Everyday,  holds  the  new  position  of  chief  copy  editor  for  features. 
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TO  OHAWAY  BUREAU  CHIEF— 

Mary  G.  Wessling,  statehouse 
correspondent  for  the  Associated 
Press  in  Boston,  will  assume  her  new 
post  os  chief  of  the  Ottawa/  News 
Service  bureau  in  Albany,  N.Y.,  on 
November  5.  She  replaces  James  B. 
Plateau,  who  resigned  to  become 
director  of  public  information  for  the 
Department  of  Corrections,  State  of 
New  York. 

A  reporter  for  1 1  years,  she 
covered  local  government  for  the 
Quincy  (Mass.)  Patriot  Ledger  while 
attending  Northeastern  University  and 
after  graduation  worked  for  the 
Worcester  Telegram  on  various  local 
beats  and  in  1 978  became  statehouse 
correspondent  in  Boston.  Three  years 
later  Wessling  joined  the  AP  bureau  in 
Baston. 


Retiring  as  Media  Generai  ceo; 
continues  as  vice  chairman 


Alan  S.  Donnahoe,  vice  chairman 
and  chief  executive  officer  of  Media 
General,  Inc. ,  is  retiring  as  chief  exec¬ 
utive  officer  at  the  end  of  1984  but 
continuing  as  vice  chairman  and  as  a 
director  of  the  company. 

James  S.  Evans,  president  and 
chief  operating  officer,  is  to  succeed 
Donnahoe  as  chief  executive  officer. 

In  announcing  the  changes,  chair¬ 
man  D.  Tennant  Bryan  said:  “The 
growth  and  strength  of  Media  General 
over  the  past  two  decades  have  been 
largely  the  result  of  the  firm  and 
forward-looking  leadership  of  Alan 
Donnahoe.  Now,  after  35  years  of 
exceptional  service,  he  will  have 
greater  freedom  to  concentrate  on 
long-term  planning  and  other  major 
policy  concerns,  and  the  company 
will  continue  to  benefit  from  his  coun¬ 
sel  and  judgment.” 

Donnahoe,  68,  joined  the  company 
in  1950  and  has  been  chief  executive 
officer  since  it  became  a  public  com¬ 
pany  in  1966. 

Evans  joined  Media  General  in  1973 
from  his  role  as  corporate  group  vice 


John  A.  Park  Jr. 
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president  and  president  of  the  paper 
and  related  products  group  at  the 
Mead  Corporation.  An  engineering 
graduate  of  Purdue  University,  he 
served  in  World  War  II  before  starting 
with  Mead  in  1946  as  staff  engineer, 

9):  9|( 

Tim  Sullivan,  who  joined  the  Cin¬ 
cinnati  Enquirer  as  a  reporter  in  1 977, 
has  been  promoted  to  assistant  sports 
editor. 

Howard  Wilkinson,  with  the  En¬ 
quirer  for  two  years  as  a  reporter,  was 
promoted  to  assistant  metro  editor. 


FROM  DALLAS,  AUG.  17 


New  appointment 
at  Asian  WSJ  Weekiy 

Dow  Jones  &  Co.,  Inc.,  has 
announced  that  Steve  Giordano  will 
become  general  business  manager  of 
the  Asian  Wall  Street  Journal  Weekly 
in  addition  to  his  position  as  business 
manager  of  the  National  Business 
Employment  Weekly. 

Also,  Nicole  Bourgois,  formerly 
advertising  sales  executive  with  the 
Wall  Street  Journal/International. 
becomes  advertising  manager  of  the 
Asian  weekly,  reporting  to  Giordano. 

The  publication,  founded  in  1979, 
provides  North  America  with  com¬ 
prehensive  coverage  of  Asian  busi¬ 
ness  and  financial  news. 

♦  ♦  * 

Staff  changes  at  the  San  Jose  Mer¬ 
cury  News  include: 

Jim  Bettinger,  city  editor  of  the 
Riverside  (Calif.)  Press-Enterprise 
and  a  professional  journalism  fellow 
at  Stanford  University  last  year,  to 
night  city  editor  on  the  metro  desk. 

Judy  Neuman,  features  editor  at 
the  Orange  County  Register  and 
formerly  at  the  Detroit  Free  Press,  to 
editor  of  a  new  religion  section. 

New  managing  editor  of  West 
magazine  is  Charles  Matthews, 
formerly  articles  editor  at  Boston 
magazine. 

Fran  Smith,  former  Orange  Coun¬ 
ty  Register  medical  writer,  and  David 
ScHREiBER,  reporter  at  the  Albany 
(N.Y.)  Knickerbocker  News,  to  the 
Mountain  View  bureau. 

Chris  Smitt,  Worcester  (Mass.) 
Telegram  and  Evening  Gazette  busi¬ 
ness  writer,  to  the  business  staff. 


"When  all  the  rhetorical  flourishes  are 
swept  away,  the  Republican  and  Demo- 
cratic  party  platforms  of 1984  represent  a 
classic  con^ntation  over  the  role  of  gov- 
emment  in  modem  society. 

. .  For  half  a  century,  the  Democrats 
have  generally  espous^  activist  govern- 
ment,  while  Republicans  have  warned 
against  its  cost  and  intrusiveness.  But 
rarely  has  the  central  domestic  issue  been 
more  sharply  and  clearly  defined  than  in 
the  contrast  between  the  platform  the 
Democrats  urote  earlier  this  summer  and  4 

the  one  the  Republicans  finished  today.”  M 

— David  S.  Broder  of  The  Vthshiiigton  Post  HHb  imSm  am 
Outstanding  in  the 

Los  Angeles  Tlmes-^^ktshington  Post  News  Service 
1150  15th  St.  NW,  Washington,  IX:  2(X)71 
(202)  334-6173 
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NEWSPEOPLE  IN  THE  NEWS 


Scripps-Howard 
names  presidents 

Corporate  appointments  effective 
immediately  at  three  Scripps-Howard 
newspapers  were  announced  in  Cin¬ 
cinnati  October  17  by  Edward  W. 
Estlow,  president  and  chief  executive 
officer. 

William  W.  Fletcher  has  been 
named  president  of  the  Rocky  Moun¬ 
tain  News  in  Denver;  Jay  Ambrose, 
president  of  the  El  Paso  Herald-Post; 
and  James  H.  Denley,  president  of  the 
Birmingham  Post-Herald. 

Fletcher  has  been  vice  president 
and  is  general  manager  of  the  Rocky 
Mountain  News.  He  joined  the 
Scripps-Howard  newspaper  in  1952 
and  moved  from  the  advertising 
department  to  personnel  director, 
before  advancing  to  manager.  Earlier 
this  year  he  was  named  Colorado 
newspaper  person  of  the  year  by  the 
Colorado  Press  Association. 

Ambrose  is  editor  of  the  Herald- 
Post,  a  position  he  assumed  August  15 
after  serving  as  managing  editor  of  the 
newspaper.  With  Scripps-Howard 
since  1977,  he  has  worked  as  a  repor¬ 
ter  at  the  Rocky  Mountain  News  and 
later  as  assistant  city  editor,  then  an 
editorial  writer,  and  in  1977,  chief 
editorial  writer. 

Denley  became  editor  of  the  Post- 
Herald  last  month,  moving  up  from 
managing  editor.  He  joined  Scripps- 
Howard  as  a  reporter  at  the  Memphis 
Commercial  Appeal,  and  held  several 
editing  titles  there  before  moving  to 
the  Post-Herald. 


David  E.  Hardin,  managing  editor 
of  the  Jackson  (Miss.)  Clarion- 
Ledger  since  January,  has  been 
named  executive  editor  of  the 
Clarion-Ledger  and  its  sister  after¬ 
noon  newspaper,  the  Jackson  Daily 
News. 

Lee  Ann  Taylor,  assistant  manag¬ 
ing  editor/features  since  December  of 
1982,  succeeds  Hardin  as  Clarion- 
Ledger  managing  editor. 

In  his  new  position  Hardin  suc¬ 
ceeds  Charles  L.  Overby,  who  ear¬ 
lier  was  named  vice  president/ 
communications  for  Gannett  Co., 
Inc.,  parent  company  of  both  Jackson 
newspapers.  Hardin  moved  to  Jack- 
son  as  editorial  director  in  October  of 
1982.  He  previously  worked  at  the 
Temple  (Texas)  Daily  Telegram. 
Miami  Herald,  Nashville  Banner  and 
Savannah  News-Press. 

Taylor  joined  the  Clarion-Ledger 
as  a  reporter  in  1977  after  serving  as 


northeast  Mississippi  bureau  chief  for 
the  Memphis  Commercial  Appeal.  At 
the  Jackson  paper,  she  has  also  been 
city  editor  and  served  a  six-month 
stint  in  Washington  for  the  start-up  of 
Gannett’s  USA  Today. 

*  *  * 

Michael  Craft  is  the  newly 
named  publisher  of  the  Jackson 
(Tenn.)  Sun,  which  is  owned  by  the 
Register  and  Tribune  Company.  In 
Jackson,  he  succeeds  Reid  Ashe,  who 
joined  Knight-Ridder  Company  as  a 
general  executive. 

Craft  was  formerly  vice  president 
and  general  manager  of  IMR/Opinion 
Research,  a  division  of  the  company 
he  helped  found  in  1981  to  provide 
marketing  and  public  opinion 
research  to  commercial  clients. 

Craft  joined  R&T  in  1978  as  a  proj¬ 
ect  director  for  the  Iowa  Poll  in  the 
Register’s  research  department. 
Other  newspaper  experience  includes 
service  at  the  St.  Petersburg  Times 
and  Independent ,  the  Grenada 
(Miss.)  Star,  and  the  Tate  County 
(Miss.)  Democrat. 

♦  ♦  ♦ 

Staff  changes  at  the  San  Diego  Dai¬ 
ly  Transcript  include  the  following: 

Martin  Kruming  to  editor.  An 
attorney  in  private  practice  in  the  city 
the  past  four  years  with  an  emphasis 
on  media  law,  he  previously  was  a 
reporter  for  three  years  with  the 
Associated  Press  as  well  as  a  reporter 
and  editor  with  the  San  Diego  Union, 
the  Staten  Island  Advance  and  the 
Memphis  Commercial  Appeal. 

Gary  Shaw  to  managing  editor 
from  city  editor.  He  formerly  was  a 
reporter  with  the  Chula  Vista  (Calif.) 
Star  and  the  San  Diego  Tribune. 

Priscilla  Lister  Schupp  to  city 
editor.  She  formerly  was  editor  of  La 
Mesa  (Calif.)  Courier. 

Adele  Higgins  to  reporter,  cover¬ 
ing  real  estate  and  construction.  She 


formerly  was  with  the  El  Cajon  Daily 
Californian. 

Laurie  Kaiser  to  reporter  cover¬ 
ing  utilities  and  county  government. 
Kaiser  was  a  reporter  with  the  Old 
Colony  Memorial,  a  weekly  in  Ply¬ 
mouth,  Mass. 

Editorial  director 
post  goes  to  Evar)s 

The  newly  appointed  editorial 
director  of  U.S.  News  &  World  Re¬ 
port  is  Harold  M.  Evans,  former  edi¬ 
tor  of  The  Times  of  London  and  earlier 
editor  of  T'/it’  Sunday  Times,  London. 

The  appointment  was  announced 
by  Mortimer  B.  Zuckerman,  new 
owner  of  the  magazine. 

Evans,  currently  editor  in  chief  of 
the  Atlantic  Monthly  Press,  the  book 
publishing  division  of  the  Atlantic 
Monthly  Company,  will  be  reviewing 
possible  changes  in  the  news  side  of 
the  magazine  and  have  responsibility 
for  redesign,  Zuckerman  said. 

Marvin  L.  Stone,  editor  of  the 
magazine,  will  continue  day-to-day 
operating  control  over  the  news 
coverage  and  editorials. 

Named  as  executive  vice  president 
overseeing  business  operations  is 
James  K.  Glassman,  president  of  The 
Atlantic  Monthly,  which  Zuckerman 
also  owns. 

Evans  who  was  voted  Britian’s 
“Editor  of  the  Year”  early  in  1982, 
resigned  shortly  thereafter  as  editor 
of  the  Times  of  London  following  a 
week-long  dispute  with  publisher 
Rupert  Murdoch  and  divisions  had 
developed  among  members  of  the 
staff. 

—NEWSPEOPLE  EDITOR 
Lenora  Williamson 
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Spent  38  years 
at  the  “c/iib” 

When  Templeton  Peck  joined  the 
San  Francisco  Chronicle  after  World 
War  II  service  in  the  Office  of  War 
Information,  he  went  there  at  the 
invitation  of  an  old  friend  who 
described  the  paper  as  ‘  ‘the  only  gent¬ 
lemen’s  club  in  the  world  where  they 
pay  you  to  belong.” 

Thirty-eight  years  later.  Peck  at  the 
age  of  76  is  retiring.  For  the  last  thirty 
of  those  years  he  has  been  chief  edito¬ 
rial  writer. 

A  graduate  of  Stanford  University, 
Peck  worked  for  the  Los  Angeles  Dai¬ 
ly  News,  the  Long  Beach  Press- 
Telegram  and  Sun,  the  San  Diego  Sun 
and  the  San  Francisco  News  earlier  in 
his  career. 

Succeeding  Peck  is  Jerry  Burns,  47, 
the  Chronicle’s  former  chief  political 
writer  and  city  editor.  Burns  is  a 
graduate  of  the  University  of  South¬ 
ern  California  and  holds  a  master’s 
from  University  of  California,  Los 
Angeles. 

Jody  Powell  gets 
O’Neill  chair 

For  a  year  Jody  Powell,  White 
House  press  secretary  for  President 
Jimmy  Carter  and  more  recently  a 
commentator,  will  hold  the  endowed 
chair  named  for  Speaker  of  the  House 
Thomas  P.  O’Neill  Jr.  at  Boston  Col¬ 
lege. 

Powell  will  serve  as  professor  of 
American  politics  and  is  the  second 
holder  of  the  chair.  Former  Rep. 
Richard  Bolling  of  Missouri  was  the 
first-year  occupant. 

University  honors 
food  editor 

Ruth  Ellen  Church,  veteran  of  forty 
years  as  food  editor  and  wine  col¬ 
umnist  for  the  Chicago  Tribune,  was 
presented  with  the  James  W. 
Schwartz  Award  by  the  department 
of  journalism  and  mass  communica¬ 
tion  at  Iowa  State  University,  Ames, 
on  October  20. 

Church  was  graduated  from  Iowa 
State  in  1933  with  a  bachelor’s  de^ee 
in  foods  and  nutrition-journalism. 
Following  a  brief  stint  as  a  reporter 
and  society  editor  for  the  Cherokee 
Daily  Times  she  returned  to  the  uni¬ 
versity  as  a  graduate  assistant  in  jour¬ 
nalism  until  1936,  when  she  embarked 


on  what  was  to  be  a  40-year  career 
with  the  Tribune,  which  included 
writing  a  syndicated  weekly  wine  col¬ 
umn  for  17  years. 

Church’s  work  took  her  on  numer¬ 
ous  trips  abroad,  including  a  three- 
month  assignment  to  do  a  “What’s 
Cooking  in  Europe”  feature.  It  ran  for 
56  days  in  the  Tribune. 

Meantime  she  has  written  12  cook 
books  and  four  wine  books  and  is 
working  on  a  cooking-with-wine 
book. 

The  award  to  Church  is  named  for 
Schwartz,  professor  emeritus  of  jour¬ 
nalism  and  mass  communication  who 
joined  the  faculty  in  1945  and  was 
head  of  the  department  from  1%5  to 
1977  and  retired  in  1980.  The  award 
ceremony  also  included 
announcement  that  ISU’s  Press 
Building  is  being  renamed  Carl 
Hamilton  Hall  in  honor  of  the  vice 
president  emeritus  for  information 
and  development.  Hamilton  retired 
July  1  following  17  years  as  vice  presi¬ 
dent,  two  as  director  of  information 
and  three  as  head  of  the  department  of 
technical  journalism. 

Hamilton,  a  1936  graduate  of  Iowa 
State,  spent  ten  years  with  the  U.S. 
Department  of  Agriculture  in  Wash¬ 
ington,  D.C.,  and  from  1948  to  1962 


was  editor  and  publisher  of  the  Iowa 
Falls  Citizen  and  Hardin  County 
Times. 

INCFO  convention 
elects  DeVoge 

Edward  R.  DeVoge,  vice  president 
and  treasurer  of  the  Observer 
Publishing  Company  in  Washington, 
Pa.,  is  the  newly  elected  president  of 
the  Institute  of  Newspaper  Controll¬ 
ers  and  Finance  Officers. 

DeVoge,  a  graduate  of  West  Virgi¬ 
nia  University  where  he  received  his 
bachelor’s  and  master’s  degree  in 
economics,  started  his  professional 
career  with  the  Mellon  Bank  in  Pitt¬ 
sburgh  and  in  1968  became  assistant 
manager  of  the  bank’s  three  branch 
offices  in  Washington. 

Leaving  the  banking  business  in 
1973  to  become  assistant  treasurer  at 
Observer  Publishing,  he  also  has  held 
a  variety  of  posts  since  he  joined 
INCFO  in  1974  and  currently  serves 
on  the  board  of  directors  and  in  other 
committee  assignments.  He  was  cho¬ 
sen  president  during  at  the  institute’s 
annual  convention  in  Vancouver, 
B.C.,  earlier  this  month. 


This  press  hotline  is  presented  by  the  rail  supply  ampanies  of  the  .American  Railroad  Foundation. 


^American  Railroad  Foundation 
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LEGAL  BRIEFS 


W.  Va.  court  refuses 
to  reinstate  libel  suit 

The  West  Virginia  Supreme  Court 
on  Sept.  26  refused  to  hear  an  appeal 
to  reinstate  a  $10.1  million  libel  suit 
brought  against  six  news  organiza¬ 
tions  by  a  former  White  Sulphur 
Springs  policeman  and  his  wife. 

The  court,  on  a  4  to  1  vote,  refused 
to  hear  the  appeal  filed  by  Lonnie 
Feury  and  his  wife,  Barbara.  They 
were  challenging  Fayette  Circuit 
Judge  W.  Robert  Abbot’s  decision  to 
dismiss  the  suit. 

The  Feurys  sued  because  of  news¬ 
paper  and  magazine  articles  pub¬ 
lished  after  Stephen  W.  Thomas  was 
fatally  injured  in  1979  while  being 
chased  by  a  police  cruiser  driven  by 
Feury,  then  a  White  Sulpher  Springs 
policeman.  According  to  court  docu¬ 
ments,  the  chase  began  after  Feury 
tried  to  stop  Thomas  for  speeding. 

Defendants  in  the  suit  were:  the 
companies  that  publish  the  Charles¬ 
ton  Gazette  and  Charleston  Daily 
Mail;  two  Virginia  newspaper 
publishing  companies,  the  Times- 
World  Corp.,  and  the  Covington 
Virginian  Inc.;  the  Associated  Press, 
and  Paisano  Publications  Inc.  of  Bur¬ 
bank,  Calif.,  publisher  of  Easy  rider 
magazine. 

Abbot  held  that  the  Fayette  court 
did  not  have  jurisdiction  over  the  two 
Virginia  defendants  and  awarded  a 
I  judgment  in  favor  of  the  other  four 
defendants. 

Abbot  said  based  on  the  case  rec¬ 
ord,  the  Feurys  could  not  show  that 
the  articles  were  published  with 
knowledge  they  were  false  or  in 
“reckless  disregard  for  the  truth,”  a 
standard  set  by  the  U.S.  Supreme 
Court  for  suits  alleging  libel  of  public 
officials. 

Court  leaves  libel 
ruling  intact 

A  North  Carolina  newspaper  trying 
to  avoid  having  to  defend  itself  at  trial 
against  a  $5,000  punitive-damages 
claim  in  a  libel  lawsuit  lost  a  Supreme 
Court  appeal  Oct.  8. 

The  justices,  without  comment,  left 
intact  a  ruling  that  a  jury  should 
decide  whether  the  Piedmont  Publish¬ 
ing  Co.,  which  owns  the  Winston- 
Salem  Journal  and  Sentinel,  must  pay 
the  punitive  damages. 

Ed  Cochran  sued  the  newspaper 
over  a  front-page  photo  and  caption 
Nov.  8,  1980,  showing  him  and  three 


other  people  sitting  on  a  city  bench. 
The  caption  read:  “For  these  people, 
sitting  on  a  bench  on  Marshall  Street, 
much  of  life  seems  to  be  waiting.  They 
are  hungry,  the  say,  jand  are  waiting 
for  some  money  to  get  something  to 
satisfy  their  hunger.  And  tomorrow? 
That  will  be  a  day  for  more  waiting.” 

Cochran’s  suit  against  the  paper 
said  he  told  the  photographer  he  did 
not  want  his  picture  taken  and  he 
alleged  that  the  people  did  not  say 
they  were  hungry. 

The  suit  sought  compensatory  and 
punitive  damages,  but  a  trial  judge 
dismissed  the  part  of  the  suit  seeking 
the  $5,000  in  punitive  damages. 

Army  sued  to  gain 
access  to  base 

A  federal  judge  is  considering  a 
publisher’s  claim  that  the  Army  is 
unconstitutionally  limiting  distribu¬ 
tion  of  its  newspaper  at  Fort  Stewart 
in  favor  of  the  designated  base  news¬ 
paper. 

MNC  of  Hinesville  Inc .,  a  sub¬ 
sidiary  of  Morris  Newspapers  Corp., 
is  suing  the  Army  to  gain  full  on-base 
distribution  rights  for  its  weekly 
newspaper.  The  Army  Advocate. 

The  base  newspaper.  The  Patriot, 
is  carried  through  the  internal  base 
distribution  system  to  soldiers  in  their 
living  areas. 

The  Advocate,  like  other 
independent  newspapers,  is  res¬ 
tricted  to  using  designated  base  news¬ 
stands  and  the  U.S.  Postal  Service. 

Reporter  saved  from 
having  to  testify 

A  defendant’s  decision  to  plead 
“no  contest”  to  a  misdemeanor  build¬ 
ing  code  violations  averted  a  show¬ 
down  over  the  possible  jailing  of  a 
reporter  who  planned  to  refuse  to  tes¬ 
tify  in  the  case. 

Former  Hawaii  state  senator  D.G. 
Andy  Anderson  told  reporters  that  his 
decision  to  plead  no  contest  to  three 
misdemeanor  charges  was  to  prevent 
the  confrontation  involving  reporter 
Gerald  Kato  of  the  Honolulu  Adver¬ 
tiser. 

Kato  had  been  subpoenaed  by  the 
prosecution,  apparently  to  testify 
about  stories  he  had  written  about 
Anderson’s  feud  with  city  officials 
over  his  failure  to  obtain  building  per¬ 
mits  for  work  at  his  Waikiki  restau¬ 
rant. 

Had  Kato  not  been  faced  with  the 
possibility  of  being  found  in  contempt 


and  going  to  jail,  Anderson  said  he 
probably  would  have  continued  with 
the  trial. 

Kato  said  he  would  not  testify 
because  he  did  not  want  to  become  a 
“quasi-agent  for  the  prosecution.” 

Anderson  was  fined  $900  and 
ordered  to  serve  75  hours  of  commu¬ 
nity  service.  The  judge  dismissed 
three  other  charges. 

Court  won’t  act  In 
ownership  case 

The  Nevada  Supreme  Court  won’t 
reconsider  a  January  ruling  against  a 
pressman  and  union  president  who 
sought  employee  ownership  of  the 
Manchester  (N.H.)  Union  Leader. 

The  high  court  ruled  Oct.  4  against 
Richard  Bergeron,  president  of  Local 
267  of  the  International  Printing  and 
Graphics  Communications  Union  in 
Manchester,  who  tried  to  bring  the 
ownership  claim  against  the  William 
Loeb  estate. 

Bergeron  claimed  Loeb,  who  died 
Sept.  13,  1981,  promised  to  turn  his 
newspaper  over  to  employees  if  they 
would  give  up  rights  in  a  profit- 
sharing  plan. 

The  estate  wound  up  in  the  Nevada 
court  because  Loeb  kept  a  home  in 
nearby  Washoe  Valley. 

$800,000  Is  awarded 
against  Phlla.  dally 

Former  U.S.  Attorney  Robert  Cur¬ 
ran  was  awarded  $800,000  in  a  libel 
suit  against  the  Philadelphia  Inquirer 
for  an  article  eight  years  ago  that  criti¬ 
cized  his  performance  in  office. 

The  1976  story  incorrectly  reported 
that  Curran’s  successor,  David  Mar- 
ston,  referred  to  accusations  that  Cur¬ 
ran  didn’t  pursue  white-collar 
criminals  if  they  were  well- 
connected. 

The  newspaper  printed  a  correction 
two  days  later. 

“We  intend  to  file  a  motion  for  a 
new  trial  within  10  days,  and  thereaf¬ 
ter,  if  necessary,  appeal,”  Inquirer 
attorney  Sam  Klein  said. 

The  Delaware  County  jury  ruled 
after  V/i  hours  of  deliberations  that 
the  Inquirer  had  defamed  Curran  with 
reckless  disregard  for  the  truth, 
awarding  him  $350,000  in  com¬ 
pensatory  damages  and  $450,000  in 
punitive  damages. 

The  state  Supreme  Court  had 
ordered  the  complaint  against  the 
newspaper  reinstated  after  lower 
courts  had  twice  dismisssed  the  suit. 
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“After  a  year’s  use,  we 
continue  to  recommend 
the  UNIMAN  2/2  to 
others,  based  upon 
reliabWty,  design 
features,  prompt  service 
and  favorable  price.” 


Donald  H.  Jochens.  Director  of  Production 


The  Washington  Times 

At  the  Washington  Times— the  color- 
filled,  conservative  voice  serving  a 
growing  audience  in  and  around  the 
nation’s  capital— the  UN  I  MAN  2/2 
has  been  “up  and  running"  for  the 
past  year.  And  it’s  been  running  along¬ 
side  another,  identically  configured, 
single  width  press,  which  it  has 
consistently  outperformed  in 
certain  areas. 


“The  UNIMAN  ’cleans  up’,  producing 
saleable  papers  sooner  than  the 
other  press,”  says  Charles  Patterson, 
Production  Manager.  "In  a  year  it’s 
never  thrown  a  plate,  despite  its  bolt¬ 
less  plate  hold-down  system."  The 
ability  to  vary  ink  roller  speed  inde¬ 
pendent  of  press  speed  is  also  liked, 
because  it  provides  superior  color 
control.  As  for  the  simple,  lever-type 
unit  throw-in,  throw-out,  with  no 


tools  or  loose  parts,  ”we  like  that.  It 
only  takes  a  second  or  two.” 


UP 

AND 


Mr.  Jochens  labeled  parts  and  ser¬ 
vice  “exemplary  "Call  in  the  middle 
of  night  and  a  serviceman  arrives 
with  the  morning  shift!”  The  afford¬ 
able  UNIMAN  2/2  single  width  and 
UN  I  MAN  4/2  double  width  presses 
—from  MAN-Roland,  the  world’s 
second  largest  manufacturer  of  print¬ 
ing  presses— for  growing  news¬ 
papers  who  want  the  best.  Take  a 
look  for  yourself. 


For  a  demonstration,  or  free 
brochure,  write  M.A.N.-Roland, 
Newspaper  Press  Division, 

333  Cedar  Avenue,  Middlesex,  NJ 
08846.  Or  call  us  at  201-469-6600. 


RUNNING 


at 


The  Washington  Times 


Shop  Talk 

(Continued  from  page  44) 

blacks  and  six  Portuguese  journalists 
are  employed. 

“In  Vermont,  with  all  eight  dailies 
responding,  one  Asian  is  on  a  news¬ 
paper  staff. 

“In  Maine  with  six  of  the  state’s 
eight  papers  responding,  no  minority 
journalists  were  reported. 

“In  New  Hampshire,  with  seven  of 
the  state’s  nine  dailies  responding,  no 
minority  newspaper  person  was  re¬ 
ported. 

“Total:  based  upon  reports  from  65 
of  New  England’s  93  newspapers,  88 
minority  journalists  have  newsroom 
jobs  on  newspapers,’’  Winship  said, 
adding  that  34  of  these  are  on  the  staff 
of  his  own  Boston  Globe. 

Winship  said  there  was  a  critical 
need  for  the  entire  newspaper — not 
just  editors — to  be  involved  in  this 
“most  crucial  moral  and  economic 
problem.... 

“We  need  the  help  of  the  advertis¬ 
ing  directors,  who  know  the  growing 
purchasing  power  of  blacks  and  the 
Hispanic  population.  We  need  the 
help  of  circulation  managers  who  are 
out  on  the  streets,  and  above  all,  we 
need  the  help  of  the  publishers,  who 
are  the  ultimate  word  on  hiring  and 
firing  and  who  negotiate  the  union 
contracts.’’ 

Les  Payne,  national  editor  of  News- 
day, in  an  opening  keynote  address  to 
the  conference,  said,  when  he  heard 
that  ASNE  had  committed  itself  to 
increasing  the  percentage  of  minorit¬ 
ies  in  the  city  rooms  to  equal  their 
percentages  in  the  general  popula¬ 
tion,  “I  was  impressed.  Until  1  heard 


SNPA  meeting 

(Continued  from  page  15) 


that  isn’t  worth  buying  and  that  will 
hurt  you’re  credibility.’’ 

Newspapers  should  also  make  their 
rate  cards  “so  simple  a  12  year-old 
can  understand  them,’’  and  their 
invoices  should  be  equally  simple, 
Hollis  said. 

He  also  advised  publishers  to  have 
reliable  employees  keep  them  fully 
informed  about  the  inserts  they 
receive  in  the  mail  in  order  “to  learn 
what’s  going  on’’  in  their  markets. 

Noting  that  household  penetration 
for  newspapers  has  declined  by  1%  a 
year  over  the  last  few  years,  Hollis 
said,  “We  have  got  to  pick  up  the 
non-subscribers  to  compensate  for 
that.’’ 

Hollis  described  the  third  class 


that  they  didn’t  plan  to  do  it  until  the 
year  2000.’’ 

He  said  if  a  publisher  announces 
that  he  wants  his  newsroom 
desegregated  by  the  year  2000,  “that 
affirmative  acton  officer  is  not  going 
to  skip  lunch.  And  if  I  know  anything 
about  newspaper  deadlines,  it  will  be 
1999  before  that  affirmative  action 
officer  gets  in  gear....  If  Ted  Turner  is 
right,  there  won’t  be  any  newspapers 
to  desegregate  by  the  year  2000. 

“My  observations  of  the  news¬ 
paper  business  leads  us  to  believe  that 
the  industry,  for  its  own  reasons,  does 
not  seriously  intend  to  hire  sufficient 
numbers  of  black  journalists.  This  is 
not  to  say  that  there  is  not  an  enlight¬ 
ened  publisher  or  two  or  a  sensitive 


‘We  still  can  count  the 
number  of  top  ranking 
minority  editors  on  one, 
maybe  two  hands  now. 
ASNE  recently  reported  that 
97  of  every  100  news 
executives  are  white.” 


editor  here  and  there.  Usually 
though,  when  that  enlightened  editor 
passes  the  word  to  hire  black  or 
Hispanic  journalists,  his  institution 
and  his  line  editors,  swing  into  action 
to  protect  him  from  his  better 
judgment.” 

Payne  said  that  when  he  and  other 
black  journalists  broke  into  the  busi¬ 
ness,  “We  found  that  the  line  editors 
withheld  the  craft  from  us.  They  did 

postal  rates  recommended  by  the 
Postal  Rate  Commission  as  “a  real 
bomb”  on  the  newspaper  business, 
especially  the  PRC’s  proposal  to  re¬ 
duce  the  per  pound  rate  for  bulk  mail 
from  450  to  380. 

The  effect  of  the  PRC’s  proposals  is 
that  third  class  bulk  mail  weighing 
more  than  eight  ounces  per  piece  will 
be  charged  less  underpay  the  new 
rates  than  they  are  now. 

“That  places  them  (shared  mailers) 
in  an  extremely  competitive 
position,”  Hollis  said. 

Hollis  predicted  that  shared  mail¬ 
ers,  instead  of  making  their  pieces 
weigh  in  the  one  pound  range,  would 
“go  to  eight  ounces,  get  good  rates, 
and  come  back  at  you  twice  a  week.” 

He  also  warned  that  Advo  Systems, 
one  of  the  leading  shared  mailers,  also 
has  plans  to  increase  its  advertising 
sales  force  by  about  350  people.  The 
present  sales  forces  totals  about  550 
people. _ 


not  train  us  as  they  trained  white 
reporters.  They  did  not  assign  us  as 
they  did  white  reporters.  They  did  not 
promote  us  as  they  did  white  report¬ 
ers.  And  they  still  do  not,  right  to  this 
very  hour.... 

“We  were  not,  the  editors  said, 
qualified.  We  were  not  experienced. 
We  were  incompetent.  This  has  not 
changed. 

“You  will  face  this  when  you  get 
your  job  in  the  newsroom.  They  will 
say  that  you  were  hired,  or  promoted 
or  recruited  because  you  were  black, 
or  Hispanic  or  Asian  American. 

“They  will  say  that  you  are 
incompetent:  that  you  cannot  be 
trained  as  a  journalist.  I  always  find 
this  strange,  indeed.  I  remember 
Robert  Kennedy  saying  that  it  would 
be  50  years  before  a  black  could 
become  vice  president  of  the  United 
States.  At  that  time  Spiro  Agnew,  a 
total  incompetent,  was  taking  bribes 
in  the  White  House.... 

“You  hear  a  lot  about  the  craft  of 
the  job  and  that  blacks  can’t  write, 
can’t  be  objective,  can’t  be  fair  and 
especially  that  blacks  can’t  spell.  Well, 
I’ve  seen  enough  copy  desks  to  know 
that  you  whites  can’t  spell  either.... 

“We  simply  don’t  have  the  time  to 
wait  until  the  year  2000  to  get  on  with 
the  job  to  integrate  our  newsrooms,” 
Payne  said. 

Throughout  the  three  days,  panels 
and  group  discussions  were  held  on 
the  state  of  minority  hiring  in  news¬ 
papers,  education  of  minorities,  ways 
to  interest  minorities  in  journalism  as 
a  career,  plus  ways  to  hire,  keep  and 
promote  minorities.  There  also  was  a 
job  fair  for  minority  students  and  jour¬ 
nalists  at  the  conclusion  of  the  con¬ 
ference. 

This  spring,  Hollis  continued, 
Advo  is  “aiming  for  a  larger  share  of 
the  retail  market.” 

Yet,  Advo  will  lose  “over  $2  mil¬ 
lion’’  this  year  “because  of  its 
growth,”  Hollis  said. 

N.C.  daily  starts 
Sunday  edition 

The  Statesville  (NC)  Record  & 
Landmark  began  publication  of  a 
Sunday  edition  on  October  7,  1 984. 

The  Record  &  Landmark,  a  Park 
Newsapaper,  is  a  1 10-year-old  after¬ 
noon  daily  with  a  circulation  of  over 
18,000.  It  serves  Iredell  and  Alexan¬ 
der  counties  in  the  piedmont  section 
of  North  Carolina. 

The  72-page  Sunday  Record  & 
Landmark  included  over  5,200  inches 
of  advertising  along  with  color  com¬ 
ics,  an  entertainment  and  television 
section,  and  preprinted  ad  inserts. 
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^Acceptance? 

Xenotron 

has  installed  close  to 
10  layout  terminals 
every  month  for  the 
past  five  years!** 


One  of  the  first  questions  our  salesmen 
get  about  Xenotron  video  display  termi¬ 
nals  is  "Who  else  is  using  them?"  It's 
smart  to  ask.  And,  at  Xenotron,  you'll 
find  the  einswer  reassuring.  Close  to  500 
Xenotron  systems  have  already  been  in- 
stalled  in  the  U.S.  and 
High  perfor- 


overseas, 

affordable 
^  price  is  why.  Users  range 
from  small  weeklies  to  ma- 
jor  metropolitan  dailies.  We 
also  have  systems  for  forms 
^  printers  and  for  periodical 
and  catalog  page  makeup. 

Our  XTPS  7800  newspaper  front- 
end  system  has  won  wide  acceptance, 
too.  Fifty-five  installed  to  date.  Xeno¬ 
tron.  'The  broadest  line  of  its  kind  in  thp 
industry.  And,  when  you  take  the  Xeno¬ 
tron  path,  what  you  decide  on  today  you 
can  build  on  tomorrow.  You're  never 
out-dated  . . .  never  at  a  dead  end. 
Write  or  call  for  literature  on  the 
Xenotron  family. 


Ontheanilysiib . . 

ALPHATYPE  CORP.,  of  Niles,  III.,  introduced  an 
800,000  characters/hr.  family  of  CRS  9900  digital 
phototypesetters  at  Graph  Expo  ’84  East. 

Alphatype  is  a  subsidiary  of  Berthold  group  of  West 
Berlin,  West  Germany. 

Company  spokesmen  said  that  the  CRS  9900  line  is 
designed  to  improve  current  products  in  production  of  text 
and  line  art  graphics. 

Early  plans  call  for  three  CRS  9900  models,  each 
differing  in  capacity  to  store  online  fonts  and  maximum 
line  measure. 

Here  are  the  three  new  models: 

•  The  CRS  9912  will  store  up  to  30  duplex  CRS  master 
fonts  and  support  a  maximum  line  measure  of  70  picas. 

•  The  CRS  9942  will  hold  up  to  130  duplex  master  fonts 
and  support  a  maximum  line  measure  of  70  picas.  Up  to 
two  extra  40  megabyte  hard  disk  drives  can  be  accommo¬ 
dated;  total  font  capacity  online  will  be  over  400  duplex 
CRS  master  fonts. 

•  The  CRS  9943  will  store  up  to  130  duplex  CRS  master 
fonts  and  support  a  maximum  line  width  of  106  picas.  Up 
to  two  extra  40  megabyte  hard  disk  drives  can  be 
accommodated;  total  online  font  capacity  will  be  over  400 
duplex  CRS  master  fonts. 

Company  spokesmen  said  that  these  phototypesetters 
could  prove  useful  in  the  newspaper  industry  additionally: 

If  a  newspaper  system  crashed  in  a  distant  town,  and  if 
front-end  systems  drove  the  same  make  phototypesetter 
—  the  downed  newspaper  could  send  its  front-end  signal  to 
the  distant  town  and  use  its  phototypesetter  to  get  out,  the 
spokesmen  said. 

Alphatype  Corp.  officials  indicated  their  interest  in 
entering  the  smaller  news  market. 

ARMOTEK  INDUSTRI&,  INC.,  is  producing  a  high- 
precision,  fine-screen  anilox  roll  for  newspaper  printing. 

The  company  has  used  up-to-date  machinery  to  develop 
proprietary  innovations  in  manufacturing.  The  anilox  roll 
was  developed  to  meet  the  need  for  close-tolerance 
machinery  designed  by  printing-press  producers. 

Printing  newspapers  by  the  flexographic  process  is  dif¬ 
ferent  from  printing  any  other  stock  flexographically. 

Newspapers  are  printed  in  small  type  which  has  to  be 
kept  clean,  without  clogging,  as  opposed  to  corrugated 
boxboard,  which  is  printed  in  large  type  with  large  areas  of 
color. 

Armotek  is  advanced  in  the  technology  of  the  fine- 
screen  anilox  roll  made  to  keep  pace  with  modern  press 
design. 

Armotek  uses  vacuum-degassed  seamless  steel  tubing; 
the  outher  portion  is  uniform,  and  has  a  consistent  wall 
thickness  which  is  heat-treated  to  relieve  stress. 

Additionally,  the  Amotek  copper  electroplating  process 
uses  proprietary  chemicals  and  equipment.  It  takes  into 
account  the  operating  range  of  the  cylinder  being  plated. 

The  machining/finishing  operation  is  automated. 

COMPUGRAPHIC*CORP.*of  Wilmington,  Mass., 
introduced  a  Scanner  2000  at  Graph  Expo®  84  East  in 
New  York. 

This  scanner  inputs  graphics  into  the  MCS  Graphics 
System. 

The  system  is  described  as  menu-driven  and 
“intelligent”  which  rapidly  digitizes  photos  and  line  art. 

Further,  company  spokesmen  say,  the  scanner  peforms 
like  an  electronic  camera  but  is  faster  and  costs  less. 


m  m  m  m 

UNITEX,  INC.  has  opened  a  60,000  square  foot  man¬ 
ufacturing  plant  and  world  headquarters  in  Nashua,  N.H. 

UNITEX  makes,  sells  and  services  powerful  com¬ 
puterized  text  processing  and  editing  systems,  graphic 
display  terminals  and  high  speed  digital  phototypesetters. 

Major  systems  to  be  manufactured  at  the  new  plant 
include: 

•  CPS- 1000  series  of  copy  processing  systems  for  large 
volume  text  processing  applications. 

•  Minitek  copy  processing  systems  for  small  to  medium- 
size  newspapers,  commercial  and  in-plant  users. 

•  Mark  IX  digital,  CRT  phototypesetters  that  produce 
type  at  600  lines  a  minute. 

•  Viewtex  page  layout  and  makeup  work  stations. 

UNITEX  was  formed  this  year  when  the  assets  of  the 

former  Large  Systems  Operations  and  the  Pagitek 
Division  of  Itek  Corp.,  a  subsidiary  of  Litton  Industries, 
Inc.,  were  bought  by  now  UNITEX  president  Robert  B. 
Smith. 

*  *  * 


COMPUTER  COMPOSITION  INTERNATIONAL 
(CCI)  of  Chatsworth,  Calif.,  unveiled  two  new  products 
and  disclosed  early  upbeat  finances  for  1984  at  Graph 
Expo®  84  East  in  New  York. 

The  two  new  products  are  the  latest  additions  to  Tech- 
Page®,  designed  for  the  marketplace  of  electronic  publica¬ 
tions: 

•  The  Graphics  Editor®  lets  editors  input  graphics 
images.  Each  graphic  can  be  scanned  into  the  system,  or 
painted  in.  Then,  the  graphic  can  be  cropped,  rotated  and 
sized.  This  product  makes  use  of  an  electronic  mouse  to 
make  it  user-friendly. 

A  high-resolution  19-inch  screen  is  married  to  a  Motor¬ 
ola  68000  processor. 

•  The  Graphics  Mini  Editor®  makes  available  all  of  the 
feaures  of  its  larger  cousin,  but  makes  them  available  in  the 
smaller  Apple  Macintosh®.  The  user  is  given  the  ability  to 
design  and  proof  logos  and  line  art. 

On  the  financial  side,  CCI  posted  a  sales  increase  in 
composition  systems  and  software  of  33%  over  1983. 

CCI  is  expected  to  show  an  after-tax  profit  of  more  than 
6%.  The  financial  statements  were  made  by  Stuart  Hauser, 
president  of  the  company,  after  the  close  of  the  fiscal  year 
Sept.  28,  1984. 

"We  all  feel,”  Hauser  said,  “that  this  has  been  a  year  of 
redirection  for  the  company.”  Hauser  was  named  presi¬ 
dent  of  the  firm  in  January  following  three  months  as  a 
consultant  to  CCI. 

*  ♦  ♦ 

The  SAMUEL  BINGHAM  CO.  has  opened  four  new 
offices,  E.  Crane,  chairman  of  the  company  has 
announced. 

The  new  locations  are  in: 

•  Denver,  at  5100  H  Fox  St.  Ernest  Stewart  is  sales 
representative  there. 

•  Phoenix.  Kevin  Papke  manages  that  office. 

•  Portland,  Ore.,  managed  by  Larry  Erdman. 

•  Salt  Lake  City,  managed  by  Burton  White. 

Bingham  manufactures  roll  coverings  for  printing  pre¬ 
sses  at  more  than  20  locations  in  the  U.S.  and,  through 
licensees,  throughout  the  world. 

Corporate  headquarters  are  at  Mount  Prospect,  111., 
near  Chicago. 
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NEWS/TECH  — —  -  - 

Secretary  of  State  consults  news  retrieval  service  I 

i 

Shultz  says  he  gets  his  news  from  Dow  Jones  service  ! 


By  Lloyd  Carver 

When  Secretary  of  State  George  P. 
Shultz  wants  to  find  out  if  his  foreign 
desk  officers  are  on  their  toes,  he  uses 
the  news  retrieval  service  at  his  elbow 
—  from  Dow  Jones. 

Shultz  asked  a  reporter  during  a  re¬ 
cent  interview  if  he  had  a  personal 
computer  on  his  desk,  “as  I  do.” 

The  reporter,  from  the  Boston 
Globe,  said  he  did. 

“You  know  what  I  do  with  mine?” 
Shultz  asked. 

“I  subscribe  to  the  Dow  Jones 
world  news  service,”  which  is  the 
Dow  Jones  News  Retrieval  world  re¬ 
port  rewritten  from  the  Associated 
Press. 

“From  time  to  time,”  the  secretary 
of  state  went  on,  “I  scroll  over  reports 
from  one  part  of  the  world  or  another 
and  then  phone  the  appropriate  offi¬ 


cial  what  he  makes  of  this 
development  or  that.” 

”...  It  drives  them  wild,”  he  said 
with  impish  glee,  according  to  the 
Globe  account. 

“People  have  an  interest  in  getting 
information,”  says  Richard  J. 
Levine,  editorial  director  of 
Information  Services  for  Dow  Jones. 

Levine  observes  that  this  Dow 
Jones  service  now  has  165,000  sub¬ 
scribers  and  is  moving  up  at  the  rate  of 
4,000  to  5,000  a  month.  There  were 
fewer  than  10,000,  Levine  says,  at  the 
close  of  the  1970s. 

News  Retrieval  is  composed  of  32 
databata  services  offered  by  the 
information  company,  which  also 
publishes  the  Wall  Street  Journal  and 
Barron’s. 

“Within  90  seconds  after  a  story 
moves  on  the  Dow  Jones  News  Serv¬ 


ice,  it  is  available  on  News  Retriev¬ 
al,”  Levine  adds. 

The  primary  focus  of  News  Re¬ 
trieval  is  the  businessman  and 
investor  and  how  to  meet  his  pro¬ 
fessional  needs. 

Three  new  services  are  coming  up 
this  fall.  One  of  them,  MEDX,  pro¬ 
vides  medical  and  drug  information  to 
meet  a  subscriber's  health  needs. 

A^second  is  the  College  Guide  Serv¬ 
ice,  which  provides  infoimation  on 
more  than  3,000  colleges — how  much 
they  cost,  and  how  difHcult  they  are. 

A  third  is  a  Tracking  Service  which 
provides  users  with  an  easy  way  to  get 
quotations  and  news  on  up  to  125 
companies. 

The  standard  prices  for  News  Re¬ 
trieval  range  from  20^  a  minute  after  6 
p.m.  to  $1 .20  a  minute  during  the  busi¬ 
ness  day. 


McClatchy 

(Continued  from  page  13) 


had  been  skimmed  from  the  Laxalt 
family's  casino,  according  to 
anonymous  Internal  Revenue  Service 
sources. 

C.K.  McClatchy,  president  of  the 
Bee  group,  has  claimed  that  Laxalt,  a 
close  friend  of  Reagan,  used  his  sena¬ 
torial  power  to  attempt  to  intimidate 
the  Sacramento  Bee  into  revealing  all 
sources  used  in  the  Casino  story. 

The  counter  suit  says  that  Laxalt 
“brought  the  power  and  authority  of 
his  office  to  bear  on  Nevada  state  offi- 
cials  to  conduct  a  sham 
investigation”  into  the  skimming 
allegations. 

The  Nevada  State  Gaming  Control 
Board  said  recently  its  investigation 
had  produced  no  evidence  of  skimm¬ 
ing  at  the  casino  the  Laxalts  owned  in 
the  early  1970's. 

McClatchy's  suit  asserts  that  Lax- 
alt's  suit  is  baseless  under  the  law 
because  he  is  a  public  figure  and  the 
allegations  in  the  Bee  story  were 
made  without  malice. 

Previously,  C.K.  McClatchy  said 
the  purpose  of  Laxalt's  court  action 
was  to  intimidate  other  media  from 
pursuing  their  own  stories  about 


Laxalt. 

“What  we  have  printed  is  accurate 
and  will  be  proven  in  court.  The  ques- 


“The  more  serious 
question  now  Is  not 
whether  we  may  lose  the 
lawsuit/’  McClatchy 
declared  recently. 


tion  is  whether  the  threats  of  lawsuits 
demanding  absurdly  large  damages 
can  inhibit  magazines  and  broadcast 


companies  in  providing  information 
to  which  the  public  is  entitled.” 

Both  CBS  News  and  ABC  News 
are  reportedly  considering  broadcasts 
involving  Laxalt. 

Recently,  Newsweek  published  a 
“correction”  box  saying  it  had  not 
intended  to  adopt  as  its  own  the  Bee's 
story  on  Senator  Laxalt  or  to  impugn 
his  reputation  when  it  (Newsweek) 
wrote  that  the  press  had  not  dwelt 
enough  on  charges  that  Laxalt  has 
associated  with  people  allegedly  tied 
to  organized  crime . 
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Need  more  productivity 
and  quality  from  the 
pressroom?  Less  press, 
more  mailroom  could 
be  your  answer. 

’F'E'R'AG'  * 

KEYSTONE  INDUSTRIAL  PARK.  190  RITTENHOUSE  CIRCLE,  BRISTOL.  PA  19007  •  215/788-0892 


Ferag  mailroom  systems  add  flexibility, 
productivity  and  profitability  with  lower 
investment— whether  you’re  planning  a 
new  facility  or  upgrading  an  existing  one. 
Let  us  show  you  how. 
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Striking  Back’  against  a  U.S.  epidemic 

Sue  Rusche’s  twice-weekly  column  discusses  the  harmful  effects 
of  drugs  and  offers  help  to  users  and  the  parents  of  users 


By  David  Astor 

Sue  Rusche  was  working  as  a 
graphics  designer  in  the  mid-1970s 
when  three  things  happened  that 
greatly  disturbed  residents  of  her 
Atlanta  neighborhood. 

One  was  the  discovery  that  a  group 
of  12-  and  13-year-olds  had  been 
smoking  pot  at  a  birthday  party. 
Another  was  the  murder  of  an  Emory 
University  student  who  turned  out  to 
be  a  major  drug  dealer.  And  the  third 
was  the  opening  of  five  Emory-area 
“head  shops”  selling  drug  parapher¬ 
nalia. 

Rusche  and  other  concerned  Atlan- 
ta-area  parents  responded  by  getting 
together  in  1977  to  seek  an  ordinance 
prohibiting  paraphernalia  sales.  The 
next  year,  Georgia  passed  such  a 
law — and  “Families  in  Action”  had 
its  first  major  success. 

Thousands  of  FIA-like  groups 
began  springing  up  throughout  the 
country,  and  became  linked  in  1980 
under  the  umbrella  of  the  National 
Federation  of  Parents  for  Drug- Free 
Youth.  As  the  NFP  name  indicates, 
these  groups  wanted  to  do  more  than 
prohibit  the  sale  of  drug  paraphernalia 
(although  their  efforts  helped  con¬ 
vince  about  45  states  to  follow  Geor¬ 
gia’s  lead  in  passing  legislation).  They 
wanted  to  fight  drug  abuse — and 
alcoholism  and  cigarette  smoking  as 
well. 

One  of  the  prime  ways  of  doing  this 
was  to  disseminate  information  on 
drugs  and  their  ill  effects — 
information  that  could  counter, 
among  other  things,  the  notion  that 
drugs  can  be  used  “responsibly.” 
The  Atlanta  FIA,  which  became  the 
information  arm  of  the  NFP,  used  a 
1982  federal  grant  to  start  publishing 
Drug  Abuse  Update — a  nonprofit 
quarterly  publication  containing  ab¬ 
stracts  of  drug-related  articles  culled 
from  medical  journals,  newspapers, 
and  other  sources.  And  Update  editor 
and  FIA  executive  director  Rusche 
began  writing  “Striking  Back.” 

The  twice-weekly  column — picked 
up  by  the  Los  Angeles  Times,  Chica¬ 
go  Tribune,  and  over  100  other  papers 


Sue  Rusche 


since  its  February  introduction  by 
King  Features  Syndicate — answers  a 
wide  range  of  questions.  Parents  who 
discover  that  their  children  are  using 
drugs  ask  what  they  should  do.  Others 
want  to  know  the  definitions  of  things 
like  “bong”  and  “Acapulco  Gold.” 
Still  others  request  information  about 
the  effects  of  various  drugs.  And  oth¬ 
ers  ask  why  alcohol  and  tobacco  are 
legal  when  drugs  aren’t.  Rusche  said 
she  often  receives  100  letters  a  day, 
with  the  writers  including  parents, 
teenagers,  grandparents,  prisoners, 
and  drug  users. 

The  columnist  tries  to  keep  her 
answers  lively  while  also  offering 
numerous  statistics — many  of  which 
she  finds  among  the  FIA’s  collection 
of  over  200,000  documents.  Her  re¬ 
sponse  last  month  to  a  question  about 
cocaine,  for  instance,  cited  a  study  of 
500  users  that  found  82%  had  chronic 
insomnia,  76%  had  chronic  fatigue, 
60%  had  severe  headaches,  58%  had 
nasal  problems,  55%  had  poor  or 
decreased  sexual  performance,  53% 
had  attempted  suicide,  45%  had 
stolen  money  to  buy  cocaine,  40%  had 
job  or  career  problems  related  to  use 
of  the  drug,  etc.  Rusche  also  gathers 
information  by  talking  with  physi¬ 
cians  and  her  many  other  contacts. 

A  column  answer — even  one  with  a 


lot  of  statistics — can  only  provide  so 
much  information.  So  Rusche  also 
tells  readers  where  they  can  get  books 
and  pamphlets  on  drug-related  sub¬ 
jects,  what  toll-free  “hotlines”  to 
call,  etc. 

“Striking  Back”  focuses  on  the  use 
of  drugs  by  youths — whose  changing 
adolescent  bodies  can  be  “so  vulner¬ 
able”  to  these  substances,  said  Rus¬ 
che — the  mother  of  two  teenagers. 
But  there  are  also  plenty  of  older  peo¬ 
ple  using  drugs  (Americans  of  all  ages 
spend  over  $90  billion  a  year  on 
them),  so  the  column  is  designed  for 
adults  as  well. 

The  use  of  certain  substances  by 
U.S.  youths  is  actually  decreasing — 
and  Rusche  said  the  NFP  and  other 
drug-fighting  groups  have  played  a 
part  in  that.  The  National  Institute  on 
Drug  Abuse  reported,  for  instance, 
that  10.7%  of  high  school  seniors  in 
the  class  of  1978  used  marijuana  every 
day — compared  to  5.5%  in  1983, 
while  the  number  who  used  it  in  the 
past  month  dipped  from  37%  to  27% 
during  that  five-year  span.  But  Rus¬ 
che  stated  that  this  total  is  still  too 
much,  especially  with  the  discovery 
of  numerous  potentially  harmful  che¬ 
micals  in  marijuana  that  can  affect  the 
lungs,  reproductive  organs,  and  other 
parts  of  the  body.  And  she  added  that 
the  use  of  certain  types  of  drugs  is  still 
rising.  All  in  all,  Rusche  said  young 
Americans  use  drugs  more  heavily 
than  20  years  ago — and  more  heavily 
than  youths  in  any  other  country  of  the 
world. 

Convincing  youths  to  give  up  drugs 
is  a  primary  aim  of  “Striking  Back,” 
but  Rusche  said  she  attempts  to  do 
this  by  providing  information  rather 
than  telling  people  to  stop.  “It’s  not 
my  business  to  tell  people  what  they 
ought  or  ought  not  to  do,”  she 
declared.  “But  1  can  tell  them  about 
the  legal  risks  and  the  health  risks.” 

Rusche  also  said  she  might  add 
essay  columns  to  “Striking  Back”  in 
order  to  address  topics  that  don’t  fit 
into  the  current  question-and-answer 
format.  She  would  like  to  write,  for 
instance,  about  why  some  of  the 
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assets  of  arrested  drug  dealers  can’t 
be  directly  used  for  drug  prevention 
efforts. 

“Prevention  has  never  really  been  a 
sexy  issue,  but  it’s  the  most  cost- 
productive  thing  you  can  do,’’  said 
Rusche,  noting  that  it  means  less 
money  spent  on  treatment  and  law 
enforcement. 

Born  in  Ohio,  Rusche  attended 
Miami  University  in  that  state  for  two 
years  before  finishing  her  degree  at 


the  Cincinnati  Academy  of  Com¬ 
mercial  Art.  She  went  on  to  work  for 
the  Doyle  Dane  Bembach  ad  agency, 
the  Southern  Regional  Council  (doing 
civil  rights-related  tasks),  and  Ftoject 
Headstart  (teaching  art  to  youngsters 
in  housing  projects)  before  starting 
her  own  “(Graphics  People”  design 
studio  in  1972.  Rusche  began  working 
full-time  for  FIA  in  1978,  and  now 
spends  about  60  hours  a  week  fighting 
drug  abuse. 


In  addition  to  editing  FlA’s  quar¬ 
terly  journal  and  writing  her  syndi¬ 
cated  column  (Possie  Raiford  handles 
the  “Striking  Back”  mail  and  busi¬ 
ness  end),  Rusche  has  published  arti¬ 
cles,  appeared  on  tv  shows  such  as 
Today  and  Good  Morning  America, 
and  testified  before  various  com¬ 
mittees  of  the  U.S.  Congress. 

“I  live  and  breathe  all  this  stuff.  I’m 
here  to  tell  you,”  Rusche  declared. 


‘Doonesbury’  content  and  width  still  making  waves 

Three  dailies  suspend  strip  over  Trudeau^s  spoofing  of  Reagan 
while  Universal  continues  to  enforce  size  requirement 


The  content  and  width  of  “Doones¬ 
bury”  is  still  making  waves  in  the 
newspaper  industry. 

Two  West  Virginia  dailies  and  one 
California  paper  suspended  publica¬ 
tion  of  the  comic  earlier  this  month 
because  of  Garry  Trudeau’s  con¬ 
tinuous  spoofing  of  Ronald  Reagan 
and  his  policies. 

The  Evening  Journal  of  Martins- 
burg  dropped  “Doonesbury” 
because  of  its  commentary  on  the 
President  and  blacks.  The  paper  said 
it  wouldn’t  have  minded  if  the  comic 
criticized  Reagan’s  record  vis-a-vis 
blacks  for  a  few  days,  but  that  it  took 
issue  with  stretching  the  criticism 
over  several  weeks.  The  daily,  which 
reported  receiving  only  one  com¬ 
plaint  about  the  pulling,  said  it  could 
not  say  when  (or  iO  “Doonesbury” 
would  return. 

Tom  Briley,  editor  of  the 
Intelligencer  of  Wheeling,  said  in  a 
statement  that  his  paper  decided  to 
drop  “Doonesbury”  until  at  least 
after  the  election  “because  of  the  bla¬ 
tantly  partisan  political  nature  of  the 
comic  strip.  Trudeau  abandoned  any 
pretense  of  political  satire  and 
adopted  a  broadax  approach.  We 
thought  his  constant  harping  against 
the  President  without  laying  a  glove 
on  the  other  side  was  unfair.”  Briley 
said  the  response  from  readers  to  the 
pulling  was  a  mix  of  pro  and  con. 

The  California  paper  was  the  Chico 
Enterprise-Record ,  which  last  ran 
“Doonesbury”  on  October  18 — and 
will  consider  resuming  it  after  elec¬ 
tion  day.  Editorial  page  editor  Bob 
Peterson  said  the  paper  knew  what 
Trudeau’s  philosophy  was  when  it 
brought  the  strip  back  September  30, 
but  felt  the  cartoonist  “just  went  way 
overboard”  in  his  criticism  of  Reagan 
to  the  point  where  it  was  a  “hatchet 
job.”  Peterson  reported  that  over 
two-dozen  readers  responded  to  the 
pulling,  with  the  majority  against  the 
Enterprise-Record’s  action. 
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'Doonesbury'  strips  such  os  the  above  ore  causing  controversy. 


Commenting  on  the  “Doones¬ 
bury”  suspensions.  Universal  Press 
Syndicate  vice  president/editorial 
director  Lee  Salem  noted  that  the 
comic  was  no  stranger  to  controversy 
prior  to  its  sabbatical. 

In  a  related  matter,  the  two 
separate  Stars  and  Stripes  armed 
forces  newspapers  have  moved 
“Doonesbury”  from  their  comics 
pages  to  their  commentary  pages.. 
Col.  Richard  L.  Horvath,  commander 
and  editor-in-chief  of  the  three 
European  editions  (which  moved  the 
strip  October  22).  and  Col.  Denis 
Mehigan,  commander  and  editor-in- 
chief  of  the  six  Pacific  editions  (which 
moved  it  October  20),  both  said 
“Doonesbury”  was  becoming  too 
“political”  for  the  comics  page. 

As  for  the  Trudeau  comic’s  size,  it 
appears  that  several  other  papers 
have  not  been  running  “Doones¬ 
bury”  at  the  required  44-pica  width 
(see  E&P,  October  13).  One  of 
them — the  Toledo  (Ohio)  Blade — 
agreed  to  enlarge  the  comic  starting 
October  17  after  being  contacted  by 
Universal. 

The  syndicate  discovered  the 
smaller  size  when  a  Blade  reader  sent 
a  letter  addressed  to  Trudeau  that 
contained  a  copy  of  the  strip  along 
with  a  note  congratulating  the  car¬ 
toonist  for  being  back  in  the  Toledo 
paper,  according  to  Salem. 

Blade  editor  Bernard  Judy  stated 


that  his  paper  is  not  happy  with  the 
width  requirement,  but  thought  it  was 
important  to  keep  carrying  the  comic. 
The  Blade,  which  runs  “Doones¬ 
bury”  on  the  top  of  its  Op-Ed  page, 
has  made  room  for  the  bigger  size  by 
slightly  cutting  into  Jack  Anderson’s 
column. 

Universal  is  also  looking  into  the 
too-small  use  of  “Doonesbury”  at  the 
weekly  Greenwich  (Conn.)  Gazette. 

— David  Astor 
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company  as  an  associate  editor  in 
1982.  She  had  previously  been  a 
reporter  for  the  New  Rochelle  (N.Y.) 
Standard-Star  and  the  Raleigh  (N.C.) 
Times,  and  an  editor  of  Environmen¬ 
tal  Action  magazine. 

Debate  participation 

Three  syndicated  columnists  par¬ 
ticipated  in  the  second  Reagan- 
Mondale  debate  October  21.  Mod¬ 
erating  was  retired  NBC  News  corre¬ 
spondent  Edwin  Newman,  who 
writes  “Strictly  Speaking”  for  King 
Features  Syndicate,  and  asking  ques¬ 
tions  of  the  candidates  were  Georgie 
Anne  Geyer  of  Universal  Press  Syn¬ 
dicate  and  Morton  Kondracke  of  the 
New  Republic  and  United  Feature 
Syndicate. 

KFS  names  new  rep 

William  A.  Metais  has  been 
appointed  midwestern  sales  represen¬ 
tative  for  King  Features  Syndicate.  He 
was  previously  general  business  man¬ 
ager  of  the  Wilmington  News  Journal 
Co.  and  advertising  sales  manager  of 
the  Washington  News  Publishing 
Co. — both  in  Ohio. 


Lawsuit  over  'Ziggy’ 

A  woman  who  says  she  is  Tom  Wil¬ 
son's  ex-lover  has  filed  suit  against 
the  “Ziggy”  cartoonist  for  half  of  his 
earnings  from  the  comic,  according  to 
a  story  in  USA  Today.  M.A.  Barnes 
contends  she  helped  create  the  title 
character  in  the  panel,  which  is  dis¬ 
tributed  by  Universal  Press  Syndicate. 
Wilson’s  lawyer  said  the  suit  is  with¬ 
out  merit. 


UCLA,  project  director  of  the  Urban 
Institute,  and  fellow  at  the  Center  for 
Advanced  Study  of  Behavioral  Scien¬ 
ces.  He  is  the  author  of  13  books, 
including  Civil  Rights:  Rhetoric  or 
Reality? 


'Mystery'  promotion 

The  Lakeland  (Fla.)  Ledger  has 
been  receiving  well  over  300  entries 
per  week  during  its  17-week  promo¬ 
tion  of  the  “Can  You  Solve  the  Mys¬ 
tery?”  comic. 

The  paper  is  offering  $200  in  weekly 
cash  prizes  and  $2,000  in  grand  prizes, 
according  to  Ledger  managing  editor 
Mark  Mathes.  Winners  are  drawn 
randomly  each  week,  with  the  first 
five  who  successfully  solve  the  mys¬ 
tery  collecting  cash.  Entries  must  be 
postmarked  by  the  Friday  prior  to  the 
strip’s  Saturday  publication  of  the 
solution  (weekday  episodes  of  the 
comic  offer  clues).  Mathes  said  the 
strip  has  been  promoted  on  newsstand 
rack  cards  and  via  radio  and  house 
ads. 

“Can  You  Solve  the  Mystery?” — 
conceived  by  Meadowbrook  Press 
president  Bruce  Lansky,  written  by 
Jim  Lawrence,  drawn  by  Fran 
Matera,  and  distributed  by  News 
America  Syndicate — has  been  picked 
up  by  over  200  papers  since  its  August 
intr(^uction  (see  E&P,  July  14). 

A  column  by  Sowell 

Conservative  economist  and 
sociologist  Thomas  Sowell  began  a 
weekly  column  for  Scripps-Howard 
News  ^rvice  (SHNS)  on  October  17. 

The  54-year-old  senior  fellow  of  the 
Hoover  Institute,  Stanford  Univer¬ 
sity,  was  previously  a  monthly  con¬ 
tributor  to  SHNS’  Thursday  business 
package. 

Sowell,  who  holds  a  doctorate  from 
the  University  of  Chicago,  has  served 
as  economist  for  the  Department  of 
Labor,  professor  of  economics  at 


Thomas  Sowell 

On  October  28,  SHNS  is  also 
introducing  a  series  of  20  “portraits” 
by  Rheta  Grimsley  Johnson  called 
“America’s  Faces.”  The  Ernie  Pyle 
award  winner  traveled  the  U.S.  for  six 
months  to  talk  to  people  such  as  a 
feminist  lawyer  who  changed  her 
name  to  St.  Joan  for  inspiration  and  a 
Princeton  economist  who  joined  the 
U.S.  Border  Patrol. 

A  UME  appointment 

Gail  Robinson  has  been  named 
managing  editor  of  Newspaper  Enter¬ 
prise  Association  and  United  Feature 
Syndicate — both  of  which  are 
divisions  of  Scripps-Howard’s 
United  Media  Enterprises. 

Robinson,  who  had  been  assistant 
managing  editor  for  NEA,  joined  the 


Dorothy  Able  starts  syndicating  poiiticai  caricatures 


Dorothy  Able  has  begun  syndicat¬ 
ing  her  political  caricatures  to  the 
Boston  Globe,  Los  Angeles  Times, 
and  other  newspapers. 

Her  subjects  include  Ronald 
Reagan,  Walter  Mondale,  Geraldine 
Ferraro,  Jesse  Jackson,  George 
McGovern,  Gary  Hart,  Mario 
Cuomo,  Richard  Nixon,  Konstantin 
Chernenko,  Andrei  Gromyko,  Mar¬ 
garet  Thatcher,  Pope  John  Paul  II, 
and  others. 

Able — based  at  35  Lee  St.,  Cam¬ 
bridge,  Mass.  02 1 39 — has  worked  as  a 
free-lance  political  caricaturist  and 
editorial  cartoonist  the  past  two  years 
for  publications  such  as  the  Globe,  St. 
Petersburg  Times,  and  Boston 


Dorothy  Ahle's  caricatures  of  Ferraro,  Reagan,  and  Mondale. 


magazine.  She  holds  a  degree  in  art 
from  Lehman  College  of  City  Univer¬ 


sity  of  New  York,  and  has  taught  stu¬ 
dio  and  general  art  courses. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

FILLERS 

FAMILY  STORIES,  150  words  $2.  100 
on  hand  for  STORY  fillers.  Eppy,  Box 
20356,  New  York,  NY  10025. 

MONEY 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan.  1802 
Sl3th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  eady.  Star  phtos. 
Our  lOthyear.  Cineman  Sndicate,  7 
Chapes  Court,  MiddItown  NY  10940; 
(91)  692-4572. 

REAL  ESTATE 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

SCIENCE 

WEEKLY  SCI  ENCE  COLU  M  N  800  words 
plus  editorial  cartoon.  Concepts,  pro¬ 
files  precis,  reader  queries.  Relevant, 
witty,  painless.  3rd  year.  Samples;  Sci¬ 
ence  Syndicate,  P(J  Box  5636,  Port¬ 
land,  OR  97228.  (503)  224-8338. 

ANNOUNCEMENTS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
WB  GRIMES  &  CO 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


CONFIDENTIAL  PROFESSIONAL 
SERVICE  ! 

Oall  or  write  Dick  Briggs.  No  obligation.  I 
Richard  Briggs  &  Associates  (912)  236- 
1596  Box  ^25  Savannah,  GA  31412.  \ 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Ccnsultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•  Brokers  •  Appraisers 
PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


8rokers*Consultants«Appraisers 
James  A.  Martin  Associates 
Call  Day  or  Night:  (614)  889-9747 
PO  Box  798,  Columbus  OH  43017 


BUSINESS  OPPORTUNITIES 


PUBLISHING/PRINTING 
Established  1 1-year-old  exclusive  state¬ 
wide  publication,  complete  with  prime 
real  estate.  Large  expansion  capacity. 
JustiWing  low  /-digit  value.  David  M. 
Carr  P.A.  600  East  Madison  St  Tampa, 
FL  33602. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate  | 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  POBox7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPERS  FOR  SALE 


ARKANSAS  EXCLUSIVE.Theonly  news¬ 
paper  in  the  coun^  and  in  the  city  of 
publication.  3,50(J  circulation.  Gross 
$225,000.  Large  net.  Good  terms.  Call 
or  write  Jim  Half  Media  Services  Inc  408 
Elm  Street,  Troy,  AL.  36081.  (205) 
566-7198. 


ARKANSAS  EXCLUSIVE.  The  only  news-  I 
paper  in  the  counW  and  in  the  city  of  | 
publication.  3,50(j  circulation.  Gross 
$225,000.  Large  net.  Good  terms.  Call 
or  write  Jim  Hall  Media  Services,  Inc., 
408  Elm  St  Troy  AL  36081 .  (205)  566- 
7198. 


ANGLO-JEWISH  WEEKLY  in  Zone  4. 
Includes  complete  typsetting  and 
camera  equipment  over  $160,000  K 
gross.  Profitable.  Reply  Box  8166,  Edi¬ 
tor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


COUNTY-SEAT  WEEKLY  in  the  Califor¬ 
nia  wine  country.  Approx.  $180,000 
gross.  Adjudicated.  Price;  $95,000. 
Write,  Box  8064,  Editor  &  Publisher. 


SUBURBAN  DETROIT  WEEKLY  ’84 
gross-$490K,  ’83  gross-$360K,  '82 

fross-$175K.  10  years  old.  Asking 
356K.  No  browsers.  Contact  PO  Box 
372,  Lake  Orion,  Ml  48035-0372. 


CROWN  JEWEL  OF  THE  ROCKIES. 
County  exclusive.  Long-time  owner  sell¬ 
ing  to  retire.  Smaller  v/eekly  also 
included.  Substantial  cash  required. 
Other  properties  avalable  from  $65,000 
including  one  with  exclusivity  in  TWO 
counties.  Jay  Brodell,  broker,  712  N. 
Seventh  St.,  Grand  Junction,  CO 
81501.  (302)  242-5035. 


COUNTY  SEAT  WEEKLY,  plus  25% 
share  in  web  offset  plant.  Price  of 
$190K  includes  real  estate.  Associated 
Texas  Newspapers  Inc.,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd.,  Austin, 
TX  78703,  (512)  476-3950. 


Four-year-old  controlled  circulation 
weekly.  Nearly  1,0(X)  paid,  total  circula¬ 
tion  8,000.  Fully  adjudicated  central 
Caifornia  8  miles  from  beach  and  space 
shuttle  launch  pad.  Grossed  over 
$150,000  last  year.  Owner  retiring. 
$75,000  cash.  Contact  H.J.  Crompe, 
Lompoc  Valley  News,  533  N.G.  Street 
Lompoc,  CA  93436. 


LONG-ESTABLISHED  California  weekly 
in  affluent,  fast-growing  city  in  moun¬ 
tains.  210(1  paid.  Unopposed.  Gross  has 
risen  300  percent  since  broadsheet  con¬ 
version  4  years  ago  and  still  climbing. 
Good  net.  Thirty  minutes  from  ocean  rec¬ 
reation  area.  Outstanding  opportunity 
for  husband-wife  team.  $2/5,000.  Less 
for  cash.  Box  8069,  Editor  &  Publisher. 


NORTHERN  WISCONSIN  WEEKLY 
Includes  3  bedroom  home,  equipment, 
good  income,  3,000  circulation.  Asking 
$159,000.  Easy  terms. 

For  information  write: 

TOM  PONIK  REALTY 
PO  Box  14,  Mercer  Wl  54547 
(715)  476-3474  or  3436. 


PROFITABLE  30  year  old  weekly  news¬ 
paper  in  Houston.  Strong  retail  base. 
Gross  500M.  Price  1.2  x  gross.  Dale 
Pearson  (512)  428-4488. 


SOUTHEAST  MICHIGAN  exclusive 
weekly,  shoppers,  full  web  plant  with 
4-unit  press.  Gross  $475,0(j0.  Priced 
with  or  without  real  estate.  Terms.  WEST 
ZONE  5  DAILY,  4-unit  web  press,  gross 
$700,000.  Negotiable  price,  terms. 
Exclusive,  TMC  product.  FLORIDA 
exclusive  weekly  with  shopper.  Gross 
$315,000.  Excellent  steady  growth 
area.  $415,000,  25%  down,  11% 
interest,  10  years  PACIFIC  NORTHW¬ 
EST  exclusive  weekly  gross  $225,000, 
$65,000  cash  flow.  $300,000,  30% 
down,  10  years.  UPPER  MINNESOTA 
WEEKLIES,  SHOPPERS  exclusive, 
serve  huge  market.  Cetral  plant,  gross 
$3.6  million.  Terms  to  qualified  buyer. 
MISSISSIPPI  weekly,  near  urban  area. 
Gross  $507,000,  8,700  paid  circula¬ 
tion.  Good  terms.  KANSAS  COUNTY 
SEAT  exclusive  weekly,  gross 
$335,000,  cash  flow  $90,000.  Good 
terms  to  qualified  buyer. 

For  information,  write 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission,  KS 
66207. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NORTH  DAKOTA:  Quality  established 
shopper  in  good  market.  Includes 
interest  in  Web  plant.  Growth  potential  is 
excellent,  current  year  growth  will  be  1 . 1 
million  with  good  net.  $950,000  with 
$250,000  down,  terms  on  balance  Crib 
Media  Service,  John  T.  Crib,  Box  1220, 

I  Townsend,  MT  59644.  (406)  266- 
j  4223. 

!  PROFITABLE  WEEKLY  and  Shopper  in 
I  scenic  New  England,  90  minutes  from 
I  Boston,  growing  area,  $300,000  gross, 
i  price  1.5  gross  includes  15-room  Victo- 
'  rian  office/home.  Reply  Box  8106,  Edi- 
I  tor  &  Publisher. 


I  Profifable  Alabama  weekly  newspaper. 
$102,000.  Small  down  payment  and 
good  terms  available  to  qualified  buyer. 
Also,  two  weeklies  in  Tennessee.  For 
details,  call  or  write  Jim  Hall  Media  Ser¬ 
vices,  Incorporated,  408  Elm  Street, 
Troy,  AL  36081  (205)  566-7198. 


Profitable  suburban  weekly  in  high 
I  income  area.  $266,000  gross,  $90,000 
j  cash  flow.  Real  estate  included  on  price 
of  $290,000.  Requires  sizeable 
I  downpayment.  Roy  Holding  and  Associ- 
I  ates,  PO  Box  212,  Galva  IL  61434. 
I  Phone  (309)  932-2270  or  (217)  784- 
4736. 


THRIVING  27  year  old  TMC  direct  mail 
weekly  community  newspaper  Zone  1. 
Grossing  $750,000.  Asking  1  times 
gross.  Box  8118,  Editor  &  Publisher. 


TMC  weekly  owned  by  local  businessm¬ 
an.  $250,000  gross  advetising.  Will 
take  secured  note  on  part  of  price.  Box 
8139,  Editor  &  Publisher. 


Weekly  in  most  desirable  North  Califor¬ 
nia  coastal  community.  Established 
1962.  Over  70%  growth  in  1984. 
$200,000.  Write  Publisher,  Box  8424, 
Santa  Cruz  CA  95061. 

!  12  YEAR  OLD  weekly  TV/Entertainment 
tab  in  growing  Zone  4  city.  Gross  over 
$190,000  with  very  good  net.  Fresh  new 
management  can  do  much  more.  Ideal 
for  couple,  partnership  or  will  stand 
alone.  Publisher  wants  to  retire. 
$95,000 cash.  Box8151,  Editors.  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


VETERAN  PUBLISHER  in  love  with 
upper  New  England  wants  to  buy  news¬ 
paper,  weekly  or  daily,  in  Vermont,  New 
Hampshire,  Maine,  $400,000-to-$l 
million  gross.  Box  8137,  Editor  &  Pub¬ 
lisher. 


WANTED  TO  PURCHASE  profitable 
Zone  1  weeklies  or  bi  weeklies.  Owners 
must  be  able  to  remain  in  place  during 
short  transition  period.  Box  8048,  Editor 


PUBLICATIONS  AVAILABLE 


“HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  29817. 


EAP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 
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INDUSTRY  i  EQUIPMENT 
SERVICES  !  &  SUPPLIES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  tray  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

MARKETING  PAPERS  for  the  80's  to 
survive  through  the  90's  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


CAMERA  &  DARKROOM 


FOR  SALE  Hope  SE-6-11  Leaderless 
film  processor  with  water  mixing  valves 
and  chemical  management  system  unit 
purchased  in  1979  used  approximately 
1  year.  Original  cost  over  $20,000. 
Make  reasonable  offer.  Box8160,  Editor 
&  Publisher. 

NUARC  FT40V2UP,  flip  top  plate  mak¬ 
er.  $2,000  or  best  offer.  Call  (216)  296- 
9657,  David  or  Chuck  Dix. 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CONSULTANTS  , 

DOES  YOUR  COMPANY  NEED  SALES  ; 
TRAINING?  ! 

Are  your  sales  peole  meeting  and 
exceeding  their  sales  quotas?  Are  they 
actively  prospecting  potential  custom¬ 
ers?  Are  they  getting  the  business  and 
keeping  it?  If  the  answer  to  any  of  these 
questions  is  no  and  you  would  like  to  j 
develop  your  sales  team  for  increased 
performance  and  sales  call  today.  Sales 
Training  Consultants  specializes  in  pro¬ 
grams  for  professionals  in  print  publica¬ 
tions.  If  you  would  like  to  improve  the 
performance  of  the  people  your  organiza¬ 
tion  is  counting  on  for  results... call  j 
SALES  TRAINING  CONSULTANTS 
(305)  432-4534.  I 


SPARTAN  3  Repeatamatic,  image  re- 
verser,  fully  loaded  $45,000  or  best 
offer.  Excellent  condition.  Call  (216) 
296-9657.  David  or  Chuck  Dix. 

To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response  to 
an  ad.  Include  only  material 
which  can  be  forwarded  in  a 
large  manilla  envelope. 


ATTENTION  ADVERTISERS 

Due  to  the  Federal  holiday  on  Election  Day, 
November  6,  our  deadline  for  classified  line  ads 
will  be  2  p.m.  Monday,  November  5.  for  the 
November  ioth  Issue. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 984 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.70  per  line.  1  week  —$3.15  per  line. 

2  weeks— $4.20  per  line,  per  issue  2  weeks— $2.60  per  line,  per  issue. 

3  weeks— $3.50  per  line,  per  issue.  3  weeks— $2.35  per  line,  per  issue. 

4  weeks— $2.90  per  line,  per  issue.  4  weeks— $2.10  per  line,  pe'  issue. 

Add  $4.75  per  insertion  tor  box  service.  Add  $3.25  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

Contract  rates  available  on  request. 

OEAOLINEtEvery  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  ''eceived. 


Editor  tk  Publisher 

11  West  19th  Street,  New  York  NY  10011 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name 

Company 

Aririrnss 

City 

State 

7ip 

Phnna 

Cla.<5sifiratinn 

Authorized  Signature 

Copy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Tiil  Forbidden. 

Please  indicate  exact  classification  In  which  ad  Is  to  appear. 

Mail  to:  Editor  &  Publisher,  11  West  19th  Street,  New  York  NY  10011. 
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EDITOR  &  PUBLISHER  for  October  27.  1984 


EQUIPMENT  &  SUPPLIES 


CIRCULATION  SUPPUES 


ZINC  PLATED  INSIDE  NEWSPAPER 
RACKS 

for  less  than  painted  racks.  All  new. 
made  of  heavy  gauge  wire.  Houston  Wire 
Works,  514  Michigan,  South  Houston. 
TX  77587  (713)  946-3967. 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


ATTENTION  NEWSPAPER  DEALERS;  B. 
Tree  Systems  has  developed  a  computer 
software  system  designed  especially  for 
you.  Write  for  brochure  and  report  pack¬ 
age.  B.  Tree  Systems,  PO  Box  97,  Bar- 
tonsville  PA  18321. 


B.  TREE  SYSTEMS  is  proud  to  announce 
a  software  package  designed  for  the 
home  delivery  circulation  manager. 
Complete  turn-km  package.  For  infor¬ 
mation  write:  B.  Tree  Systems,  PO  Box 
97,  Bartonsville  PA  18321. 


'  PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W  , 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 


MAILROOM 


COUNTER  STACKER— Baldwin  model 
107  Including  some  spare  parts. 
$6,500.  David  Graybill  (509)  663- 
5161.  _ _ 


UPPER  FORMER 
FOR  GOSS  SC  FOLDER 
PHONE  (517)  732-2823 


REMANUFACTURED  Sheridan  72P. 
48Pand  24P  Inserters,  factory  guaran¬ 
teed.  Completely  remanufactured  Sher¬ 
idan  MS  &  HH  hoppers  factory  guaran¬ 
teed. 

New  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

Sheridan  72P  and  48P  hopper  loaders. 
Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENTS 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
1 1  Main  Street 

Southboro,  MA  01772  (617)  481-8562 


SIGNODE  TYING  MACHINE, model 
MLN2A,  available  immediately,  in 
excellent  condition.  Reply  to  Graphic 
Management  Associates,  11  Main 
Street, Southbor,  MA  01772. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  ana  ■ 
Magnacraft  labeling  machines  with  sing-  I 
leand  multiwide  label  heads  and  quarter  I 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196.  ! 

MULLER  INSERTERS  with  3,  4,  and  5  i 
stations.  New  parts  warranty.  Excellent  j 
condition,  available  immediately. 
Installation  and  training  provided.  Reply 
to  Graphic  Management  Associats,  P(j 
Box  55  Southboro,  MA  01772.  | 


•24P-48Pand  72PSHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train-  | 
ing  program  included.  i 

•  WANTED  TO  BUY:  48P  and  72P  late  | 
model  stuffers.  | 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827.  1 

_  I 

V-15  COTTRELL  3  units  plus  folder,  I 
accessories.  Good  beginner.  Running.  I 
(412)462-2500.  1 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


PAQU  cnp 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


MCS  10  System,  512K  memory,  M  10- 
ACI  10  and  ACI  transmit,  MCS  preview, 
M  10  E-Hyphen,  dual  disc  drive,  multi¬ 
ple  column  option,  verticle  justification, 
ruling.  (913)  738-3537. 


MDC-350. 100%  MDT-350  compatible 
terminal.  Offering  superior  features  and 
superior  support.  For  information  call 
Inland  Printing  Equipment  1-800-255- 
6746. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autoiogic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


PHOTOTYPESETTING  EQUIPMENT 
FOR  SALE 

Compugraphic  Unisetter  with  assorted 
font  strips.  Good  condition,  serial  669. 
Also  have  CG  interface  model  MDR  serial 
42015.  Contact  Sonny  Stalls  (813) 
465-4213. 


Raycomp  III  Ad  Markup  System 
A  solid  3  year-old  system  used  daily.  2 
workstations,  one  new,  with  digitizers. 
Controller  with  10  meg  Winchester,  Si¬ 
lent  700,  Control  Panel  and  Reader 
Punch.  Price  negotiable.  The  Telegraph, 
Box  1008,  Nashua,  NH  03061  or  call 
Jack  Mann  (603)  882-2741. 

i - 

I  TYPESETTERS;  Unisetter  LR  $5250, 
Preview  505  $3000,  Unified  Composer 
$2500,  Computape  $1500,  MDR 
$1250,  Uniscan  $1250,  Uniterm 
$950,  WSI  (216)  729-2858. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


EDITOR  &  PUBLISHER  for  October  27,  1984 


EQUIPMENT  >  SUPPLIES  EQUIPMENT  k  SUPPLIES 

PRESSES : PRESSES 


PMCED  TO  SELL 

GOSS  METRO  PRESS 

1.  4  units  incl.  one  3-color  unit  (128  tab  capacity).  2:1 
folder  with  twin  40"  conveyors.  22V4"  cut-off.  Full 
auto  reels,  tensions,  pasters.  All  units  hove  angle 
bars.  Web  aligner.  Enough  steel  deck  for  odd. 
units.  Fincor  elect.  Available  now. 

2.  Also  6-unit  Goss  Suburban  with  2  folders  and  new 
gluer. 

ATTN.:  J.  N.  BROWN  —  BROWN  PRINTING  CORP. 

272  N.  Bedford  Rd.,  Mt.  Kisco,  N.Y.  10549  (914)  241-8494 


PRESSES 


WEB  NUMBERING  UNITS  • 
Custom  built,  high  speed,  fits  on  top  of 
Web  unit.  Numbering  capability  with 
vertical  and  horizontal  positioning  on 
Web.  Bought  new  1983.  Will  demo 
$15,000  each.  (516)  454-1600. 


GOSS 

Goss  Urbanite  7  units,  1972,  3  Cary's 
Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands,  drives 
and  accessories 

Goss  Community  6  units,  SC  folder, 
1974 

Goss  HV  8  units 
Goss  HV  4  units 

Goss  Cosmo  units  for  add-onHARRIS 
Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  foldrs,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A,  4  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
KJ-6  folders  1980 
6  units  Newsking,  1974 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  specialties  3  Web  Angle  Bar  Nest 
WANTED;  Newspaper  presses  and 
accessories 

I  PEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


4  unit  SC  Community  1971/74 
3  unit  1100  series  Suburban 
Suburban  add-on  units  and  folders 

3  unit  Harris  VI 5A  with  JF7  -  1971 

4  unit  Harris  VI 5A  with  JF7  -  1971 
4  unit  Harris  VI 5  with  JF7  -  1974 
6  unit/2  folder  Harris  VI 5D  - 1979 

JF 12  Harris  folder  with  double  parallel  - 
1972 

4  unit  News  King  with  KJ6  1973/76 
KJ4  and  KJ6  folders  -  your  choice  of  3 
108  Baldwin  Count-O-Veyors 
Ferag  Counter  Stacker  M-71 

Offered  exclusively  by;INLAND  NEWS¬ 
PAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 
(913)  492-9050 

Telex  4-2362 


10  UNITS  GOSS  N.V.,  21"  Cut-off  x 
36",  2  folders,  one  with  V^fold,  5  Butler 
4050-14  Splicers.  Contact  H.  Rosen¬ 
berg  (716)876-6410. 


PRESSES 


GOSS  COMMUNITY  UNITS 
2-units  1977 
I  3-units  1974 
I  3-units  1972 
!  6-units  1970 

GOSS  FOLDERS 
i  2-SC  1972  40  and  50  HP 
I  2-Community  1974  6-web  capacity,  20 
and  25  HP 

;  Will  sell  individual  components.  Call  for 
!  installed  prices.  Offered  exclusively  by 
;  OFFSET  WEB  SALES,  INC 

i  73  N  SUNSET  DRIVE 

I  CAMANO  ISLAND  WA  98292 
(206)  387-0097 


SUBURBAN  PRESS,  6  units,  2  folders, 
airshafts.  Bluer,  two  counter-veyors.  Jim 
Brown,  272  N.  Bedford  Road,  Mount 
Kisco,  NY  10549.  (914)  241-8494. 

Goss  Headliner  Mark  II,  8  units,  3  fold- 
ers,  1-3;  2.2-2;  1,8  color  humps  23 
9/16”,  MFG  8  Goss  automatic  RTP's, 
SCR  drive,  magnetic  saddles,  insulated 
sound  chamber  conveyors  and  mailroom 
also  available.  Bel  Camp  Inc.  (201) 
796-8442.  Telex  130326. 


GOSS 

HEADLINER 
PRESSES 
FOR  SALE 


Whatever  your  require- 
merits  over  90  units  in 
stock.  Turnkey  prices  on 
supply  and  Installation  of 
the  machinery  with  a  two- 
year  guarantee  on  produc¬ 
tion  performance  mechani¬ 
cally  and  electrically.  Con¬ 
tact 

The  Professional  Press¬ 
man 

Printing  Press 
Services  International 

USA: 

2952  East  34th  Street 
Cleveland,  OH  44115 
(216)  883-8724 

Europe: 

^ller  St.  Factory 
Preston,  England 
Tel  0772-797050 
Telex  UK  67230 
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EQUIPMENT  &  SUPPLIES 


HELP  WANTED 


HELP  WANTED 


PRESSES 


ACADEMIC 


ACADEMIC 


GOSS  METRO  Press  3  black  units  plus  1 
three-color.  Two:  1  folder,  22%”  cutoff, 
four  auto  splicers,  complete  from  ink 
tank  with  dual  pump,  steel  decking  and 
conveyors  to  mailroom  and  nearly  new 
web  aligner  available  immediately.  Box 
8140,  Editor  &  Publisher. 


WANTED  TO  BUY  i 

CHESHIRE  and  Phillipsburg  any  condi- 1 
tion.  Call  collect  Herb  (201)  289-7900.  ; 
AMS,  1290  Central  Av,  Hillside  NJ  i 
07205.  i 

GOSS  URBANITE  1000  Series  quarter  i 
folder.  Must  have  immediately.  (206)  i 
387-0097.  : 

PRESS  UNIT  wanted-Hoe  Colormatic  ' 
with  23  9/16  cutoff,  sub  structure  and 
motor.  Call  Ken  Gornall  (216)  245- 
6901. 


SHERIDAN  48P  or  72P  Inserter,  in 
operational  condition.  Reply  Box  6777, 
Editor  &  Publisher. 


Top  unit  for  News  King  press,  1968-69. 
Call  or  write  The  Journal  Co.,  301  June 
St,  Berlin,  Wl  54923.  (414)361-1515. 


HELP 

WANTED. 


ACADEMIC 


DIRECTOR  SCHOOL  OF  JOURNALISM 
Available  July  1,  1985.  Newly  formed 
School  of  Communication  seeks  first 
director  at  professor  or  associate  pro¬ 
fessor  level.  Unique  opportunity  to 
organize  academic  unit  containing  jour¬ 
nalism,  speech  and  telecommunication 
departments.  18  faculty.  Preference 
given  to  candidates  holding  terminal 
degree  but  comparable  professional/ 
administrative  experience  in  appropriate 
disciplines  will  be  considered  also. 
Applicant  should  demonstrate  commit¬ 
ment  to  research  ad  scholarly  writing. 
Application  deadline  November  21. 
1984.  For  further  information  call  (602) 
523-3011  or  write  Dr.  Charles  Aurand, 
Dean.  College  of  Creative  and  Com¬ 
munication  Arts,  Northern  Arizona  Uni- 
versi^,  Box  5755,  Flagstaff,  AZ  8601 1 . 
Applicants  should  send  letter  of  applica¬ 
tion,  vitae  and  three  letters  of 
recommendation  to  Dean  Aurand  at 
above  address. 


DIRECTOR,  SCHOOL  OF 
COMMUNICATION 

Available  July  1,  1985.  Newly-formed 
School  of  Communication  seeks  first 
director  at  professor  or  associate  pro¬ 
fessor  level.  Unique  opportunity  to 
organize  academic  unit  containing  jour¬ 
nalism,  speech  and  telecommunications 
departments.  18  faculty.  Preference 
given  to  candidates  holding  terminal 
degree  but  comparable  professional/ 
administrative  experience  in  apporpriate 
disciplines  will  be  considered  also. 
Applicants  should  demonstrate  com¬ 
mittment  to  research  and  scholarly  writ¬ 
ing.  Application  deadline  Nov.  21, 
1984.  For  further  information  call  (602) 
523-301 1  or  write  Dr.  Charles  Aurand, 
Dean,  College  of  Creative  and  Com¬ 
munication  Arts,  Northern  Arizona  Uni¬ 
versity,  Box  5755,  Flagstaff,  AZ  86011, 
Applicants  should  send  letter  of 
appplication,  vitae,  and  three  letters  of 
recommendation  to  Dean  Aurand  at 
above  address. 

Fort  Hays  State  University  needs  a 
director  of  Journalism.  Teach  a  wide 
variety  of  Jouralism  courses,  serve  as 
faculty  advisor  to  the  University  news¬ 
paper,  advise  Journalism  students  and 
serve  as  administrator  of  the  Journalism 
area.  Professional  journalistic  and/or 
educational  experience  required.  Mast¬ 
ers  degree  required,  Ph.D,  desirable. 
Begin  August  1985.  Send  vita,  state¬ 
ment  of  educational  philosophy  with  re¬ 
gard  to  the  role  of  a  student  newspaper, 

3  letters  of  recommendation  and  evi¬ 
dence  of  teaching  effectiveness,  scho¬ 
larly  writing,  or  professional  activity  to 
James  Costigan,  Ph.D.,  Chairman,  Dept, 
of  Communications,  Fort  Hays  State 
University,  600  Park  Street,  Hays,  KS 
67607-4099  by  February  28,  1985. 
Rank  and  salary  negotiable.  Write  or  call 
(913)  628-9359,  (Jr.  Costigan  for  more 
information.  FHSU  is  an  A/A,  EOE 
employer. 

A/PR  CHAIR  SEARCH  The  University  of  j 
Alabama  Department  of  A/PR  is  seeking  { 
a  department  chairperson  beginning  Au- 1 
gust  1985.  Candidates  must  possess  an  i 
earned  doctorate,  professional  experi¬ 
ence  in  communication,  a  strong  record 
of  scholarship  and  teaching  and  the  po-  | 
tential  for  continued  scholarly  research,  i 
Previous  administrative  experience  is  I 
desirable.  Responsibilities  other  than  | 
administration  include  research,  teach-  | 
ing  and  service.  Rank  and  salary  are  I 
open.  The  University  is  an  equal  oppor¬ 
tunity/affirmative  action  employer,  (ion- 
tact  the  A/PR  Chairperson  Search  Com¬ 
mittee,  Box  1482,  University,  AL 
35486. 


PUBLIC  RELATIONS  TEACHING 
POSITION  The  University  of  Alabama 
Department  of  A'PR  is  seeking  an  assis¬ 
tant  professor  to  teach  and  do  research 
and  service  in  thearea  of  public  relations 
beginning  August  1985.  Candidates 
must  possess  an  earned  doctorate,  pro¬ 
fessional  experience  in  communication 
and  the  potential  for  scholarly  research. 
The  University  of  Alabama  is  an  equal 
opportunity/affirmative  action  employer. 
Contact  M.  B.  Hesse,  Chair,  PR  Search 
Committee,  Box  1482,  University,  AL 
35486. 


Washington  State  University  is  seeking  an  assistant 
general  manager  for  student  publications  to  provide 
counseling,  creative  planning,  advising,  coordination 
and  day-to-day  direction  for  student  advertising  and 
circulation  staffs  on  the  campus  daily  newspaper  and  a 
large  yearbook.  Responsibilities  would  require:  several 
years  of  newspaper  local  advertising  experience;  three 
years  of  experience  in  newspaper  advertising  super¬ 
vision;  a  bachelor’s  degree;  and  some  experience  in 
supervision  and/or  coordinating  a  campus  newspaper  ad 
staff  is  preferred.  This  is  a  permanent  position  on  a 
12-month  basis  (without  academic  rank)  and  not  under 
(or  in)  the  WSU  Communications  Department.  Salary 
open  and  competitive  based  on  experience  and  quali¬ 
fications.  Position  to  start  January  1,  1985.  WSU  is  an 
equal  opportunity/Affirmative  Action  Employer.  Con¬ 
tact  Donald  Ferrell,  General  Manager,  WSU  Student 
Publications,  PO  Box  2008  C.S.,  Pullman,  WA  99163. 
(509)  335-8920. 


Idaho  State  University  has  a  full-time 
tenure-track  opening  beginning  January 
1985  to  teach  reporting  and  news  edito¬ 
rial  writing.  General  knowledge  of  ail 
aspects  of  print  journalism  is  important. 
Ph.D.  preferred.  Professional  reporting/ 
editing  experience  needed.  Salary  com¬ 
mensurate  with  qualifications  and 
experience.  Send  application,  vita,  writ¬ 
ing  samples,  and  three  letters  of  refer¬ 
ence  by  November  15,  1984  to  Dante 
Cantrill,  Chair,  English/Philosophy/ 
Journalism,  Idaho  State  University,  Box 
8056,  Pocatello,  ID  83209  AA,'E0E. 

GRADUATE  ASSISTANTS  and  teaching 
assistants  to  study  for  M.S.  or  Ph.D.  in 
Communications.  Monthly  stipend  plus 
fee  waiver.  Persons  with  undergraduate 
degree  in  Communications  or  related 
field  and  professoonal  media  experience 
are  invited  to  apply.  Dr.  H.H.  Howard, 
College  of  Communications,  The  Univer¬ 
sity  of  Tennnessee,  Knoxville,  TN 
37996-0313. 


ADVERTISING/PUBLIC  RELATIONS- 
The  University  of  Kentucky  School  of 
Journalism  is  seeking  a  teacher/ 
researcher  who  will  become  the  fourth 
faculty  member  in  a  newly  accredited 
advertising  sequence.  Ph.D.  (or  ABD)  re¬ 
quired  and  professional  experience  high¬ 
ly  desirable.  Successful  candidate  is 
expected  to  be  able  to  teach  three 
courses  one  semester,  two  the  next  in 
some  combination  of  the  following: 
advertising  principles,  advertising 
research,  media  planning,  advertising 
message  design  and  layout,  advertising 
campaigns,  public  relations,  and 
introductory  mass  media  writing.  New 
Media  Extension  Research  Center  offers 
opportunity  to  build  research  career. 
Productive  researchers  may  be  given 
"two  &  two"  teaching  load.  Possible 
opportunity  to  participate  in  graduate 
program  offered  jointly  by  school  and  by 
departments  of  communication  and 
telecommunications,  which  are  the 
three  constituent  units  of  College  of 
Communications.  Undergraduate  stu¬ 
dent  body  of  400  in  journalism  is  served 
by  faculty  of  12.  Search  commitee  will 
begin  reviewing  appiicaions  on  Novem¬ 
ber  15,  but  applications  will  be  received 
until  position  is  filled.  Appointment 
begins  in  mid-August  1985.  Rank  and 
salary  open.  Send  vita,  detailed  cover 
letter,  and  the  names,  addresses  and 
telephone  numbers  of  three  references 
to:  Dr.  Edmund  B.  Lambeth,  Professor 
and  Director,  School  of  Journalism,  Uni¬ 
versity  of  Kentucky,  Lexington,  KY 
40506-0042.  Equal  Opportunity 
Employer. 

ADVERTISING/PUBLIC  RELATIONS 
faculty  member  sought.  Applicant 
should  have  a  strong  academic  back¬ 
ground,  appropriate  professional 
experience  and  interest  in  research. 
Ph.D.  preferred.  Assistant/associate 
rank.  Salary  negotiable.  Teach  three 
courses  per  semester  and  administer 
internship/independent  study.  Send  let¬ 
ter,  vita,  three  letters  of  recommenda¬ 
tion  and  transcripts  by  December  1, 
1984,  to:  Chairman,  Department  of 
Journalism,  Southern  Station,  Box 
5121,  University  of  Southern  Mis¬ 
sissippi,  Hattiesburg,  MS  39406-5121, 
AA/EOE. 


HELP  WANTED 


I _ ACADEMIC _ 

!  SEN  lOR  PROFESSOR  with  strong  teach¬ 
ing  and  research  record  to  serve  as 
I  director  of  a  major  school  of  journalism 
j  and  mass  communication.  Chief 
1  responsibility  is  administration  of  aca¬ 
demic  programs  offeing  BA  through  PhD 
:  degrees.  The  School  seeks  an  excellent 
j  scholar  with  demonstrated  interest  in 
i  education.  Administrative  and  media 
i  experience  desirable.  Send  letter  and 
I  resume  to  Kay  Amert,  Chairperson, 
j  Director  of  Search  Committee,  School  of 
I  Journalism  and  Mass  Communication, 
I  University  of  Iowa,  Iowa  City,  Iowa, 
I  52242.  Affirmative  Action/Equal 
;  pportunity  Emioyer. 


University  of  Wisconsin-Whitewater 
I  seeks  individual  qualified  to  teach 
;  courses  in  public  relations  and  from 
,  among  newswriting,  feature  writing, 
i  broadcast  writing,  introductory/ 
j  advanced  mass  media,  communication 
!  theory,  persuasion.  Tenure  track,  Ph.D. 

I  preferred,  A.B.D.  may  apply.  Teaching 
1  and  profesional  experience  preferred. 

I  Rank  and  salary  dependent  upon  aca- 
1  demic  preparation  and  experience. 

I  Position  open  August  1985,  possibly 
j  January  1985.  Write:  John  Cease, 
Department  of  Communication,  UW- 
Whitewater,  Whitewater,  Wl  53190.  EO/ 

!  AA  employer. 

j 

j  ASSISTANT  PROFESSOR  to  teach 
courses  in  news  writing,  reporting  and 
I  editing  starting  September  1,  1985. 
i  Newspaper  experience  required  and 
I  Ph.D.  in  Communications  preferred. 
Major  involvement  with  undergraduates 
in  news  editorial  and  public  relations 
j  sequences.  Duties  include  teaching, 

I  academic  advising,  research  and  writ¬ 
ing,  Salary  competitive  with  other  accre- 
dited  schools.  Deadline:  December 
15,1984.  Send  credentials  to:  Professor 
June  Adamson, Search  Committee, 

I  School  of  Journalism,  University  of  Ten- 
1  nessee,  Knoxville  37996-0330.  UT  is 
j  an  equal  opportunity  employer  and 
I  actively  seeks  response  from  members  of 
I  minority  groups  and  from  women. 


ADMINISTRATIVE 


i  ARE  YOU  INTERESTED  IN  THE  FAST 
I  LANE??? 

We  are  a  fast  lane  newspaper  group  and 
our  plans  call  for  continued  expansion  in 
I  the  near  future.  That  means  we  wi  II  need 
I  several  general  managers  to  command 
I  our  editorial  community  newspapers.  If 
i  you  are  thinking  of  stepping  up  to  a 
!  general  managership.. .and  are  now  in 
I  advertising,  newsroom  or  circulation 
1  management  and  wish  to  look  down  the 
j  CONFIDENTIAL  ROADtoward  managing 
1  a  newspaper.  Write  us. ..Lets  com¬ 
municate,  it  could  well  be  the  most 
I  important  letter  you  will  ever  write. ..Box 
j  8113,  Editor  &  Publisher. 

j  GREAT  OPPORTUNITY  for  person  with 
I  both  sales  and  writing  skills  to  publish  a 
t  successful  30-year  old  NY  metropolitan 
I  weekly.  Smooth  production  set-up. 
i  (Retiring)  will  consider  small  investment 
I  partner  with  options.  No  brokers.  Box 
j  8142,  Editor  &  Publisher. 

I  Northern  California  group  seeks  top 
:  flight  General  Managerwith  lOyearstop 
!  management  experience.  Group 
!  includes  five  7-day  dailies  and  eleven 
{  weekly  publications,  including  the  pre- 
I  stigious  Contra  Costa  Times.  We  reach 
'  over  650,000  households  each  week. 

!  Have  some  commercial  printing.  Even 
with  1 2  years  of  record  growth,  we  are  on 
the  threshold  of  even  greater  growth. 
Send  detailed  resume,  references,  and 
management  philosophy  to  Dean 
Lesher,  PO  Box  5166,  Walnut  Creek,  CA 
I  94598. 
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HELP  WANTED 

HELP  WANTED  | 

ADMINISTRATIVE 

ADVERTISING  | 

PUBLISHER/GENERAL  MANAGER 

Large  suburban  group  seeks  a  publisher/ 
general  manager  with  strong  marketing 
and  sales  experience.  Are  you  a  leader 
who  wants  a  challenge  and  the  rewards 
that  come  with  It?  Candidate  should 
have  both  metro  and  suburban 
experience.  This  property  has  modern 
equipment,  excellent  facilities  and  com¬ 
petent  department  heads,  but  needs  a 
leader  to  reach  market  potential.  This 
property  is  owned  by  a  mid-sized  media 
company  with  radio,  tv  and  daily  news¬ 
papers.  We  are  all  business,  and  you 
don’t  have  to  worry  about  the  relatives. 
Send  resume  to  Box8147,  Editor&Pub- 
lisher. 

DISPLAY  ADVERTISING  SALES  1 
The  News  and  Observer  (Raleigh,  NC)  is 
expanding  its  retail  advertising  staff  tp 
keep  up  with  the  growth  of  North  Carol!-  1 
na’s  fastest  growing  county.  Applicants  1 
should  have  a  minimum  of  3  years’  ; 
experience  in  outside  sales  with  a  daily  ; 
paper,  be  self-motivated  and  have  the  : 
ability  to  manage  50-75  accounts.  Abil¬ 
ity  to  play  team  ball  and  communicate  | 
effectively  with  decision  makers  is  a  i 
must.  Send  resume  and  salary  history  to:  | 
Dick  Henderson,  Retail  Advertising  i 
Manager,  The  News  and  Observer,  PO 
Box  191,  Raleigh,  NC  27602.  Equal  | 
Opportunity  Employer.  i 

GENERAL  MANAGER/ADVERTISING  ! 
DIRECTOR  for  a  large  Zone  4  weekly.  1 
Our  management  concept  calls  for  a 
weekly  general  manager  to  be  the  top 
sales  producer  as  well  as  a  capable  busi¬ 
ness  manager.  Good  salary-benefits  for 
someone  who  can  produce.  Growing  firm 
in  grow! ng  area .  Personal ity,  appearance 
and  ability  to  fit  in  community  are  must. 
Reply  Box  8145,  Editor  &  Publisher. 

WEEKLY  PUBLISHER  for  town  of 
15,000.  Write  Rt.  1  Box  53  A, 
(irofton,  Nebraska  68730. 

ADVERTISING 

37  newspaper  group  (free  weekly),  ' 
800,000  circulation,  needs  seasoned  ; 
professional  to  plan,  implement  and  su¬ 
pervise  classified  ad  program  throughout  1 
metropolitan  St.  Louis.  New  position  due  1 
to  recent  acquisition.  Dynamic  opportu-  1 
nity!  Don't  pass  this  up!  Send  resume: 
Suburban  Journals,  Marketing  Director,  | 
7020  Chippewa,  St.  Louis,  MO  63119. 

Good  honest  sweat  could  earn  you  a 
piece  of  this  regional  outdoor  tabloid 
covering  the  Missouri  Ozarks.  With  over 
6,000  paid  circulation,  this  paper  has 
"managed"  for  12  years.  Now  it  is  time 
to  grow.  If  you  have  a  flair  for  advertising 
sales  and  enthusiasm  for  new  ideas, 
write  TRAVELER,  Rt  2,  Box  137,  Pied¬ 
mont,  MO  63957. 

AD  SALES  for  Colorado  weekly  neart  Fort 
Collins/Estes  Park  area.  Work  with  new 
owner  who  believes  in  incentives  and 
growth.  1-2  years  weekly/daily 
experience  preferred.  Earn  $16,000- 
25,000  1  year.  Resume  to  Box  8107, 
Editor  &  Publisher. 

SMALL  DAILY  in  beautiful  Michigan  re¬ 
sort  community  seeks  sales  representa¬ 
tive.  Possible  advancement  to  advertis¬ 
ing  manager.  Send  resume  and  salary 
history  to  Publisher.  The  Tribune,  259 
Kalamazoo  Street,  South  Haven,  Ml 
49090. 

AD  MANAGER 

East  Texas  daily  newspaper  needs  an  ad 
manager  who  is  aggressive,  hardworking 
and  creative.  Must  be  able  to  lead,  moti¬ 
vate  and  manage  an  outside  sales  staff  of 
6.  8-5  er’s  need  not  apply.  Career 
oriented  only.  Must  be  strong  in  promo¬ 
tion.  Send  resume  Lone-Beasley, 
Pasadena  Citizen,  PC  Box  6192, 
Pasadena,  TX  77506. 

WANTED:  AGGRESSIVE  REPORTER  TO 
COVER  RELIGION  full-time  in  a  South¬ 
ern  market  where  religion  is  serious 
news.  The  successful  applicant  will 
understand  how  to  make  the  beat  rele¬ 
vant  to  the  non-churchgoer,  whole  dis¬ 
playing  a  working  knowledge  of  the 
issues  facing  believers  today.  Clearly 
written,  compelling  clips  are  probably 
the  key  to  getting  the  job.  Box  8165, 
Editor  &  Publisher. 

ADVERTISING  MANAGER 

We  are  seeking  an  experienced  advertis¬ 
ing  manager  for  our  9,000  circulation 
daily  and  Sunday  newspaper.  The  mana¬ 
ger  is  also  responsible  for  a  10,000  TMC 
paper  and  an  1 1 ,000  circulation  weekly. 
We  have  a  6  person  advertising  staff. 
Junction  City,  Kansas  is  located  on  Inter¬ 
state  70, 10(j  miles  west  of  Kansas  City. 
We  are  near  Milford  Lake  and  Ft.  Riley. 
Please  contact  or  send  resume  to  Roland 
Waechter,  General  Manager,  PO  Box 
129,  Junction  City,  KS.  66441.  (913) 
762-5000. 

A  shopper  oriented  individual  who  be¬ 
lieves  they  can  operate  successfully  in  a 
highly  competitive  market.  Must  be  able 
to  motivate  a  large  sales  staff  and  four 
sales  managers,  ^nd  ^r  resume  and 
salary  history  to  Ray  Pike,  VP/General 
Manager,  Penny  Saver  Publications, 
6775  W.  174th  St  Tinley  Park  IL 
60477. 

CENTRAL  OHIO  daily  (7,400  circula¬ 
tion)  seeks  working  advertising  manager. 
You  must  be  our  top  sales  person  in  addi¬ 
tion  to  supervising  a  five  person  staff. 
Strong  shopper  competition.  Must  be 
strong  on  promotions,  staff 
development,  public  relations  and  know 
co-op.  Send  resume  and  salary  require¬ 
ments  to  Publisher,  Urbana  Daily 
Citizen,  PO  Box  191,  Urbana,  OH 
43078. 

ADVERTISING  DIRECTOR  management 
opportunity.  Gross  potential  bi-weekly 
newspaper  with  TM(:,  progessive  news¬ 
paper,  experienced  staff.  We  need  a 
bright,  articulate,  high  achiever.  Duties 
include,  sales  motivation,  staff  trainin- 
ing,  market  analysis,  account 
development,  budget  planning  and 
more.  This  is  your  chance  to  Join  an 
experienced,  amressive  team.  Position 
available  imm^iately.  Must  have  3-5 
years  experience,  college  degree 
marketing/advertising  or  business.  You 
may  be  just  what  we're  looking  for.  Apply 
to  The  Review  Appeal,  121  2nd  Avenue 
N,  PO  Box  409,  Franklin,  TN  37065 

CAREER  OPPORTUNITY  with  weekly 
newspaper  group  in  Norfolk,  VA  area  for 
experienced  sales  person  with  manage¬ 
ment  potential.  Write  in  confidence  tO: 
Hanes  Byerly,  138  Rosemont  Rd  Virgi¬ 
nia  Beach,  VA  23452. 

CLASSIFIED  ADVERTISING  MANAGER 
An  exciting  50,000  Zone  1  daily  is  look- 
!  ing  for  a  creative  and  innovative  mana- 
1  ger.  If  you  have  a  complete  working 

1  knowledge  of  classified  and  the  ability  to 
create  an  aggressive  and  effective  selling 
department,  then  you  are  a  top  candi¬ 
date  for  this  position.  If  you  qualify,  send 
your  credentials  to  Philip  Wax,  Director 
of  Operations,  Midlesex  News.  PO  Box 
800,  Framingham  MA  01701 

CLASSIFIED  MANAGER  sought  by  sub¬ 
urban  newspaper  group.  Must  be  self¬ 
starter  strong  on  ideas  able  to  plan  and 
motivate  anda  team  player.  Salary  open. 
Send  resume  to  Tom  Stultz,  Weekly 
Newspapers  Inc.,  PO  Box  26547,  Char¬ 
lotte,  NC  28221.  EOE/MF. 
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ADVERTISING 


ADVERTISING  DIRECTOR  for  6200 
Arkansas  daily.  Excellent  opportunity  for  | 
2  person  to  move  into  management. 
Must  be  able  to  train,  motivate,  plan  and 
sell.  TMC  experience  and  key  account 
work  a  must.  Competitive  market.  Send 
resume  with  salary  history  to  Dale  Estes, 
General  Manager,  The  Camden  News, 
PO  Box  798,  Camden,  AR  71701. 


ADVERTISING  SALES  MANAGER 
The  Journal  World  is  an  award  winning 
daily  in  a  major  University  town.  We  have 
an  immediate  opening  for  the  2  position 
on  our  advertising  team,  BUT  the 
individual  we  hire  must  have  the  ability 
and  desire  to  become  our  1 .  The  right 
candidate  will  have  the  proven  ability  to 
develop  our  sales  team.  Newspaper  ad 
sales  experience  is  a  must  and  manage¬ 
ment  experience  is  the  preferred.  W^re 
willing  to  compensate  the  right  person 
with  an  attractive  salary  and  a  full  bene¬ 
fit  packa;je.  Please  send  a  cover  letter, 
resume,  salary  history  and  references  to : 
Ed  Schultz,  Marketing  Director,  The 
Journal  World,  PO  Box  888,  Lawrence, 
KS  66044.  EOE. 


ADVERTISING 
SALESPERSON 
CLASSIFIED 
OUTSIDE  SALES 

SALARY  $600  PLUS 
Major  New  York  Daily  Must  Fill  This 
Challenging  and  Creative  Position. 
Knowledge  of  Advertising  Sales  and/or 
Marketing  a  definite  plus.  Collie  pre¬ 
ferred.  Imagination  and  initiative  A  [ 
MUST.  j 

VERY  GOOD  BENEFITS 

SEND  RESUME 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
We  need  a  self-starting  leader  with  good 
;  organization  and  motivation  ski  Us  tolead 
j  circulation  effort  for  an  8,000  Zone  5 
I  daily.  Competitive  salary  and  benefits. 
I  Good  upward  potential.  Send  resume  to 
’  Box  8115,  Editor  &  Publisher. 


,  CIRCULATION  MANAGER 
I  Qualified  individual  with  minimum  5 
years  experience  in  distribution  and  pro¬ 
motion  of  print  media.  Opportunity  for 
ambitious  individ'ial  to  take  char^  of 
circulation  of  growing  daily  international 
newspaper  and  weekly  magazine.  Ability 
to  develop  and  organize  a  distribution 
I  network  throughout  the  US  and  Canada. 

I  Proven  managerial  experience  and  suc- 
{  cess  a  neccessity.  Not  an  entry  level 
i  position.  Please  send  resume,  salary  his- 
I  toiy  and  references  to  Box  81 1 1,  Editor 
&  Publisher. 


CREW  MANAGERS  organized  work  with 
team.  Monday-Saturday.  Must  have  van 
I  or  car.  Wage  earnings  $800  to  1500  a 
;  week.  Medical  and  dental  benefits, 
I  bonus  and  tips. Opportunity  to  move  up. 
Call  (817)  860-3514,  or  send  resume:  K 
!  &  L  Distributors,  615,  W.  Main  St.,  Ste 
;  313,  Arlington.  TX  76010. 


,  CIRCULATION  MANAGER 
i  Major  Metro  Daily  and  Sunday  in  highly 
:  competitive  market  seeks  aggressive 
I  individual  with  high  energy  level  for  2 
I  spot.  Field  experience  and  single  copy 
'  knowledge  an  absolute  must!  This  is  a 
high  profile,  hands-on  position  not  a 
back-up  desk  job.  Send  complete, 
resume,  references  and  salary  history.  I 
All  information  will  be  held  in  strict  con¬ 
fidence.  Box  8164,  Editor  &  Publisher. 


Box  8129,  Editor  &  Publisher. 


RETAIL  AD  MANAGER 

Dynamic  50,000  daily  in  one  of  Ameri¬ 
ca's  toughest  most  competitive  top  1(X) 
markets.  Many  bright  young  staff  mem¬ 
bers  and  some  old  pros  need  training 
and  Inspiration  to  reach  potential.  You 
will  need  experience  in  a  broad  range  of 
newspaper  advertising — special  sec¬ 
tions,  promotions,  co-op,  local  and 
chain  accounts.  Quality  of  experience 
more  important  than  quantity. 

You  should  be  a  good  trainer  who  is  not 
afraid  to  take  charge  when  needed,  a 
leader  who  can  help  other  people  grow 
and  someone  who  always  looks  for  the 
next  challenge. 

Great  opportunity  for  someone  who  will 
go  the  extra  mile  for  professional  growth 
and  success  and  who  enjoys  shirt-sleeve 
management.  Newspaper  is  located  in 
the  Northeast  and  is  part  of  a  major 
NYSE  media  corporation.  Reply  in  strict 
confidence  including  salary  require¬ 
ments  to  Box  8148,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Northern  NJ  weekly  seeks  energetic 
sales  manager  not  afraid  of  competitive 
market.  Must  have  strong  sales/sales 
training/marketing  background.  Send 
resume  with  salary  requirements  to  Box 
7993,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER 
Experienced  circulator  needed  for 
20,000  PM  daily  and  Sunday.  Take 
charge  person  person  with  proven  ability 
to  reor^nize  home  delivery  system  work¬ 
ing  through  district  managers  with 
emphasis  on  customer  service,  carrier 
recruitment,  and  retention.  Must  have 
solid  dependable  background  in  all 
circulation  areas.  Excellent  opportunity 
for  current  number  2  person.  Send 
resume,  salary  history  and  references  to 
Publisher,  Kansas  City  Kansan,  901  N 
8th  St  Kansas  City,  KS  66101. 


CIRCULATION  DIRECTOR.  Zone  5. 
-I  medium-sized  AM  paper.  Must  have 
I  experience  with  TMC:,  adult  and  junior 
carriers  and  increased  market  penetra- 
I  tion.  Send  resume  to  Box8159,  Editor& 
i  Publisher. 


i  CIRCULATION  MANAGER 
j  Large  mid  Atlantic  newspaper  is  looking 
I  for  an  experienced  professional  to  super¬ 
vise  5  managers  in  the  growth  of  home 
I  deliveryandsinglecopysalesinourstate 
I  marketing  areas.  This  position  requires 
an  average  of  6  overnight  trips  a  month. 
Qualified  candidates  will  have  demon- 
I  strated  success  in  sales  and  manage¬ 
ment.  Experience  working  with 
independent  carriers  a  plus. 

Salary  low  $30's.  In  addition  we  offer  a 
company  car,  sales  incentives  and  an 
excellent  benefits  package.  Please  send 
I  resume  to  Box  8098,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
We  are  an  expanding  business  publica¬ 
tion  in  need  of  an  energetic  and  aggres¬ 
sive  idea  person.  Your  tele-marketing 
experience  will  be  a  real  plus.  Must  be 
able  to  apply  marketing  expetise  toward 
developing  a  successfuTcirculation  cam¬ 
paign.  Your  contribution  will  be  re¬ 
warded  with  top  salary,  benefits  and  a 
peformance  bonus.  E.  Coast  location.  If 
interested  call  or  send  resume  to: 

Dan  Hover,  Publisher 
Atlantic  Business  Chronicle 
1740  Century  Circle 
Atlanta,  GA  30345 

(404)  325-2992 


!  PHONE  ROOM  SUPERVISOR  PLUS 
I  35,0(X)  (paid  circulation)  weekly  news- 
{  paper  group  seeks  self-starter  with 
I  phone  room  supervisory  experience. 

Circulation  background  very  helpful. 
I  Must  have  proven  track  record  and 
leadership  ability.  Ideal  opportunity  for 
advancement  and  growth.  Good  salary 
and  benefits  package.  Please  send 
resume  with  wage  history  and  salaw  re¬ 
quirements  to  Roslyn  Denard,  The  Prin¬ 
ceton  Packet,  PO  Box  350,  Princeton, 
NJ  08542. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ASSISTANT  CIRCULATION  DIRECTOR 
for  40,000  Zone  6  AM  newspaper.  Must 
have  CIS  and  ABC  experience.  Send 
resume  and  salary  requests  to  Gary 
McKay,  Alexandria  Daily  Town  Talk,  PO 
Box  7558,  Alexandria,  LA  71306. 


ASSISTANT  CIRCULATION  MANAGER 
Eight  paper  (6-weekly,  2-twice  weekly) 
group  in  growth  market  is  looking  for  a 
hands-on  assistant  Circulation  Manager 
to  be  groomed  for  Circulation  Managers 
position.  Experience  with  daily  or  large 
weekly  group  necessary.  Must  be  a  roll- 
up-the  sleeve  manager  who  works  well 
with  and  motivates  people.  Must  have 
strength  in  circulation  promotion  and 
phone  room  operation.  News  dealers, 
carrier  and  motor  route  experience  a 
must.  Knowldgeof  mailroom  equipment 
and  operations  a  real  plus.  Great  area  in 
which  to  live  and  work  with  a  very  bright 
future.  Excellent  salary,  benefits  and 
working  conditions.  Send  resume,  salary 
history  and  requirements  to  William 
Bennett,  The  Princeton  Packet  Inc.,  PO 
Box  350,  Princeton,  NJ  08542. 


ASSISITANT CIRCULATION  MANAGER 
for  50,000  daily  newspaper  in  Joliet,  IL. 
Minimum  of  3  years  experience  in 
circulation,  strong  people  skills,  good 
salary/company  benefits.  Send  resume 
to  Herald  News,  300  Caterpillar  Dr, 
Joliet  IL  60436.  Att.  James  Tezak, 
Circulation  Director. 


CIRCULATION  MANAGER 

We  need  a  self  starting  leader  with  good 
organization  and  motivation  skills  to  lead 
circulation  effort  for  an  8,000  Zone  5 
daily.  Competitive  salary  and  benefits. 
Good  upward  potential.  Send  resume  to 
Box  8115,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Market  manager  for  National  news- 
paper.Responsibilities  include  manag¬ 
ing,  training  and  motivating  supervisors 
in  all  facets  of  circulation.  Planning  and 
implementing  promotions.  Must  have 
strong  communication  skills  and  leader¬ 
ship  abilities.  We  offer  excellent  salary 
benefits  and  advancement  opportuni¬ 
ties.  For  more  information  write  or  send 
resume  to  Box  8108,  Editor  &  Publisher. 


AREA  MANAGERS 

Immediate  openings  for  experienced 
newspaper  circulators.  If  you  have  what 
we're  looking  for-  2-3  years  experience, 
enthusiasm,  positive  attitude  and  the 
desire  to  succeed-  we  can  offer  in  addi¬ 
tion  to  just  a  job,  an  opportunity  to  grow 
and  advance  wth  an  established  award 
winning  newspaper.  Send  cover  letter 
and  resume  to  Personnel  Director,  The 
Leaf-Chronicle,  PO  Box  829,  Clarksville 
TN  37041. 


ASSOCIATE  PRODUCER/WRITER 
WPBT’s  national  show  "The  Nightly 
Business  Report"  has  an  opening  for  an 
Associate  Producen'Writer.  The  position 
is  responsible  for  assisting  the  producer 
on  the  day  to  day  prod  uction  of  the  show, 
along  with  rewriting  wire  copy  and  press 
releases  into  stories  for  broadcast.  The 
ideal  candidate  will  hae  a  college  degree 
with  major  coursework  in  journalism, 
mass  communication,  or  economics;  at 
least  6  months  of  journalism  experience 
and  a  comprehension  of  business  and 
economics.  Send  resume  to:  Personnel 
Administrator,  WPBT,  PO  Box  2,  Miami, 
FL  33261-0002.  An  Equal  Opportunity 
Employer,  M/F/H. 


MINORITY  COLLEGE  STUDENTS 
AND  RECENT  GRADS 
Come  to  the  Second  Annual 
Newsday  Minority 
Job  Opportunity  Conference 
Hofstra  University 
Hempstead,  N.Y. 

January  25  &  26,  1985 

For  interviews  with  recruiters  from  major  newspa¬ 
pers,  news  services  and  newspaper  groups  for  current 
and  future  entry  level  jobs  and  internships  as  reporters, 
photographers,  copy  editors  and  news  assistants.  Last 
year’s  recruiters  inciuded  The  New  York  Times,  New 
York  Daily  News,  Chicago  Sun-Times,  The  Boston 
Globe,  The  Dow  Jones  Newspaper  Fund,  The  Wall  Street 
Journal,  The  Washington  Post,  Los  Angeles  Times,  The 
Miami  Herald,  Capital  Cities  Communications  and  many 
more  large  and  small  dailies  from  the  eastern  U.S. 

Journalism  major  not  required.  No  charge.  Free 
lunch  both  days.  Convenient  to  transportation  and  affor¬ 
dable  housing.  Registration  deadline:  November  22, 1984. 

Registration  information:  JOC,  Community 
Affairs  Dept.,  Newsday,  Long  Island,  N.Y. 
11747.  (516)  454-2172. 


1  — - 

I  AWARD-WINNING  medium  size  West 
I  Texas  daily  needs  feature  writer  for  life- 
I  style  section.  Layout  and  know-how  and 
'  experience  would  be  a  plus.  Interested 
I  persons  should  write  Judy  Paine,  Living 
I  Editor,  The  Odessa  American,  PO  Box 
I  2952,  Odessa  TX.  Send  resume/clips. 
No  phone  calls  in  morning  please. 


ASSISTANT  CITY  EDITOR 
We  are  seeking  an  individual  with  strong 
skills  in  editing,  layout,  and  headline 
writing  for  an  award-winning  60,000 
circulation  daily  newspaper. 

Salary  competitive,  excellent  employee 
benefits.  Send  resume  to  Barbara  Henry, 
Executive  Editor,  Reno  Gazette  &  Jour¬ 
nal,  PO  Box  22000  Reno  NV  89520,  A 
Gannett  Newspaper. 


AUTOMOTIVE  WRITER 
Boston  based  sales  training/consulting 
!  firm  requires  creative,  versatile  writer 
I  with  solid  automotive  background.  Must 
be  able  to  handle  both  technical  product 
I  and  sales  technique  topics.  2-3  years 
I  experience  on  periodical  and  demon- 
I  strated  ability  to  work  accurately  and 
I  meet  deadlines.  Salary  commensurate 
with  expeience.  Non-returnable  samples 
I  and  resume  to  Box  8130,  Editor  &  Pub- 
I  lisher. 


I  Assistant  City  Editor - Features 

46,000  independently  owned 
I  Daily  in  Vancouver,  Washington 

Yes,  we’ll  pay  a  top  salary.  And  we’ll 
give  you  a  top  staff  to  work  with,  the 
budget  and  freedom  to  be  creative.  In 
return,  we  ask  that  you  have  at  least  two 
years’  experience  as  a  supen/isor  and  the 
skill  to  generate  top  reader  interest  in  a 
hard-driving  newspaper  in  a  highly  com¬ 
petitive  market.  The  Columbian  is  look¬ 
ing  for  an  assistant  city  editor  to  coordin¬ 
ate  feature  coverage  including  daily  fea¬ 
tures  page,  weekly  entertainment  tab, 
weekly  tv  magazine  and  special  section. 
You  must  also  possess  the  skills  and 
experience  to  fill  in  on  the  city  desk. 

Great  staff,  great  paper.  Consistent 
award  winner.  Fifty-seven  person  news/ 
editorial/photo  staff.  Progressive  man¬ 
agement  philosophy.  Attractive,  modern 
plant. 

Plenty  of  challenges:  competition 
from  Portland,  OR,  metro  daily  10  mi¬ 
nutes  away;  and  keeping  newspaper  vital 
in  face  of  electronic  media. 

Great  place  to  live.  Located  90  mi¬ 
nutes  from  ocean  beaches  and  Mt.  Hood 
skiing.  Booming  economic  area  of 
200,000.  Emerging  electronics 
industry. 

Ideal  profile:  two  years’  supervisory 
experience;  proven  ability  in  team  build¬ 
ing,  delegation,  conflict  resolution; 
excellent  news  and  photo  judgment; 
committed  to  writing  and  photo  quality; 
degree  in  journalism  or  related  area,  pre¬ 
ferred. 

Will  start  you  between  $2,315  and 
$2,724  a  month,  depending  on  your  su¬ 
pervisory  experience,  editing  skills  and 
I  other  talent.  Excellent  fringe  benefit 
package  including  27  paid  days  off 
annually  and  employee  stock  plan. 

Even  if  you’re  really  happy  in  your 
present  job — we  think  you’ll  be  happier 
here.  Tell  us  about  yourself  in  a  resume 
and  letter.  Send  5  clips  of  your  own  stor¬ 
ies  and  5  clips  of  major  stories  or  series 
you  edited-coordinated  to  Ann  Michael, 
PO  Box  180,  Vancouver,  WA  98666. 

I  Equal  Opportunity  Employer 


BUSINESS  REPORTER-We’re  looking 
for  some  one  skilled  in  walking  the  line 
between  labor  and  management,  while 
providing  the  inside  story  on  local  busi¬ 
ness  developments.  We’re  a  55,000  PM 
daily.  Send  resume  to  Saul  Shapiro, 
Executive  Editor,  Waterloo  Courier,  PO 
Box  540,  Waterloo,  lA  50704. 

EDITOR  t 


BUSINESS  REPORTER-  The 
Indianapolis  News,  a  6-day-a-week, 
135,000  circulation  afternoon  paper, 
seeks  an  aggressive  business  reporter 
who  knows  the  difference  between  style 
and  substance.  Business  reporting 
experience  preferred;  initiative  and 
intelligence  a  must.  Midwest  applicants 
preferred.  Send  resume  and  clips  to 
Frank  Caperton,  Managing  Editor, In¬ 
dianapolis  News,  PO  Box  145, 
Indianapolis  IN  46206. 


BUSINESS  EDITOR/REPORTER 
A  management  role  as  head  of  3-person 
team.  Work  for  editors  who  think  busi¬ 
ness  is  one  of  the  most  important  beats 
at  newspaper  worthy  of  page  1  every  day. 
Live  in  growing,  exciting  N.  California 
community  not  far  from  San  Francisco 
mountains.  Excellent  starting  salary, 
benefits.  Four  years  business  reporting 
experience,  go<^  writing  required.  Write 
to  Jim  Hushaw,  Managing  Editor,  Stock- 
ton  Record,  Box  900,  Stockton,  CA 
95201. 


CITY  EDITOR  sought  for  13,000  central 
New  York  daily.  Looking  for  an  energetic 
individual  with  solid  reporting  and  edit¬ 
ing  background  to  share  responsibility 
for  providing  leadershipand  direction  for 
newsroom  staff  of  13.  Experience  in 
copy  editing,  layout  and  working  with 
reporters  necessary.  Apply  to  Managing 
Editor,  Cortland  Standard,  110,  Main 
Street,  Cortland,  NY  13045. 


COPY  EDITOR  needed  on  fast  paced 
Zone  2  suburban  AM  tabloid.  Must  be 
able  to  direct  staff  and  learn  layout  and 
punchy  headline  writing.  Salary  ranges 
from  $25,000  to  $39,000  based  on 
experience.  Ample  benefits,  good  place 
to  live,  opportunity  for  advancement. 
Box  8114,  Editor  &  Publisher. 


CAPITOL  REPORTER-major  Midwest 
daily  in  Zone  7  seeks  a  skilled,  energetic 
professional  to  cover  state  government 
and  politics.  Reporter  will  work  out  of 
state  Capitol  bureau.  We  want  a  candi¬ 
date  who  can  hustle  both  daily  breaking 
news  and  step  back  and  put  togethe  ma¬ 
jor  takeouts  on  important  issues  and 
people.  Cand  date  should  have  5  years  of 
experience.  Send  resume,  clips  and  re¬ 
ferences  to  Box  8134,  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR-The  Odessa  American 
has  an  immediate  opening  or.  its  six- 
person  desk  for  a  skilled  copy  editor  with 
experience  in  graphics,  layout  and  color 
design.  Send  resumes  to: 

The  Odessa  American 
David  Burch.  News  Editor 
PO  Box  2952 
Odessa,  TX  79760 


CITY  EDITOR 

An  unusual  opportunity  on  a  growing, 
120,000  daily  in  a  booming  area  of 
Southern  California.  Send  detailed 
resume  with  references  to  Editor,  The 
Press  Enterprise,  Box  792,  Riverside, 
CA  92502. 


Copy  editor  with  strong  layout  and  word 
skill  sought  for  30,000  PM  daily.  Must 
be  productive  under  deadline  pressure. 
Send  resume  and  design  samples  to  Lin¬ 
da  Tufano,  PO  Box  768  St  Cloud,  MN 
56302. 


COPY  EDITOR  for  unique  position  with 
the  world’s  largest  on-line  agricultural 
database.  Must  oe  fast  reader,  computer 
literate  and  knowledgeable  of  world 
affairs.  Prefer  minimum  1  year  daily  or 
weekly  experience.  Send  descriptive  let¬ 
ter  and  resume  (NO  phone  calls)  to:  Dave 
Skoloda,  Agridata  News  Sen/ice,  330  E. 
Kilbourn  Ave.  Milwaukee  Wl  53202. 
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COPY  EDITOR  for  mid-size  east  Texas  I 
daily.  Prefer  experience,  but  will  consid-  j 
er  sharp  beginner.  Send  resume,  work 
sample  and  references  to  Box  8168. 
Editor  &  Publisher.  j 

_ I 

COPY  EDITOR  -  Solid  grammatical,  j 
headline  writing,  and  layout  skills.  | 
55,000  PM  daily.  Send  resme  and  | 
examples  of  work  to  Saul  Shapiro,  Exec¬ 
utive  Editor,  Waterloo  Courier,  PO  Box  | 
540,  Waterloo,  lA  50704.  | 


COPY  EDITOR  I 

Large  daily  in  Zone  5  is  seeking  editors 
for  positions  on  the  night  desk.  Must  be 
familiar  with  the  basic  rules  of  English 
grammar,  punctuation,  and  accepted 
journalistic  style.  Will  be  expected  to  ' 
stay  abreast  of  news  developments  in  I 
world,  state  and  community.  Must  be  I 
capable  of  writing  accurate  and  bright  | 
headlines.  Design  and  layout  experience 
an  asset.  We  are  an  equal  opportunity 
employer.  Box  8174,  Editor  &  Pub-  ! 
lisher. 


COPYEDITOR:  Southern  California  daily 
seeks  ambitious  copy  editor  with  at  least 
four  years  desk  and  supervisory  ! 
experience.  Strong  layout  ability  and  i 
graphics  interest  needed.  Fully  pagin-  j 
ated  operation  offers  good  opportunity 
for  advancement.  Call  Star-News  at 
818-578-6450  and  ask  for  managing  | 
editor  or  news  editor.  All  follow-up  mail  I 
applications  to  Hall  Daily,  Managing 
Editor,  Star-News,  525  E.  Colorado  ] 
Blvd,  Pasadena  CA  91109.  i 


EXPERIENCED  REPORTER  wanted  for 
temporary  opening  on  city  staff  of 
42,000  circulation  AM  daily.  May  work 
into  permanent  positon.  Will  consider 
recent  grad  if  credentials  are 
extraordinaiv  .  Send  resume,  clips  to 
David  Wakefield,  City  Editor,  Waterbury 
Republican,  PO  Box  2090,  Waterbury, 
CT  06722.  No  phone  calls. 


EDITORIAL  WRITER 
Politically  independent  metropolitan 
daily  in  Zone  2  seeks  editorial  writer  with 
strong  qualifications  and  a  minimum  of 
5  years'  experience  in  newspaper  work. 
Experience  in  editorial  writing  desirable 
but  not  essential.  Excellent  Publisher. 
An  Equal  Opportunity  Employer.  Reply 
Box  8121,  Editor  &  Publisher. 


ENTERPRISING  REPORTER  wanted  for 
the  Southern  Illinoisan  newspaper  a 
32,000  daily,  recently  named  winner  of 
the  1984  Associated  Presss  General 
Excellence  Awaerd,  is  seeking  a  bright, 
ambitious  reporter.  Daily  newspaper 
experience  a  must.  Competitive  pay, 
good  benefits,  excellent  opportunity  tor 
growth  and  advancement.  Looking  for  a 
reporter  who  can  develop  story  ideas  and 
go  beyond  routine  reporting.  We  go  at  a 
breakneck  pace,  but  it  pays  off.  Send 
resume,  clips  and  professional  refer¬ 
ences  to  Suzanne  Eddingfield,  Per¬ 
sonnel  Manager,  Southern  Illinoisan, 
Box  2108,  Carbondale,  IL  62901. 


EDITOR  I 

Top  career  opportunity  in  a  major 
publishing  company  is  available  as  edi-  | 
tor  of  Federal  Times,  independent  week-  j 
ly  for  those  in  public  service.  Send  I 
resume  with  details  of  background  in  | 
print  journalism  and  knowledge  of  feder-  1 
al  bureaucracy,  along  with  covering  let-  | 
ter  with  salary  requirements  to  Human  i 
Resources  Dept.,  Editor  Position,  The  | 
TimesJournal  Company,  Springfield,  VA  i 
22159.  EOE.  I 


EXPERIENCED  PROMOTION.'PR  WRIT¬ 
ER,  accurate  and  fast.  Photo  and  page 
layout  backgrond  desirable.  Over  Ib^K 
and  full  benefits.  Write  Bob  Smith,  Na¬ 
ples  Daily  News,  PO  Box  7009,  Naples, 
FL  33940. 


EXPERIENCED  DESKPERSON  is  | 
needed  by  aggressive  daily  with  three  : 
editions  to  handle  wire  copy  editing  and  { 
general  layout  under  deadline  pressure.  i 
A  challenging  job  with  opportunity  for  | 
advancement.  Send  letter,  resume,  and 
a  few  writing  and  layout  samples  to  Chris  | 
Powell,  M.E.,  Journal  Inquirer,  Man-  ; 
Chester  CT  06040.  I 

EDITOR  for  102  year  old  suburban  daily  I 
Dallas  newspaper  and  new  weekly  paper.  ; 
Responsibilities  include  newsroom  ' 
planning,  high  local  story  count,  edito-  ; 
rial  writing  and  reporting.  Contact  Greg  j 
Michales,  Mesquite  Nes,  PO  Box  136,  ! 
Mesquite  TX  75149.  ! 


20,000  circulation  Florida  coastal  daily 
seeks  sports  night  wire  editor  with 
experience  with  VDTs,  layout  and 
sportswriting.  Must  be  industrious,  non 
smoker,  journalism  degree.  Send 
resume  and  salary  requirement  to  Box 
8158,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  reporter 
needed  for  a  growing  Northern  VA  daily. 
Send  resume,  clips  and  salary  require¬ 
ments  to  The  Star  Exponent  PO  Box  111, 
Culpepper  VA  22701. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


JOB-MATCHING  SERVICE  1 

FOR  JOURNALISTS  I 

We  put  your  resume  on  computer  for  6  | 
months.  When  an  editor  with  an  opening  | 
contacts  us,  we  search  our  computerized  j 
applicant  pool  and  give  the  editor  a  list  of  I 
candidates.  Job  Bank  is  owned  by  former  ; 
editors  who  have  contacts  nationwide. 
For  an  application  or  information  write  ! 
Job  Bank,  1909CinnaminsonAve.,Cin-  j 
naminson,  NJ  08077  or  call  Director, 
Debra  Bissinger  at  (609)  786-1910.  i 


KIPLINGER  FELLOWSHIPS  IN  I 

PUBLIC  AFFAIRS  REPORTING  | 

Journalists  with  two  or  more  years’  ! 
experience  are  invited  to  apply  to  the  | 
Kiplinger  Graduate  Program  in  Public 
Affairs  Reporting  at  the  Ohio  State  Uni¬ 
versity.  Yearlong  program,  beginning 
Sept.  25,  1985,  leads  to  a  master’s 
degree  in  journalism.  The  ten  Fellows 
appointed  receive  free  tuition  and 
monthly  stipends.  Selection  is  competi¬ 
tive.  Write  to:  John  Wicklein,  Kiplinger 
Professor,  School  of  Journalism,  OSU 
242  Wesy  18th  Ave  Columbus  OH  i 
43210. 


MEDICAL  SCIENCE  REPORTER  for  ma¬ 
jor  metro.  Must  be  able  to  handle  in- 
depth  assignments  and  stay  on  top  of 
daily  beat  coverage.  Zone  5.  Box  8128, 
Editor  &  Publisher. 


E&P 

Classifieds 

212-675-4380 


MAJOR  METRO 

Dynamic,  fast-growing  metro  seeks: 
—Assistant  features  editor  to  handle 
supenrision  and  editing  of  the  daily  sec¬ 
tion. 

— Layout  editor  to  design  fashion  and 
magazine  pages.  (Experience  with  fash¬ 
ion  IS  required.) 

—Reporter  to  cover  religion,  concentrat¬ 
ing  on  enterprise  and  hard-news  stories, 
reporting  to  the  city  desk. 

Candidates  should  have  five  years’ 
experience  on  a  daily.  Minorities  encour¬ 
aged  to  apply.  Top  salary  and  benefits. 
Box  8100,  Editor  &  Publisher. 


LIFESTYLE-'FAMILY  EDITOR:  Morning 
Herald,  Hagerstown  Maryland, 
experienced  preferred  salary  com¬ 
mensurate  with  experience.  Send 
resume  salary  requirements  to  Personnel 
Dept.,  Herald  Mail  Compnay,  PO  Box 
439,  Hagerstown,  MD  21740. 


MANAGING  EDITOR  reports  to  editor  at 
award-winning  growing  northern  VA  dai¬ 
ly.  Must  have  demonstrated  ability  in 
layout,  editing,  organizational  and 
leadership  skills.  Send  resume  and 
examples  of  work  and  salary  history  to: 
The  Star  Exponent.  PO  Box  1 1 1  Culpep¬ 
per,  VA  22701. 


MEDICAL  WRITER 

The  Orange  County  Register  is  looking 
for  the  right  person  to  cover  medical  sci¬ 
ence,  technology  and  health  care 
delivery  in  Orange  County,  a  metropoli¬ 
tan  area  of  more  than  2  million  people. 
We  want  an  accomplished  reporter  and 
writer  with  a  keen  understanding  of  how 
readers  are  affected  by  developments  in 
these  rapidly  changing  fields.  Salary 
negotiable.  Please  submit  resume  and 
writing  samples  tO: 

Garo  R.  Lycan 
AMEvOperations 
The  Register 
625  N  Grand  Ave 
Santa  Ana,  CA  92701 


MANAGING  EDITOR  for  ABC  suburban 
6  day  daily.  Zone  6.  Want  experienced, 
full  Charge  person  with  ability  to  direct, 
motivate.  $22.5 — $25M.  Tell  it  all  to 
Box  8146,  Editor  &  Publisher. 


MANAGING  EDITOR:  Small  suburban 
daily  seeks  newsroom  leader  with  layout, 
pasteup,  writing  experience.  Must  direct 
staff,  layout  front  page,  write  occasional 
story  and  editorials.  Nights.  Converting 
to  VDT  next  spring.  Northeast  corridor. 
Send  clips  and  salary  requirements  with 
first  letter.  Write  Box  8163,  Editor  & 
Publisher. 


NEW  YORK  based  daily  financial  news¬ 
paper  seeks  a  financial  reporter  to  cover 
banking/financial  services  industries 
development.  Must  have  experience 
covering  finance  and  corporate  strategy 
stories.  Reply  Box  8131,  Editor  &  Pub¬ 
lisher. 


NEWS  EDITOR 

The  Virginian  Pilot,  a  140,000  plus  AM 
weekday  metro  with  225,000  circula¬ 
tion  on  weekends,  is  looking  for  an  editor 
to  oversee  the  content,  appearance  and 
production  of  the  main  news  section. 
We  need  a  tireless  leader  who  can  moti¬ 
vate  a  staff,  exercise  mature  judgment, 
produce  attractive  display  pages,  and 
bring  it  all  together  on  deadline.  Don’t 
apply  unless  you  can  document  a  record 
of  growth  and  management  success  on  a 
progressive  daily. 

Clips,  resume,  references  and  salary  re¬ 
quirements  too  should  be  forward^  to 
Dave  Addis,  Night  Managing  Editor,  The 
Virginian  Pilot,  150  West  Brambleton 
Ave  Norfolk.  VA  23510. 


RESPECTED  Zone  2  weekly  seeks  repor¬ 
ter  for  hard  news  and  bright  features. 
Box  8162,  Editor  &  Publi^er. 


NATIONS  LEADING  media  research  and 
consultation  firm  seeks  newspaper  spe¬ 
cialist  for  growing  division.  Must  have 
solid  background  and  experience  in 
editorial  production,  circulation  and 
advertising.  Please  send  resunre,  cover 
letter  and  references  to  Dan  Bormann, 
Vice  President,  Frank  N.  Magid  Associ¬ 
ates  Inc.,  1  Research  Center.  Marion,  lA 
52302. 


NEWS  EDITOR,  some  editing,  some 
reporting.  CounW  seat  weekly.  Salary 
open.  Contact  Paul  Barger,  Tribune- 
News,  Box  L,  Holbrook  AZ  86025  (602) 
524-6203. 


I 
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One  of  Northern  California’s  best 
medium-sized  daily  newspapers  will 
need  an  experienced  editor  with  good 
credentials  in  front  end  computer  sys¬ 
tems  early  in  1985.  Background  must 
include  supervisory  experience  on  a  good 
copy  or  sports  desk  and  professional 
experience  on  one  or  more  newspaper 
front  end  systems.  Will  be  expected  to 
design  formats  for  a  SI  I  system/train 
staff  and  coordinate  with  computer  room 
and  production  personnel.  Only  persons 
with  experience  in  both  newsrooms  and 
computers  will  be  considered.  An  ability 
to  speak  some  Spanish  is  an  asset. 
Excellent  salary  and  benefits.  Send  a 
complete  resume  and  a  cover  letter 
including  references,  salary  history  and 
career  expectations  to  Box  8 161,  Editor 
&  Publisher. 


PRESTIGIOUS co-published  weeklies  in 
semi  rural  but  cosmopolitan  seaside 
community  needs  reporter  to  join  8- 
member  editorial  staff.  Experience  pre¬ 
ferred.  must  have  car,  camera.  Write 
Peter  B.  Boody,  Editor, The  South¬ 
ampton  Press,  Box  1207,  Southampton, 
NY  11968. 


SOLO  8UREAU:  Rogersville  Tennessee, 
for  46,0<X)  A  M,  P.M. requires  general 
news  reporting  experience,  strong 
initative  and  organization.  We  prefer  2  or 
more  years  solid  news  experience,  some 
one  already  in  and  familiar  with  this 
region.  With  references  and  salary 
expectation  ready.  Call  1-3  or  7-9  PM 
October  22-26  only  to  John  McClelland, 
City  Editor,  Kingsport  Times- 
News.(615)  246-8121. 


SEVEN  DAY  MORNING  PAPER  in  Flor¬ 
ida  with  20,000  circulation  seeks 
experienced  industrious  night  wire  edi¬ 
tor,  non  smoker.  Send  resume  and  salary 
r^uirement  to  Box  8 1 57,  Editor  &  Pub¬ 
lisher. 


SPORTS  INFORMATION  DIRECTOR  full 
time  sports  information  director  for 
division  II  University  in  New  England. 
Responsible  for  promotion  of  12  NCAA 
teams,  with  emphasis  on  basketball. 
Maintain  stats,  prepare  media  guide, 
write  press  releases,  plan  sports  promo¬ 
tion  strategy.  Ideal  chance  for  number 
two  person  looking  to  move  up.  Mini¬ 
mum  of  2  years  sportswriting  experience 
or  I  year  as  assistant  SID.  Box  8170, 
Editor  &  Publisher. 


SPORTS  EDITOR 

We  need  a  manager  for  our  sports 
department  team.  Our  sports  editor 
needs  to  be  a  good  reporter  and  col¬ 
umnist  and  must  be  equally  good  as  edi¬ 
tor  and  manager.  Duties  include  budget 
administration,  planning  and  personnel 
supervision  for  the  department.  In  re¬ 
turn,  you  get  plenty  of  independence  and 
support  in  time  to  provide  our  readers 
with  the  best,  most  complete  sports  sec¬ 
tion  possible.  We  are  a  quality  conscious 
34,000  AM  daily  in  Zone  3.  Send 
resume  and  work  samples  to  Box  8116, 
Editor  &  Publisher. 


THE  DONREY  MEDIA  GROUP  is  in  a 
period  of  rapid  growth.  As  a  result,  we 
regularly  need  career-oriented,  pro¬ 
fessional  journalists. 

We  need  people  who  have  just  begup 
their  careers  as  well  as  those  who  have 
beein  in  the  field  for  many  years.  Donrey 
owns  51  daily  and  55  non-daily  news¬ 
papers,  as  well  as  broadcast  stations, 
outdoor  advertising  compaies  and  cable 
televison  companies  in  20  states,  pri¬ 
marily  in  E&P  Zones  5,  6,  8  and  9. 

If  you  are  interested  in  a  company  pro¬ 
viding  advancement  opportunities, 
please  send  a  resume  to  Personnel 
Director,  Donrey  Media  Grou,  Post  Office 
Box  1359,  Fort  Smith,  AR  72903.  All 
letters  and  resumes  will  be 
acknowledged. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


EDITORIAL 


SENIOR  WRITING  (Washington.  DC) 
position  requires  proven  record  of  writing 
skills  and  broad  range  of  allied 
experience,  as  well  as  excellent  contact 
with  Washington  based  media.  Top  con¬ 
sideration  will  be  given  to  qualified 
candidate  with  Vietnam  era  military 
experience.  Knowledge  of  veterans' 
affairs  helpful.  Send  complete  resume, 
copies  of  writing  samples  and  salary  re¬ 
quirements  to:  Assistant  Director  of 
Communications,  Disabled  American 
Veterans,  PO  Box  14301,  Cincinnati, 
OH  45214.  No  phone  calls  please. 


SPORTS  REPORTER-Growing  PM  daily 
needs  sports  reporter  to  fill  out  4  person 
staff.  Heavy  but  not  total  emphasis  on 
local  sports  news  and  features. 
Experience  preferred.  Send  resume, 
clips  and  references  to  Sports  Editor, 
The  Gastonia  Gazette,  PO  Box  1583,  j 
Gastonia,  NC  28053.  | 


EDITORIAL  { 

PAGE  i 

EDITOR  I 

We  are  looking  for  a  good  writer  with  1 
wide  interests  and  an  analytical  mind.  I 
We  need  a  man  or  woman  who  can  write  | 
bright,  forceful  well-reasoned  editorials  ! 
andatthesametimegetpeoplefromthe  ! 
community  to  write  about  their  views  on 
local  issues. 

This  is  the  No.  1  spot  on  a  two-person 
operation  handling  the  editorial  page  for 
our  six-day,  58,0C)0-circulation  news¬ 
paper  located  35  miles  from  New  York 
Ci^.  The  right  person  will  be  someone 
with  at  least  several  years  of  newspaper 
experience  and  background  in  news 
reporting  and  editing  as  well  as  editorial 
writing. 

If  you  are  interested,  please  send  a 
resume  and  samples  of  your  recent 
editorials  and  editorial  pages.  In  a  letter 
tell  us  your  salary  expectations  and  your 
ideas  about  how  to  put  together  an  out¬ 
standing  editorial  page.  Send  to  Charles 
Nutt,  Executive  Editor,  The  Courier- 
News,  PO  Box  6600,  Bridgewater,  NJ 
08807.  A  member  of  the  Gannett  group 
and  an  equal  opportunity  employer. 


PUBLIC  RELATIONS 
WRITER-EDITOR 


Excellent  opportunity  for 
experienced,  capable  writer 
in  major  Texas  city.  Require 
college  degree,  preferably 
in  journalism  or  related  field, 
and  demonstrated  ability  to 
handle  diverse  writing 
assignments.  This  man¬ 
agement  position  pays  in 
excess  of  $20,000  annually. 
Benefits  and  promotional 
opportunities  are  excellent. 
Mobility  a  must.  Send 
resume  and  copies  of  best 
writing  samples,  which  will 
not  be  returned,  to: 

Box  8110 

Editor  &  Publisher 


An  Equal  Opportunity  Employer 


EDITORIAL 


CITY  HALL  REPORTER  j 

Medium-sized  daily  (43,000)  and  Sun-  j 
day  (47,000)  in  Zone  5  seeks  a^ressive  ! 
reporter  who  has  a  flair  for  writing  and  j 
knows  how  to  dig  for  the  story  behind  the  | 
story.  Send  resume,  3  of  your  best  clips  i 
and  salary  requirements  to  Box  8099,  i 
Editor  &  Publisher. 


SPORTS  EDITOR  for  small  daily  in  Zone  1 
5.  Must  be  well  organized  to  coordinate 
coverage  in  2  county  area.  Photo 
experience  not  necessary,  but  helpful. 
Send  resume.  Box  8175,  Editor  &  Pub¬ 
lisher. 

THE  SAUDI  GAZETTE  English  Daily  j 
Newspaper  in  Jeddah,  Saudi  Arabia,  is  ' 
inviting  applications  from  sub-editors 
and  reporters,  with  a  minimum  of  three 
years  experience  at  a  daily  paper,  to  work 
in  Jeddah.  Resume  to  be  sent  to  Tadeusz 
A.W.  Karwecki,  Managing  Editor,  PO 
Box  5576,  Jeddah-21432,  Saudi 
Arabia. 


TALENTED  SPORTSWRITER  with 
organization  abilities  who  likes  to  work 
with  the  sports  community  sought  for 
rapidly  growing  daily  in  college  town  near 
New  Orleans.  Call  Managing  Editor, 
Dennis  Gruse  at  (504)  345-2333  or 
write  Daily  Star,  PO  Box  1149,  Ham¬ 
mond,  LA  70404.  Include  clips. 


WE  NEED  A  GOOD  ONE:  A  versatile  jour¬ 
nalist  who  is  a  reporter  and  writer  first, 
with  layout  and  photography  skills  that 
aren’t  far  behind.  Covering  the  business 
and  industry  of  Wyoming's  richest  coun¬ 
ty  is  the  nucleus  of  this  beat,  along  with 
general  assignments.  As  the  state’s  No. 
1  daily,  we  need  a  hard-working, 
imaginative  contributor  to  help  keep  us 
there.  In  addition  to  the  challenge,  you'll 
find  company  benefits  that  include 
100%  paid  madical  insurance.  Send  us 
your  resume,  references  and  returnable 
clips  today.  No  phone  calls  please.  The 
News-Record,  Box  3006,  (jillette,  WY 
82716. 


WANTED  an  astute  copy  editor  to  work 
slot  on  award  winning  38,000  circula¬ 
tion  PM.  Experience  helpful,  but  not 
necessary.  Fully  electronic.  Send 
resume  to  Judith  Wylie,  The  Jackson 
Sun,  PO  Box  1059,  Jackson,  TN  38302. 


WIRE  EDITOR  Zone  4  daily  immediate 
opening.  Must  be  strong  in  layout,  head 
writing,  copy  editing.  VDT  experience  a 
must,  good  benefits  and  competitive  sal¬ 
ary.  Send  resume  and  salary  require¬ 
ments  to  Box  8070,  Editor  &  Publisher. 


ZONE  6  suburban  daily  needs  reporter 
who  can  also  work  a  darkroom.  Salary 
based  on  experience.  Box  8125,  Editor 
&  Publisher. 


UBRARY 


MAJOR  MORNING  &  AFTERNOON  pub¬ 
lications  are  looking  for  a  newspaper 
librarian  to  take  us  into  the  electronic 
era.  We  need  a  skilled  supervisor  with 
some  experience  in  an  electronic 
information  system.  We  are  in  a  fast 
growing  sunbelt  market.  Send  letter  and 
resume  to  Box  8012,  Editor  &  Publisher. 


MAILROOM 


MAILROOM  MANAGER  Department 
head  status.  $300  per  week  plus 
incentive  bonus.  Newspaper  operation 
plus  largest  shopper  distribution  pro¬ 
gram  in  our  state.  Zone  3.  We  need  an 
individual  who  can  run  our  mailroom  like 
a  top  during  peak  period.  Latest  equip¬ 
ment  available  including  completely 
computerized  mailing  system.  Solid 
opportunity  for  growth  with  our  com¬ 
pany.  Phone  Joe  Craig  (304)  265-3333. 


_ MAILROOM _ 

MAILROOM  MANAGER  must  have 
experience  with  all  types  of  mailroom 
equipment,  maintenance,  minor  re¬ 
pairs,  adjustment  and  operation.  Large 
operation  daily  with  multi-weeklies  in 
Zone  9  with  major  national  newspaper 
company.  Send  resume  and  salary  his¬ 
tory  to  Box  8132,  Editor  &  Publisher. 


MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates  Inc., 
has  immediate  opening  for  a  qualified 
field  sen/ice  representative  responsible 
for  installation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportuni¬ 
ties  and  excel  lent  benefits.  Send  resume 
to  Graphic  Management  Associates  Inc., 
11  Main  Street,  Southboro,  MA  01772. 


MAILROOM  FOREMAN 
Night  shift  for  AM  newspaper. 
Immediate  full-time  position  available 
for  qualified  person.  Responsibilities 
will  include:  Mechanical  techniques, 
knowledge  of  Kansa  320  or  480 
i  inserting  machine,  administrative  skills 
I  with  the  capability  to  perform  and  direct 
I  varied  duties  within  a  deadline.  Salary 
■  competitive  with  excellent  benefit  pack¬ 
age.  Send  resume  of  past  5  years 
experience  and  salary  requirements  to 
Box  263,  c/o  Antelope  Valley  Press,  PO 
Box  880  Palmdale  Ca  93550 


MARKETING  RESEARCH 


MARKETING  RESEARCH  MANAGER 
The  Columbus  Dispatch  and  Citizen 
Journal  seeks  a  professional  newspaper 
market  researcher  tor  the  position  of 
Marketing  Research  Manager.  Position 
responsible  for  developing  research 
studies  through  tabulation  and  analysi'.., 
maintaining  computerized  database  and 
retrieval  systems  and  giving  sales  pre¬ 
sentations  to  advertisers.  Position  re¬ 
quires  thorough  knowledge  of  quantita¬ 
tive  and  qualitative  research  techniques, 
basic  salesmanship,  familiarity  with 
computerized  database  and  retieval  sys¬ 
tems  as  well  as  superior  interpersonal 
skills.  We  are  seeking  an  individual  with 
a  bachelors  degree  in  marketing  journal¬ 
ism  or  research  and  a  minimum  of  3 
years  newspaper  marketing  experience. 
Masters  degree  strongly  preferred.  Must 
have  demonstrated  ability  to  write  sales 
presentations  and  to  create  data  from 
which  presentations  are  derived.  We 
offer  a  competitive  salary  along  with  an 
outstanding  benefit  package  in  a  dynam¬ 
ic  and  fast  growing  midwest  city.  You 
may  submit  your  resume  to:  The 
Department  of  Employee  &  Labor  Rela¬ 
tions,  The  Columbus  Dispatch,  34  S. 
3rd  St.,  Columbus,  OH  43216.  All  repl¬ 
ies  will  be  kept  confidential.  An  Equal 
Opportunity  Employer. 


PHOTOJOURNAUSM 


THE  STATE  JOURNAL-REGISTER  in 
Springfield,  Illinois  is  seeking  a  photo¬ 
grapher  for  its  5-person  staff.  Applicants 
must  possess  a  proficiency  in  studio 
illustration  in  addition  to  versatility  in 
news,  feature  stories,  sports  and  general 
assignment  work.  We  offer  new  facilities 
and  a  stimulating  atmosphere  at  a  capit¬ 
al  city  newspaper  that  appreciates  and 
displays  quality  photojournalism.  Re¬ 
sumes  and  portfolios  to:  Barry  Locher, 
Photography  Editor,  The  State  Journal- 
Register,  1  Copley  Plaza.  Springfield,  IL 
62705.  An  Equal  Opportunity 
Employer. 


_ PRODUCTION _ 

SECOND  SHIFT  foreman  needed  for 
expanding  Charlotte,  North  Carolina 
printing  company.  Experience  on  Goss 
Community  essential.  Excellent  salary 
and  benefits.  Call  Ed  Haggy  (704)  597- 
9770. 


HELP  WANTED 


PRESSROOM 


I  ASSISTANT  PRESSROOM 
FOREMAN 

I  The  Seattle  Times  a  quality  metro  paper 
in  the  Northwest,  is  looking  for  an  Assis¬ 
tant  Pressroom  Foreman.  This  individual 
will  be  familiar  with  letterpress  and 
offset,  have  2-3  years  of  successful 
supen/ision  and  the  capability  to  handle 
attendant  administrative  duties.  Quality 
conscientiousness  is  a  must.  Team 
building  and  the  ability  to  work  and  com- 
1  municate  with  other  areas  of  production 
I  and  other  departments  also  required. 

Excellent  benefits,  salary  depending  on 
experience.  Send  resue  to  R.C.  Follett, 
The  Seattle  Times,  PO  Box  70,  Seattle, 
WA  98111.  M/F/H.  An  Equal  Opportu¬ 
nity  Employer. 


MANAGER  PRINTING  AND  PRE¬ 
PRESS.  Exciting  Opportunity.  We  are 
looking  for  a  hands-on  leader  to  direct 
our  Web  pressroom,  paste-up  and  com¬ 
position  area,  camera  and  stripping/ 

I  plate  department.  We  are  a  young,  rapid- 
j  ly  growing,  dynamic  divison  of  Harte- 
I  Hanks  Communications  and  the  right 
:  person  will  be  provided  with  a  bright  ru- 
I  ture  and  a  working  environment  which 
fosters  growth  and  development  of  its 
I  team  members.  Responsibilities  include 
I  scheduling,  budgeting,  hiring,  training, 

I  quality  and  inventory  control  for  a  year- 
i  round  24  hour  a  day  operation.  This  is  a 
;  challenging  position  which  reuqires 
I  working  Knowledge  of  the  entire  produc¬ 
tion  cycle  gained  through  successful 
!  experience.  Applicant  must  have 
I  demonstrated  an  ability  to  deal  with  peo¬ 
ple  in  an  effective  and  dignified  manner. 
We  offer  a  general  MB(J  plan,  medical 
benefits,  life  insurance  and  a  salary 
based  on  your  experience.  Send  resume 
and  cover  letter,  including  your  growth 
and  compensation  history  to  Box  8169, 
Editor  &  Publisher.  We  are  located  in  the 
Southwest/N. Mexico  area. 

PRESSROOM  SUPERVISOR 
Growing  Zone  2  daily  seeks  supervisor 
with  experience  on  single  and  double 
width  presses.  Strong  managerial  skills 
to  handle  hiring,  training,  scheduling 
and  quality  control.  Excellent  starting 
salary  and  rapid  advancement  for  the 
person  who  can  handle  this  job.  Send 
resume  and  salary  requirements  to  Box 
8079,  Editor  &  Publisher. 

i - 

_ PRESSROOM _ 

COMPOSING  ROOM  SUPERVISOR  for  4 
Zone  6,  suburban  papers  including  1 
daily.  Salary  based  on  experience.  Box 
8124,  Editor  &  Publisher. 


COPY  EDITING  FINANCIAL 
Major  international  investment  firm 
offering  excellent  opportunity  to  be  part 
of  state-of-the-art  electronic  publishing. 
Position  is  an  integral  part  of  the  firm  s 
highly  regarded  investment  research 
department.  We  seek  individuals  with 
copy  editing,  proofing,  layout/format 
and  publication  experience.  College 
graduate  with  journalism  or  English  pre¬ 
ferred,  or  individuals  with  extensive 
hands-on  experience. 

Starting  salary  from  $20,000  depending 
on  experience.  Attractive,  modern  loca¬ 
tion.  Company  not  responsible  for 
relocation.  Apply  in  confidence  by  send¬ 
ing  resume  to  Box  8104,  Editor  &  Pub- 

lisner. _ 

PRODUCTION  MANAGER 
Web-offset,  newsprint  printerin  Cincin¬ 
nati  area  seeks  production  manager  to 
head  overall  production  facility.  Must  be 
knowledgeable  in  areas  of  customer 
service,  composition,  camera  and  web- 
press  operations.  Position  requires  pro¬ 
ven  managerial  and  people  skills.  Other 
areas  include  budget  preparation  and 
compliance  with  production  efficiency 
standards.  Send  resume  and  salary 
expectations  by  10/26/84  to  Box  8127, 
Editor  &  Publisher. 
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HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER  we  need  a 
person  who  has  tehnical  know-how 
including  hands-on  maintenance  of 
computerized  typesetting  systems  and 
darkroom.  Composing  room  cost 
estimates  a  plus.  Unionized  atmos¬ 
phere.  North  New  Jersey  Zone  2. 
Resume  and  salary  requirements  to  Box 
8122,  Editor  &  Publisher. 


PRODUCTION  MANAGER-6  day  PM 
paper  in  southwest  Colorado.  8,000  plus 
circulation.  Must  have  hands-on  working 
knowledge  of  Mergenthaler  Linotron 
202  typesetters  and  computerized  front- 
end  system.  Demonstrated  ability  to 
administrate,  lead,  train  and  direct  staff. 
The  ability  to  set  schedules  and  meet 
deadlines,  work  well  with  people  with 
communicating  skills  above  average. 
Mail  salary  history  and  requirements 
with  resume  to  Lloyd  Gladson,  Durango 
Herald,  PO  Drawer  A  Durango  CO 
81301. 


SALES 


Experienced  salespeople:  Complete 
computer  system,  home  delivery  man¬ 
agement  &  billing  for  the  nevrwpaper 
industry  in  the  N.E.  region  of  the  U.S. 
Salary,  commission  and  benefits:  Send 
resume  to  B.  Tree  Systems,  PO  Box  97, 
Bartonsville,  PA  18321. 


FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communit-  I 
ies  in  Florida  is  seeking  an  experienced  | 
salesperson  with  ad  layout  ability  who  is 
motivated  and  willing  to  service 
established  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  P.O.  Box  1268, 
Vero  Beach,  FL  32961-1268. 


TECHNICIAN 


ELECTRONIC  TECHNICIAN  for  Pacific 
Stars  and  Stripes,  a  U.S.  Forces  news¬ 
paper  located  in  Tokyo,  Japan,  to  provide 
maintenance  and  repair  services  for  a 
complex  computerized  pagination  and 
typesetting  system,  a  Pacific-wide  mili¬ 
tary  and  civilian  communications  system 
and  other  interrelated  electronic  sys¬ 
tems.  Applicants  must  have  had  at  least 
two  years  of  general  experience  and  4 
years  of  specialized  experience,  total  6 
years,  to  include  experience  in  the 
understanding  and  use  of  schematic 
diagrams  and  the  application  of 
electronic  formulas.  Basic  pay  $19,073 
a  year,  plus  a  housing  allowance  or  free 
bachelor’s  quarters,  commissary  and  BX 
privileges,  and  other  benefits.  Send 
resume  to  reach  U.S.  Army  Civilian  Per¬ 
sonnel  Office,  Honshu,  Attn:  RP-NAF, 
APO  San  Francisco  96343,  no  later  than 
15  November  1984.  Applications  will 
not  be  accepted  after  this  date. 


POSITIONS  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGEMENT 
Young  newspaper  executive  interested  in 
the  General  Manager  or  Publisher’s 
Position  on  a  small  daily  newspaper  or  a 
medium  size  weekly.  Skills  are  in  the 
area  of  marketing  a  ciaily  newspaper  with 
emphasis  on  people  management. 
Although  knowledgeable  in  all  areas  of 
newspaper  functions,  my  desire  is  to  be 
mentored  for  an  initial  period  of  time  in 
the  role  of  administrative  management. 
Career  credentials  and  achivement  of 
confidential  assigned  projects  are 
excellent.  Box8156,  EditorA  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


10  YEARS  chief  operating  officer  of  sub¬ 
urban  weekly  groups,  ’’Bottom  Line” 
responsibility,  strength  in  sales/ 
marketing.  Not  afraid  of  tough  competi¬ 
tion.  Innovative,  tenacious,  daring. 
Zones  1,  2,  3.  Box  8082,  Editor  &  Pub- 
liser. 


CIRCULATION 


CIRCULATION  DIRECTOR,  AGE  41. 
FIFTEEN  YEARS  EXPERIENCE 
INCLUDES  FASTEST  GROWING  DAIL¬ 
IES  IN  NEW  YORK  AND  FLORIDA. 
BELIEVE  IN  LITTLE  MERCHANT  SYS¬ 
TEM.  STRONG  ON  TRAINING.  COST 
CONSCIOUS.  GOAL  ORIENTED.  BOX 
8173,  EDITOR  &  PUBLISHER. 


EDITORIAL 


AWARD  WINNING  sports  writer  and  edi¬ 
tor,  six  years  experience  creating  award  ! 
winning  section  for  small  Illinois  paper.  | 
Looking  for  sports  editor  spot  at  small  | 
paper  or  writing  spot  for  larger  publica¬ 
tion.  Energetic,  self-starter,  covered  pre¬ 
ps  to  pros.  Jeff  Kaley,  904  W.  Mefford, 
Robinson,  ILL  62454,  (618)  546- 
1347. _ 

CRACKER  JACK  wife-husband  team 
with  12  years  experience  in  reporting, 
editingand  photography  on  metro  dailies 
wants  to  buy  into  and  run  small  daily  or 
weekly  newspaper.  Prefer  Southwest  or 
South.  Call  (212)  942-7997  or  write 
1038  Cedar  Hill  Avenue,  Dallas,  TX 
75208, 


COPY  EDITING  job  on  mid-sized  daily, 
preferably  Zones  7,  8  or  9,  sought  by 
managing  editor  of  small  daily.  Box 
8101,  Editor  &  Publisher. 

DEDICATED  sports  columnist,  38,  now 
No.  2  with  APSE  top-10  section,  seeks 
chance  to  use  skills  more  thoroughly  and 
often.  Sports  editor/columnist  for 
aggressive  mid-sized  paper  would  be 
,  ideal.  Desk,  management  experience. 

I  Clips,  references,  awards  support  my 
ambition.  Reply  Box  8136,  Editor  A 
Publisher. 

EDITOR:  Fully  experienced,  late  50’s, 
seeks  news  post  with  daily,  large  weekly. 
Daily  wire  service  background ;  good  writ¬ 
er,  trainer.  Running  respected  Zone  3 
weekly,  particularly  interested  Zone  1, 
2,  but  anywhere  considered  Box  8149, 

Editor  A  Publishei. _ 

FIRSTCLASS  REPORTER,  28,  J-School 

trad,  5  years  experience  at  progressive 
outhwest  Business  and  legal  weekly 
seeks  daily  or  magazine  experience  in 
Zone  8  or  9.  Good  clips,  references. 
Eager  to  relocate.  Box  7967,  Editor  A 
Pubiisher. 


I’VE  WORKED  in  and  supervised  every 
phase  of  newsroom  operations.  Strong  in 
general  and  business  news,  design  and 
budgeting.  Extensive  study  in  journalism 
education  needs,  ethics  and  FOIA 
issues.  Seek  opportunKy  in  Zone  3,4,6, 
8  or  9.  Box  8143,  Editor  A  Publisher. 

I’VE  WORKED  in  and  supervised  evei^ 
phase  of  newsroom  operations.  Strong  in 
general  and  business  news,  design  and 
budgeting.  Extensive  study  in  journalism 
education  needs,  ethics  and  FOIA 
issues.  Seek  opportunity  in  Zone  3,4,6, 
8  or  9.  Box  8143,  Editor  A  Publisher. 


IN  3  YEARS  I’VE  DONE  IT  ALL— Find 
out  why  I’m  better  than  the  rest.  Hire  a 
winning  attitude.  News,  sports  awards. 
At  24,1  need  a  new  challenge  in  either 
field  after  holding  key  post  on  small  met¬ 
ro.  Box  8150,  Editor  A  Publisher. 


Looking  for  a  health  reporter  who  can 
turn  medical  jargon  into  readable  copy 
with  a  human  interest  touch?  Award- 
winner  with  social  service  A  GA  back- 
round  seeks  move  to  larger  metro, 
lips,  references.  Box  8172,  Editor  A 
Publisher. 


POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

MANAGING  EDITOR-20M  to  50M  dai¬ 
ly.  Presently  in  daily  management. 
Seeks  greater  challenge.  Strong  writing, 
editing,  production,  layout  and  leader¬ 
ship  skills.  Love  the  business  and  work 
hard  at  it.  Good  references.  Salary 
$30,000 plus  or  comparable  compensa¬ 
tion.  Prefer  Zone  2  but  will  consider 
adjacent  zones.  Box  8102,  Editor  A 
Publisher. 

WIN  the  classified  lottery  with  an  honors 
J-grad  hungry  for  his  first  non-newspaper 
writing  role.  Any  field  or  Zone.  Box 
8171,  Editor  A  Publisher. 

"YOUNG  WOMAN  wishing  to  follow  in 
the  footsteps  of  Agee,  Crowther  and  Kerr 
seeks  position  as  film/drama  critic.  Wit- 
U,  intelliTCnt criticism.  Write  Box8141. 
Editor  A  Publisher.” 

NATIONAL  AWARD  WINNER  seeks  job 
in  New  York  metro  area.  Excellent  writer, 
skilled  editor,  18  year  pro.  Former  man¬ 
aging  editor,  37,  has  both  daily,  weekly, 
metro  and  suburban  experience.  Go(^ 
clips,  references  in  writing.  College 
graduate.  Major  international  public 
affairs  fellowship  winner.  PR,  magazine, 
trade  press  replies  welcome.  Box  8138. 
Editor  A  Publisher. 

NEED  AN  EXPERIENCED,  award- j 
winning  sportswriter?  Look  no  further.  ' 
Six  years  covering  preps  to  pros  for 
small,  medium  dailies.  Location  and  i 
size  not  as  important  as  quality.  Box  i 
8154,  Editor  A  Publiser,  j 

ZONE  2  Veteran  major  metropolitan 
newspaper  entertainment  writer/critic 
seeks  similar  position.  Box  8155,  Editor 

A  Publisher. 

FREELANCE 

WASHINGTON  CORRESPONDENT: 
Experienced  Washington  news  bureau 
editor  available  for  reporting  on  legisla¬ 
ture  and  association  happenings  on  part 
time  or  freelance  basis  Fee  negotiable. 
Box  8167,  Editor  A  Publisher. 

PHOTOJOURNAUSM 

MILITARY  PHOTOGRAPHER'WRITER 
with  design  experience  seeks  position 
with  western  paper.  I’m  looking  for  hard 
work  and  a  chance  to  improve  my  skills. 
Experienced  in  bAw  and  color  photogra¬ 
phy  and  lab  work.  Paul  Gardner,  2164 
San  Antonio  Ave.,  Alameda,  CA  94501. 
j  (914)  437-3325. 

PRIZE-WINNING  feature  and  business  j 
writer  with  10  years  newspaper 
experience  seeks  writing/editing 
position.  Zone  2, 3,  4.  Box  8153,  Editor 
A  Publisher. 

REPORTER  for  top  daily  with  prior  edit¬ 
ing  experience  wants  to  help  run  vision¬ 
ary,  quality  daily.  Don’t  respond  if  all  you 
want  is  a  caretaker.  Full  of  ideas  to  make 
your  paper  talked  about.  Prize  winning 
and  brofitable.  Any  Zone.  Reply  Box 
8097,  Editor  A  Publisher. 

PHOTOGRAPHER-looking  for  small 

1  newspaper  with  strong  photographic 
i  background,  i  have  newspaper  and 
magazine  editorial  experience.  Willingto 
relocate  anywhere.  I’m  aggressive  and 
have  a  sensitive  eye.  You  can  count  on 
me.  Call  (302)  762-0598  or  write  to 
Michael  Allison,  1221  Lakewood  Drive, 
Wilmington,  Del.  19803. 

Recent  grad  with  writing  passion  seeks 
magazine/newspaper  position.  Mod¬ 
erate-sized  daily  experience.  Versatile 
abilities.  Clips.  Scott  Brown  302  S  Main 
Mt.  Carroll  IL61053.  (815)  244-7692. 
SPORTS  WRITER,  7  years  experience, 
wants  back  in  game  after  being  in 
another  field.  Gary  Olinger,  20  Brook- 
wood  Lane,  Hickory,  NC  28601  (704) 
294-0309. 

TALENTED  PHOTOJOURNALIST  with  5 
years  experience,  including  writing  and 
layout  skills,  wants  to  advance  from 
200,000  metro  daily.  Pulitzer  con¬ 
testant  1982,  published  in  the  Best  of 
Photojournalism  series  and  a  consistent 
state/regional  award  winner.  Seeks 
position  on  a  publication  with  an 
established  commitment  to  quality  pho¬ 
tography  and  graphics.  Reply  Box  8135, 
Editor  A  Publisher. 

TOP  DAILY  REPORTER,  28,  tired  of  city 
life  wants  rural  bureau  post  for  first  class 
daily.  Ex-Foreign  staffer  works  well  solo. 
A  pro.  News  Features  Photos.  Reply  Box 
8f20,Editor  A  Publisher. 

PRODUCTION 

TRAVEL/FEATURES  WRlTER-an 
industry  insider  with  5  years  on  the  other 
side  of  the  desk.  Completing  MA  in  Jour¬ 
nalism.  National  freelance  credentials 
plus  travel  guidebook.  Well-traveled  with 
unmatched  consumer  perspective,  lean 
sort  out  fare  wars,  deregulation,  and 
computers  as  well  as  turn  out  stylish  des¬ 
tination  copy.  Photog.  Box  8152,  Editor 
A  Publisher. 

PRODUCTION  MANAGER,  12  years 
experience.  Excellent  production  back¬ 
ground  and  education.  Experience  in  all 
phases  of  of  newspapers  and  com¬ 
mercial  cold  web.  Proven  management 
and  organizational  skills  and  ability  to 
motivate.  Looking  for  top  notch  organ¬ 
ization  with  growth  potential.  Box  7560, 
Editor  A  Publisher. 
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SHOP  TALK  AT  THIRTY 


Newspapers  and  color  blindness 


By  Bernard  Caughey 

Thomas  Winship,  editor  of  the  Bos¬ 
ton  Globe,  has  called  on  newspapers 
throughout  the  United  States  to  set  up 
a  super  committee  to  rid  the  industry 
of  its  “color  blindness”  in  hiring 
minorities. 

He  said  the  newspapers  should 
pledge  to  financially  support  the  com¬ 
mittee,  which  should  be  directed  by  a 
publisher  or  ex-publisher. 

Stating  that  the  newspaper  industry 
has  a  “cavalier — and  downright  ra¬ 
cist — attitude  toward  employment  of 
minorities,”  Winship  said  he  believed 
his  approach  was  the  best  offered  so 
far  to  remove  “this  historic  scar 
imbedded  on  the  masthead  of  every 
damn  newspaper  in  the  country." 

In  a  speech  to  the  Northeastern 
Regional  Conference  on  Minority 
Hiring,  Winship  said  the  committee 
“should  be  represented  equally  by  all 
the  standing  industry  organizations — 
the  publishers,  via  the  American 
Newspaper  Publishers  Association; 
the  editors,  via  the  American  Society 
of  Newspaper  Editors;  the  managing 
editors,  via  the  Associated  Press 
Managing  Editors;  the  ad  directors, 
via  the  Internatonal  Advertising 
Executives  Association;  and  the 
circulation  directors,  via  the 
International  Circulation  Managers 
Associaton.” 

The  conference,  the  first  of  eight 
being  sponsored  nationwide  by  the 
American  Society  of  Newspaper  Edi¬ 
tors,  was  held  (Sept.  26-28)  at  the  Uni¬ 
versity  of  Massachusetts. 

Titled  “Finding  Minority  Jour¬ 
nalists  in  the  1990s”  the  conference 
was  co-sponsored  by  financial  contri¬ 
butions  from  the  Gannett  Founda¬ 
tion,  Springfield  Newspapers,  Boston 
Globe,  Boston  Herald, the  Worcester 
Telegram  and  Gazette,  the  Pro-, 
vidence  Journal  Co.,  the  Hartford 
Courant  and  the  Quincy  Patriot  Led¬ 
ger. 

Winship  said,  “The  keys  to  my 
approach  are  a  money-on-the-line 
moral  commitment  by  the  publishers’ 
offices  and  a  coordinated  industry 
attack  by  all  facets  of  the  newspaper 

(Caughey  is  associate  editor,  the 
Patriot  Ledger,  Quincy,  Massachu¬ 
setts  and  regional  chairman  of  the 
Amherst  ASNE  seminar  on  training, 
recruiting  and  promoting  of  minorit¬ 
ies.) 


business.  This  combination  gives 
minority  hiring  the  priority  it  must 
have  if  the  racial  log  jam  is  to  be 
broken....  Form  a  super  committee 
on  minority  hiring.  Get  your  publish¬ 
ers  to  cough  up  the  funding.  We  of  the 
New  England  newspaper  business 
will  sleep  better,  if  we  get  rid  of  our 
color  blindness.” 

He  suggested  that  the  newspaper 
minorities  project  be  modeled  after 
the  industry-wide  readership  project 
“that  was  funded  to  the  tune  of  $3 
million.” 

Winship  said  he  first  put  forth  this 
idea  three  years  ago  when,  as  presi¬ 
dent  of  ASNE,  “I  urged  the  hierarchy 
of  ANPA,  ASNE  and  APME  to  con¬ 
sider  the  proposal,  to  tear  it  apart  or 
come  up  with  a  substitute  approach. 
They  never  did.  I  repeat  my  appeal  to 
the  newspaper  hierarchy.” 

Winship  strongly  questioned  the 
moral  commitment  to  equal  opportu¬ 
nity  in  newspapers. 


“Yet  the  average  daily 
newspaper  still  is  covering 
this  multi-faced  society 
through  white  eyes  and 
ears.” 


“Seventeen  years  ago,  the  Kerner 
Commission,  which  studies  racial 
strife,  said:  ‘By  and  large,  news  orga¬ 
nizations  have  failed  to  communicate 
to  both  their  white  and  black 
audiences  a  sense  of  the  problem 
America  faces  and  the  sources  of 
potential  solutions.  The  media  report 
and  write  from  the  standpoint  of  a 
white  man’s  world....  This  may  be 
understandable,  but  it  is  not 
excusable  in  an  institution  that  has  the 
mission  to  inform  and  educate  the 
whole  of  our  society.’ 

“The  Kerner  commission  barely 
pricked  our  conscience. 

“We  live  in  a  racially  mixed  society 
in  the  U.S.A.  and  throughout  the 
world;  one  that  is  dramatically 
becoming  more  non-white  as  each 
day  passes. 

“Today  the  black  populator.  stands 
in  the  neighborhood  of  27  million,  or 
about  12  perent  of  the  nation’s  total. 

“Today  there  are  about  20  million 
Hispanics  in  the  U.S.,  a  figure  that 


has  grown  in  excess  of  14  percent  in 
just  the  last  eight  years.  In  Texas  one 
of  every  four  residents  is  Hispanic;  in 
California,  one  out  of  five.  Recent 
census  figures  on  minorities  in  all  ma¬ 
jor  cities  underscores  this  shift. 

“Yet  the  average  daily  newspaper 
still  is  covering  this  multi-faced  soci¬ 
ety  through  white  eyes  and  ears.” 

Winship  said  the  blame  for  this 
rests  with  the  nation’s  publishers  and 
editors,  adding,  “The  fact  is  that,  with 
the  rarest  of  exceptions,  they  have 
given  the  lowest  priority  to  minority 
employment. 

“The  majority — yes,  the  major¬ 
ity — of  the  daily  newspapers  in  the 
nation  still  do  not  employ  a  single 
minority  journalist — and  never  have. 
To  be  exact,  61  percent  of  the  U.S. 
papers  today  are  operating  without  a 
single  minority  on  their  payrolls.  It  is 
a  great  deal  easier  for  a  newspaper  to 
pay  for  conference  like  this  than  to 
pay  for  a  person  on  their  payrolls. 

“In  1980,  there  were  47,300  pro¬ 
fessional  journalists  in  the  country — 
reporters,  copy  editors,  photographe¬ 
rs,  artists  and  news  executives,  and  of 
these,  2,400  were  minorities,  up  100 
from  1979,  or  4.96  percent  of  our  work 
force. 

“Today,  there  are  2,862  minorities 
on  our  newspaper  work  force  of 
49,600.  Big  deal!  That  means  the 
minority  percentage  employed  by  us 
has  climbed  .84  percent  all  the  way  up 
to  5.8  percent  in  five  years.... 

“We  still  can  count  the  number  of 
top  ranking  minority  editors  on  one, 
maybe  two  hands  now.  ASNE  recent¬ 
ly  reported  that  97  of  every  100  news 
executives  are  white” 

Winship  zeroed  in  on  New  Eng¬ 
land,  which  he  caled  “the  great  trail 
blazer  in  so  many  battles  for  morality 
and  quality  down  through  history.” 

He  said  that  Ann  Moritz,  the 
Globe’s  newsroom  personnel 
director,  contacted  every  one  of  New 
England’s  93  daily  newspapers.  She 
received  responses  from  65  of  them — 
or  70  percent. 

Winship  said  these  were  the  results 
she  found: 

“In  Massachusetts,  where  28  of  the 
state’s  42  dailies  responded,  40 
blacks,  six  Hispanics  and  11  Asians 
are  employed. 

“In  Connecticut,  with  13  of  the 
state’s  20  dailies  responding,  16 
blacks,  two  Hispanics  and  two  Asians 
are  employed. 

“In  Rhode  Island,  where  four  of  the 
state’s  six  dailies  responded,  four 

(Continued  on  page  28) 
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That's  what  public  service  journalism  is  about.  For 
more  than  50  years  few  did  it  as  well  as  Roy  W. 
Howard  or  with  better  results. 

On  September  9,  the  Roy  W.  Howard  Memorial 
Room  at  Indiana  University  was  dedicated  with 
funds  largely  provided  by  the  Scripps-Howard 
Foundation. 

The  room,  in  the  Journalism  school's  Ernie  Pyle 
Hall,  contains  Howard's  letters,  memorabilia 


and  oral  history  videotapes.  Easily  accessed  by  its 
own  computer,  the  archives  are  an  invaluable 
research  tool  for  Journalism  students  and  the  public. 

Some  of  Roy  Howard's  most  important  papers, 
not  in  the  Library  of  Congress,  are  here.  The 
collection  serves  as  a  living  memorial  to  Howard's 
zeal  for  public  service,  and  provides  a  better 
understanding  of  one  Journalist's  role  on  the 
world  stage. 


SCRIPPSU  HOWARD 
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